
























DEMOGRAPHIC LANDSCAPE BY SEM… 

SEM 

1 2 3 4 5 6 7 8 9 10 

Metro 13 19 22 40 53 62 65 63 69 68 

Urban 13 21 33 38 35 31 30 34 29 32 

Rural 73 60 45 22 12 7 5 3 2 0 
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Note: Individual weights 
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MEDIA LANDSCAPE… 
REACH 
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The More you Read  The More you Earn 
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1679 1954 14128 15752 1488 1801

4 5 36 41 4 5

National Average R5 804 

Establishment Survey  6 months Jul-Dec 2016 
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Establishment Survey  6 months Jul-Dec 2016 

The More you Listen to Radio The Less you Earn 
SEM 8-10 









THE MORE LISTENERS CAN BUY THE MORE YOU PAY TO REACH THEM 
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CORRELATION
CPT  & HH INCOME

0,82

Radio CPT Vs. HH Income 
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17% 

21% 

23% 

24% 

24% 

24% 

26% 

27% 

27% 

30% 

30% 

31% 

32% 

35% 

43% 

47% 

52% 

58% 

59% 

61% 

Book clubs

 Running

Wine tasting / clubs

Fashion

Beauty and grooming

Arts and crafts

Photography

Music Festivals

Theatre

Gardening

DIY

Concerts

Socialising

Home decor

Dining out

Cooking

Travel

Reading

Music

Movies

Q: WHICH OF THE FOLLOWING ACTIVITIES AND PASTIMES ARE YOU INTERESTED IN? (Top 20 only) 

Wealthy South Africans are more interested in reading 

than traveling, gardening, eating out and socializing! 

01 



Q: Q: WHICH OF THE FOLLOWING DO YOU DO ONLINE? 

Wealthy South Africans recognise reading, both online and in general, 

as one of their top three activities in life, after (or on par with) 

watching movies and listening to music. 

4% 

5% 

11% 

12% 

17% 

20% 

20% 

22% 

27% 

34% 

35% 

44% 

44% 

Gamble

Use dating websites

None of these

Visit adult websites

Watch TV

Take online courses

Play games

Listen to radio

Download movies

Make phone calls (e.g. Skype)

Search for jobs

Download music

Read magazines / blogs

02 











Q: WHICH OF THE FOLLOWING STATEMENTS DO YOU AGREE WITH WHEN IT COMES TO PRINTED MAGAZINES? 

Nearly half (48%) of all readers recognize being able to pick up and dip in multiple times 

as the attribute they most associate with magazines 

7% 

11% 

13% 

14% 

14% 

15% 

16% 

19% 

31% 

33% 

34% 

48% 

Printed content is more credible

I like the edited package of content in magazines

I like the fact that magazines have a beginning and an end

There's content in magazines I can't find anywhere else

None of these

I like getting a monthly ‘fix' 

Pictures are much better in print than on a digital device

I like being able to collect magazines

I like their ‘touch and feel' 

I like that I can pass them on to other people

They are easier to read than digital devices

I like being able to ‘dip in and out’ of a magazine (i.e. pick up the 
same magazine more than once and browse / read through it) 

13 









Q: WHEN IT COMES TO READING THE FOLLOWING TYPES OF MAGAZINES, 

ROUGHLY HOW MANY TIMES DO YOU PICK UP AND READ/PAGE THROUGH A SINGLE COPY? 

Magazines - Buy 1 OTS , Get 1 to 2 Free! 

44% 

40% 

37% 

34% 

33% 

33% 

32% 

29% 

29% 

28% 

27% 

26% 

25% 

16% 

37% 

38% 

39% 

40% 

39% 

31% 

40% 

45% 

37% 

41% 

41% 

41% 

41% 

36% 

11% 

15% 

17% 

20% 

22% 

28% 

22% 

20% 

28% 

26% 

27% 

26% 

28% 

43% 

8% 

6% 

8% 

6% 

6% 

7% 

6% 

6% 

5% 

6% 

5% 

8% 

5% 

5% 

Entertainment & celebrity

Business and news

General interest

Pet magazines

Male interest

Farming and agriculture

Sport and hobby

Travel, holiday and wildlife

Motoring

Science and technology

Female general interest

Pregnancy and parenting

Home décor and gardening

Cooking and entertaining

Once 2 – 3 times 4 or more times Don't know
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3,2 

2,7 

2,6 

2,6 

2,6 

2,6 

2,4 

2,4 

2,5 

2,4 

2,3 

2,2 

2,1 

1,9 

Avg Read  

Frequency OTS 



Q: WHEN IT COMES TO READING THE FOLLOWING TYPES OF NEWSPAPERS, 

ROUGHLY HOW MANY TIMES DO YOU PICK UP AND READ/PAGE THROUGH A SINGLE COPY? 

Newspapers Buy 1 OTS get 1 Free 

54% 

49% 

59% 

28% 

34% 

26% 

12% 

12% 

10% 

6% 

6% 

5% 

Daily Newspaper

Weekly Newspaper

Weekend Newspaper

Once 2 – 3 times 4 or more times Don't know

19 

1,8 

2,0 

2,0 

Avg single issue 

read frequency 

(OTS) 











So when media planners decide what media types and vehicles to put on the 
schedule, they turn the previous CPT formula around to see the delivery of 
each medium:  

=  AUDIENCE (GRP’S) 
 COST                                                

C. P. T.    

  

 

So when doing the inter-media comparison, based on the CPT of each  
medium,   we know what audience we will reach with each different medium.  
Note this is conducted on rate card rates, before any discounts are negotiated.    

COST PER THOUSAND 
AS USED IN MEDIA PLANNING 

  

 

MEDIUM A 

R1,000,000  

 R1,000 CPT 

  

 

= 1,000,000 AUDIENCE  

  

 

MEDIUM B 

R1,000,000  

   R500 CPT 

  

 

= 2,000,000 AUDIENCE  



Using these OTS we can reduce the CPT of News And Mags 

R131 1,80 R73

R120 2,00 R60

NEW OTS TO CPT



 TV 

RADIO 

PRINT 

 OUTDOOR 

 WEB 

 DIRECT 

 WOM 

SHOUT SPEAK  SWAY   SIGN 

 SALES 

CINEMA 

AWARENESS                                              CONSIDERATION                     PURCHASE 

The Purchase Funnel 
Influences at Each Step in the Funnel 
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