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MARKET RESEARCH IN THE NEW MILLENNIUM

Data Fusion is the process of integrating multiple data sources by using 
common variables to match two or more datasets at the respondent level and 
create one unified database.

Fusion reduces the cost and technical difficulties in capturing all the data of 
interest in a single-source survey.

Bringing previously separate media assets together for the most granular view of 
People’s behaviour across media Platforms, and Product consumption.
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WHAT DO YOU GET IN THE FUSION?

PLATFORMS PRODUCTS PEOPLE

1 2 3

LSMS

SEMS

Demos

Finance

Automotive

Telco

FMCG

TV

Radio

Print

Digital

Retail
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PLATFORMS

TV
Standard Live TV
Time-Shifted TV
OTT/Streaming 

(Netflix/YouTube/ShowMax 
etc.)

Radio

Radio Live Listening
Radio Online 

Streaming

Digital

Internet usage
Social Media
Devices/Apps
Tech in Home

Print

Newspaper/Magazines
Paper
Digital

Different Devices and Media Throughout the Day (A Day in the Life)
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FINANCE 

Financial Institution Main Bank Credit Cards 

Where accounts or cards 
are held

Which bank Personal Usage

11 
Financial Institutions

11 
Banks
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AUTOMOTIVE

Number of Vehicles Person 
Ownership/Usage

Make of Vehicle Vehicle Obtained 

In Household
Own or company car

Personally driven New or second-hand

56 
Vehicle Makes
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TELCO 

Number of cellphones Personal 
Ownership

Type Used Most 
Often

Network Provider 
In Household

Own or Use Ordinary 
Feature 

Smartphone

Vodacom
Cell C
Telkom
MTN
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RETAIL OUTLETS 

Food and Grocery Furniture and 
Appliances

Clothing Store Cards 

Stores where money is 
spent: 

Most, Second most, 
Third most

Stores Visited or 
Purchased from 

(Past 12 Months)

Stores Purchased from 
(Past 6 Months)

Personally own (for 
Loyalty points or 

Discounts)

12 
Stores

22 
Stores

25 
Stores
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FMCG 

Categories Brands Usage

200 Categories 5000 Brands Heavy, Medium, Light
Consumption
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LSMS SEMS DEMOS
LSM Groups

Living Standards Measure.
SEM Groups

Socio-Economic Measure.
Demographic Audience 

Profile. 

PEOPLE 
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ACTIVITIES BY TIME OF DAY 
1.6% watch live TV across all Time slots
6.5% watch Internet video across all time slots
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CHOCOLATE BRANDS BY SEM GROUPS
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MEDIA DAY IN THE LIFE - KITKAT CONSUMERS
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BANK BRANDS BY SEM GROUPS
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MEDIA DAY IN THE LIFE - FNB CUSTOMERS
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Watching Live TV Broadcast Watching Internet TV (Streaming / VOD)

TIME OF DAY

MEDIA CONSUMPTION BY BANK BRANDS 
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Listening to the Radio Listening to the Radio Online

TIME OF DAY

MEDIA CONSUMPTION BY BANK BRANDS 
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MEDIA CONSUMPTION BY BANK BRANDS 
Reading Printed Newspaper Reading News Online

TIME OF DAY
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MEDIA CONSUMPTION BY BANK BRANDS 
Reading Printed Magazine Reading Magazine Online

TIME OF DAY
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Accessing Social Media Shopping via the Internet

TIME OF DAY

MEDIA CONSUMPTION BY BANK BRANDS 
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Watched via the internet
TYPES OF PROGRAMS 
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*URBAN HH’S ARE AUDITED TWICE A MONTH, RURAL HH’S ONCE A MONTH 

WHAT IS HOMEPANEL
A continuous consumer household purchasing tracking tool

Household Panel 
of 4000

Demographically & 
Geographically 

representative of all SA 
Households

 Actual Audited 
Consumption 

(not just claimed) of HH’s 
FMCG usage across all 

retail outlets

(Remember TAMS is 3000)

New brands are automatically picked up with new incidence.
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WHAT OUR PANELISTS DO

Panel members 
purchase their 

FMCG goods and 
take them home

At home they record their 
purchases in their 

Barcode Diary. 
Documenting when they 

shopped, where they 
shopped and each 
individual item they 

purchased

The Panellists keep their 
till receipts for the 
auditor, Product 

packages are then either 
stored in the pantry or 

disposed of in a Nielsen 
dustbin. The auditor 

uses packaging to verify 
the information collected 
in the barcode book and 

vice versa.

Once they have recorded a 
product in their Diary, they 

take the corresponding 
Nielsen barcode sticker and 

attach it to the product 
purchased beside the 

actual barcode . This is so 
the auditor can later 

cross-reference the product 
with what is recorded in the 

Panellists Diary

1 2 3 4
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WHAT OUR AUDITORS DO
21

6 5 4

3

Auditors go to the Panellists Diary and 
scan all items that have been recorded 
as purchased since their last visit

They check that all items on any 
available till receipts have been 
recorded

They check the pantry to cross reference 
the information provided in the Diary, and 
to ensure nothing has been excluded from 
the read

They then go through the panellists 
rubbish bin to check their discarded 
packaging

They cross out the product barcode and 
the diary barcode on all products they 
have scanned to ensure they won’t be 
scanned again in future

They use their handheld scanner to 
immediately send all of the information 
they collected back to Nielsen
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APRIL 2018 

7. FUSION CATEGORY AND BRAND LISTS – ALPHABETIC BY CATEGORY

Category Brand 

Acne / Antiseptic  Creams CLEAN AND CLEAR 

Acne / Antiseptic  Creams CUTICURA 

Acne / Antiseptic  Creams ESKAMEL 

Acne / Antiseptic  Creams GARNIER 

Acne / Antiseptic  Creams PONDS 

Air Fresheners AIROMA 

Air Fresheners AIRWICK 

Air Fresheners GLADE 

Air Fresheners MYSTIFY 

Air Fresheners NON BARCODE 

Air Fresheners OUST 

Air Fresheners PESTROL 

Air Fresheners Q-PREMIUM 

Air Fresheners SHAKE & VAC 

Air Fresheners SHIELD 

Air Fresheners TANGO 

Aluminium  foil COOKMASTER 

Aluminium  foil HOUSEBRAND 

Aluminium  foil HULETTS 

Aluminium  foil PICK N PAY 

Aluminium  foil RITE BRAND 

Aluminium  foil SPAR 

Aluminium  foil SYLKO 

Aluminium  foil TUFFY 

Aluminium  foil WRAP IT 

Analgesics ADCO 

Analgesics ADCODOL 

Analgesics ANADIN 

Analgesics ASHTON 

Analgesics BETAGESIC 

Analgesics CALPOL 

Analgesics CLICKS 

Analgesics COMPRAL 

Analgesics DISPRIN 

Analgesics DOANS 

Analgesics GEN-PAYNE 

Analgesics GRANDPA 

Analgesics IBUGESIC 

Analgesics LENAPAIN 

Analgesics MYBULEN 

Analgesics NORFLEX 

Analgesics NUROFEN 

Analgesics PAINBLOCK 

Category Brand 

Analgesics PANADO 

Analgesics PONSTAN 

Analgesics PRODOL 

Analgesics SPASMEND 

Analgesics STILPAIN 

Analgesics SUNCODIN 

Antiseptic Liquid DETTOL 

Antiseptic Liquid MILTON 

Antiseptic Liquid SAVLON 

Artificial Sweeteners CANDEREL 

Artificial Sweeteners EQUAL 

Artificial Sweeteners EQUISWEET 

Artificial Sweeteners LS FOOD 

Artificial Sweeteners PICK N PAY 

Artificial Sweeteners SELATI 

Artificial Sweeteners SPAR 

Artificial Sweeteners SUGANON 

Baking Powder HULLEY & RICE 

Baking Powder MOIRS 

Baking Powder NON BARCODE 

Baking Powder PICK N PAY 

Baking Powder ROBERTSONS 

Baking Powder ROYAL 

Baking Powder SNOWFLAKE 

Bath Additives ANGIE 

Bath Additives CLICKS 

Bath Additives CLICKS CONFINED LABEL 

Bath Additives CONNIE 

Bath Additives DETTOL 

Bath Additives DISCHEM 

Bath Additives DOVE 

Bath Additives EBODY 

Bath Additives FLOVE ISLAND 

Bath Additives HOUSEBRAND 

Bath Additives JOHNSONS 

Bath Additives JOHNSONS BABY 

Bath Additives LUX 

Bath Additives MOUSSON 

Bath Additives NAHOON 

Bath Additives NATURES COLLECTION 

Bath Additives NIVEA 

Bath Additives NO NAME 

Bath Additives NON BARCODE 

34
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Category Brand 

Bath Additives PALMOLIVE 

Bath Additives PICK N PAY 

Bath Additives PROTEX 

Bath Additives PURITY ELIZABETH ANNE 

Bath Additives RADOX 

Bath Additives RENEW 

Bath Additives RITE BRAND 

Bath Additives SANEX 

Bath Additives SATISKIN 

Bath Additives SHEER MAGIC 

Bath Additives SPAR 

Biscuits ALETTES 

Biscuits ARNOTTS 

Biscuits ASTORIA 

Biscuits BAKALI 

Biscuits BAKERS 

Biscuits BAUMANNS 

Biscuits BEST BAKED 

Biscuits BISCO PLUS 

Biscuits BOKOMO 

Biscuits BRITTANIA 

Biscuits CAMBRIDGE 

Biscuits CAPE COOKIES 

Biscuits CASA MIA 

Biscuits CELEBRATION 

Biscuits CHAMPION 

Biscuits CHELSEA 

Biscuits CLICKS 

Biscuits COOKIE TIN 

Biscuits DA VINCIS 

Biscuits DAISY 

Biscuits DANESITA 

Biscuits DE VRIES 

Biscuits DELICIA 

Biscuits DISCHEM 

Biscuits ECONO 

Biscuits FURNOT 

Biscuits GALAXY 

Biscuits GEORGEOS 

Biscuits GOLD CREST 

Biscuits GOLDEN FRESH 

Biscuits GOLF 

Biscuits GRANDMA`S BEST 

Biscuits GULLON 

Biscuits H.O.B 

Category Brand 

Biscuits HENRO 

Biscuits HOUSEBRAND 

Biscuits IRIS 

Biscuits JERUSALEM 

Biscuits KWALITY 

Biscuits MERBA 

Biscuits MOIRS 

Biscuits MOSMARK 

Biscuits MUNCHYS 

Biscuits NATIONS CHOICE 

Biscuits NICE FRESH 

Biscuits NO NAME 

Biscuits NON BARCODE 

Biscuits NUTHOUSE 

Biscuits OK BAZAARS 

Biscuits OREO 

Biscuits ORTEM 

Biscuits OUMA 

Biscuits OVEN FRESH 

Biscuits PICK N PAY 

Biscuits PRIZE 

Biscuits PROVITA 

Biscuits PURITY 

Biscuits PYOTTS 

Biscuits RISI 

Biscuits RITA S 

Biscuits RITE BRAND 

Biscuits ROUNDY 

Biscuits ROYAL 

Biscuits ROYAL DANSK 

Biscuits ROYALTY 

Biscuits RYVITA 

Biscuits SAVEMORE 

Biscuits SHEPARDS 

Biscuits SHIBOBO 

Biscuits SOLETTI 

Biscuits SPAR 

Biscuits SUNFOODS 

Biscuits TAITS 

Biscuits TASTY TREATS 

Biscuits TENBURY 

Biscuits TIFFANY 

Biscuits TOMMY CLASSICS 

Biscuits TOPS DREAMY 

Biscuits TUC 
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Category Brand 

Biscuits TUISBAK 

Biscuits VITAL 

Biscuits WEIGH LESS 

Biscuits WOOLWORTHS 

Bleach ALBEX 

Bleach BEATEX 

Bleach BOXER RED GLOVE 

Bleach CAMBRIDGE 

Bleach DERVIC 

Bleach DIAMOND FIELDS 

Bleach EAST CAPE 

Bleach ECONO 

Bleach HOUSE BRAND 

Bleach JIK 

Bleach MIRACLE MOM 

Bleach NO NAME 

Bleach OMO 

Bleach RITE BRAND 

Bleach SAUBERMAN 

Bleach SAVEMORE 

Bleach SPAR 

Bleach WHIPP 

Bleach WOOLWORTHS 

Boxed Assortments BEACON 

Boxed Assortments CADBURY 

Boxed Assortments CLICKS 

Boxed Assortments FAVOURITES 

Boxed Assortments FEELINGS 

Boxed Assortments FERRERO ROCHER 

Boxed Assortments HEAVENLY SELECTION 

Boxed Assortments KEES BEYER 

Boxed Assortments LINDT LINDOR 

Boxed Assortments PASSION 

Boxed Assortments PICK N PAY 

Boxed Assortments QUALITY STREET 

Boxed Assortments REGAL 

Boxed Assortments REGENT 

Boxed Assortments SNAXELLS 

Boxed Assortments SOCADO 

Boxed Assortments TOFF CHOC 

Bread ALBANY 

Bread BB BAKERY 

Bread BEST BAKE 

Bread BIBI 

Bread BLUE RIBBON 

Category Brand 

Bread DUENS 

Bread FRESH BAKE 

Bread FUTURE LIFE 

Bread GOLDEN KRUST 

Bread MASTERBAKE 

Bread MISTER BREAD 

Bread NA 

Bread NATURES CHOICE 

Bread NATURES HARVEST 

Bread NON BARCODE 

Bread QUIK CHEK 

Bread SASKO 

Bread SPAR 

Bread STAR 

Bread SUNBAKE 

Bread SUNFRESH 

Bread SUNSHINE 

Bread SUPER SURE 

Bread TOP BREAD 

Bread TOP CRUST BAKERY 

Bread UBUNTU 

Bread WHOLESOME 

Bread WOOLWORTHS 

Butter CLOVER 

Butter CRYSTAL VALLEY 

Butter FIRST CHOICE 

Butter LADISMITH 

Butter MOOI RIVER 

Butter NON BARCODE 

Butter PARMALAT 

Butter PICK N PAY 

Butter SPAR 

Butter SPRINGBOK 

Butter WOOLWORTHS 

Cake Mixes GOLDEN CLOUD 

Cake Mixes MOIRS 

Cake Mixes SASKO 

Cake Mixes SNOWFLAKE 

Canned Fruit FARMGIRL 

Canned Fruit GOLD CREST 

Canned Fruit HOUSEBRAND 

Canned Fruit HUGOS 

Canned Fruit KOO 

Canned Fruit LAYCO 

Canned Fruit MIAMI 
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Category Brand 

Canned Fruit NO NAME 

Canned Fruit NON BARCODE 

Canned Fruit OK BAZAARS 

Canned Fruit PICK N PAY 

Canned Fruit POT O GOLD 

Canned Fruit RHODES FRUIT FARM 

Canned Fruit RITE BRAND 

Canned Fruit SPAR 

Canned Fruit SUNSHINE 

Canned Fruit SUPERFRUIT 

Canned Fruit WOOLWORTHS 

Canned Meat APEX 

Canned Meat BULL BRAND 

Canned Meat ECONO 

Canned Meat ENTERPRISE 

Canned Meat GOLD DISH 

Canned Meat HOUSEBRAND 

Canned Meat KOO 

Canned Meat NO NAME 

Canned Meat NON BARCODE 

Canned Meat OK BAZAARS 

Canned Meat RANCH 

Canned Meat RITE BRAND 

Canned Meat RODEO 

Canned Meat SPAR 

Canned Meat TEXAN 

Canned Meat TOP ONE 

Canned Meat WOOLWORTHS 

Canned Mushrooms DENNY 

Canned Mushrooms PICK N PAY 

Canned Mushrooms POT O GOLD 

Canned Mushrooms SILVERSTREAM 

Canned Mushrooms SPAR 

Canned Pilchards CAPE POINT 

Canned Pilchards ECONO 

Canned Pilchards GLENRYCK 

Canned Pilchards HOUSEBRAND 

Canned Pilchards LUCKY STAR 

Canned Pilchards MOSSELBAY 

Canned Pilchards NON BARCODE 

Canned Pilchards OCEAN FRESH 

Canned Pilchards PICK N PAY 

Canned Pilchards RITE BRAND 

Canned Pilchards SAILORS 

Canned Pilchards SALDANHA 

Category Brand 

Canned Pilchards SEA PRIDE 

Canned Pilchards SEAFARE 

Canned Pilchards SPAR 

Canned Pilchards SUPER VALUE 

Canned Pilchards WOOLWORTHS 

Canned Tomatoes ALL GOLD 

Canned Tomatoes BLUE CRANE 

Canned Tomatoes CHOPPIES 

Canned Tomatoes DURSOTS 

Canned Tomatoes ECONO 

Canned Tomatoes EVERYDAY 

Canned Tomatoes FARMGIRL 

Canned Tomatoes GILDA 

Canned Tomatoes GOLD CREST 

Canned Tomatoes HOUSEBRAND 

Canned Tomatoes KOO 

Canned Tomatoes LA BELINDA 

Canned Tomatoes LENA 

Canned Tomatoes LUISA 

Canned Tomatoes MARINA 

Canned Tomatoes MIAMI 

Canned Tomatoes MONTEVERDE 

Canned Tomatoes NON BARCODE 

Canned Tomatoes OK BAZAARS 

Canned Tomatoes PICK N PAY 

Canned Tomatoes POT O GOLD 

Canned Tomatoes RHODES FRUIT FARM 

Canned Tomatoes RITE BRAND 

Canned Tomatoes SAVEMORE 

Canned Tomatoes SHOPRITE/CHECKERS 

Canned Tomatoes SPAR 

Canned Tomatoes WOOLWORTHS 

Canned Tuna AUSTIN 

Canned Tuna BLUE BAY 

Canned Tuna BLUE CRANE 

Canned Tuna CAPE POINT 

Canned Tuna FRESHERS 

Canned Tuna GREAT VALUE 

Canned Tuna HOUSEBRAND 

Canned Tuna HYPERAMA 

Canned Tuna JOHN WEST 

Canned Tuna LUCKY STAR 

Canned Tuna MAYFAIR 

Canned Tuna NO NAME 

Canned Tuna PICK N PAY 
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Canned Tuna RITE BRAND 

Canned Tuna SAILORS 

Canned Tuna SEA QUEEN 

Canned Tuna SEVEN SEAS 

Canned Tuna SPAR 

Canned Tuna WOOLWORTHS 

Canned Vegetables ALL GOLD 

Canned Vegetables AUNT SALLYS 

Canned Vegetables BEST BUY 

Canned Vegetables BOXER BEST 

Canned Vegetables BOXER CONFINED LABEL 

Canned Vegetables CAMBRIDGE 

Canned Vegetables CHECKOUT 

Canned Vegetables CHOPPIES 

Canned Vegetables DIVINE 

Canned Vegetables DURSOTS 

Canned Vegetables ECONO 

Canned Vegetables EVERYDAY 

Canned Vegetables FARMGIRL 

Canned Vegetables FIRST VALUE 

Canned Vegetables GOLD CREST 

Canned Vegetables GOLD DISH 

Canned Vegetables HELDERBERG 

Canned Vegetables HOUSEBRAND 

Canned Vegetables HUGOS 

Canned Vegetables KOO 

Canned Vegetables LA ITALIANA 

Canned Vegetables NO NAME 

Canned Vegetables NON BARCODE 

Canned Vegetables OK BAZAARS 

Canned Vegetables PICK N PAY 

Canned Vegetables PICK N PAY CHOICE 

Canned Vegetables PIETS 

Canned Vegetables POT O GOLD 

Canned Vegetables PRESIDENT 

Canned Vegetables RHODES FRUIT FARM 

Canned Vegetables RITE BRAND 

Canned Vegetables SANTOSA 

Canned Vegetables SAVEMORE 

Canned Vegetables SHOPRITE/CHECKERS 

Canned Vegetables SPAR 

Canned Vegetables SUNNY 

Canned Vegetables SUNSHINE 

Canned Vegetables SWAZI 

Canned Vegetables TOMANGO 

Category Brand 

Canned Vegetables TOMCO 

Canned Vegetables UMGENI 

Canned Vegetables VALUE SHOPPER 

Canned Vegetables WELLINGTONS 

Canned Vegetables WERDA 

Canned Vegetables WOOLWORTHS 

Carpet Shampoo MR MUSCLE 

Carpet Shampoo PLUSH 

Carpet Shampoo VANISH 

Castor / Icing Sugar CAKES CHOICE 

Castor / Icing Sugar CLARKS 

Castor / Icing Sugar EASTCAPE 

Castor / Icing Sugar HULETTS 

Castor / Icing Sugar MODAKS 

Castor / Icing Sugar PICK N PAY 

Castor / Icing Sugar SELATI 

Castor / Icing Sugar SPAR 

Cereals - Hot BOKOMO 

Cereals - Hot BOYNE ROLLER 

Cereals - Hot CAMBRIDGE 

Cereals - Hot FUTURE LIFE 

Cereals - Hot HARVEST DAWN 

Cereals - Hot HEALTH CONNECTION 

Cereals - Hot HOUSEBRAND 

Cereals - Hot JUNGLE OATS 

Cereals - Hot JUNGLE TAYSTEE WHEAT 

Cereals - Hot KING KORN 

Cereals - Hot KREEMY 

Cereals - Hot MALTABELA 

Cereals - Hot MONATI 

Cereals - Hot MORNING MILLS 

Cereals - Hot MORVITE 

Cereals - Hot NO NAME 

Cereals - Hot NON BARCODE 

Cereals - Hot OATSO EASY 

Cereals - Hot OK BAZAARS 

Cereals - Hot PICK N PAY 

Cereals - Hot RITE BRAND 

Cereals - Hot SEGAOLANE 

Cereals - Hot SPAR 

Cereals - Hot WOOLWORTHS 

Cereals - Ready To Eat ACE 

Cereals - Ready To Eat ALPEN 

Cereals - Ready To Eat BAR ONE 

Cereals - Ready To Eat BOKOMO 
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Category Brand 

Cereals - Ready To Eat CAMBRIDGE 

Cereals - Ready To Eat CEREVITA 

Cereals - Ready To Eat CHAMPION 

Cereals - Ready To Eat CHEERIOS 

Cereals - Ready To Eat FITNESS 

Cereals - Ready To Eat FUTURE LIFE 

Cereals - Ready To Eat GOLDEN RAY 

Cereals - Ready To Eat HARVEST DAWN 

Cereals - Ready To Eat HEARTLAND 

Cereals - Ready To Eat HOUSE BRAND 

Cereals - Ready To Eat IWISA 

Cereals - Ready To Eat JIGGIES 

Cereals - Ready To Eat JUNGLE B-FAST 

Cereals - Ready To Eat JUNGLE CRUNCHALOTS 

Cereals - Ready To Eat JUNGLE ENERGY 

Cereals - Ready To Eat JUNGLE ULTRA 

Cereals - Ready To Eat KELLOGGS 

Cereals - Ready To Eat MILO 

Cereals - Ready To Eat MONATI 

Cereals - Ready To Eat MORNING MILLS 

Cereals - Ready To Eat MORVITE 

Cereals - Ready To Eat NATURES SOURCE 

Cereals - Ready To Eat NO NAME 

Cereals - Ready To Eat NON BARCODE 

Cereals - Ready To Eat NUTRIFIC 

Cereals - Ready To Eat NYALA 

Cereals - Ready To Eat PICK N PAY 

Cereals - Ready To Eat PICK N PAY CHOICE 

Cereals - Ready To Eat PLAZA 

Cereals - Ready To Eat PRIZE GOLD 

Cereals - Ready To Eat PRO-NUTRO 

Cereals - Ready To Eat RITE BRAND 

Cereals - Ready To Eat SIMPLY CEREAL 

Cereals - Ready To Eat SPAR 

Cereals - Ready To Eat WEETBIX 

Cereals - Ready To Eat WEIGH LESS 

Cereals - Ready To Eat WHITE STAR 

Cereals - Ready To Eat WOOLWORTHS 

Cheese - Cream / Cottage BEL KIRI 

Cheese - Cream / Cottage CRYSTAL VALLEY 

Cheese - Cream / Cottage LANCEWOOD 

Cheese - Cream / Cottage PARMALAT 

Cheese - Cream / Cottage PICK N PAY 

Cheese - Cream / Cottage PICK N PAY CHOICE 

Cheese - Cream / Cottage SIMONSBERG 

Category Brand 

Cheese - Cream / Cottage SPAR 

Cheese - Cream / Cottage WOOLWORTHS 

Cheese - Processed BEL CHANTENEIG 

Cheese - Processed BEL THE LAUGH COW 

Cheese - Processed CLOVER 

Cheese - Processed HAPPY COW 

Cheese - Processed KIRI 

Cheese - Processed MELROSE 

Cheese - Processed PICK N PAY 

Cheese - Processed WOOLWORTHS 

Cheese - Speciality BEL LA VACHE QUIR 

Cheese - Speciality CHOICE 

Cheese - Speciality CLOVER 

Cheese - Speciality FAIRVIEW 

Cheese - Speciality LEEUWENBOSCH 

Cheese - Speciality PARMALAT 

Cheese - Speciality PICK N PAY 

Cheese - Speciality ROULOU 

Cheese - Speciality SIMONSBERG 

Cheese - Speciality SPAR 

Cheese - Vacuum Packed CLOVER 

Cheese - Vacuum Packed CRYSTAL VALLEY 

Cheese - Vacuum Packed DAIRYBELLE 

Cheese - Vacuum Packed FIRST CHOICE 

Cheese - Vacuum Packed HAPPY COW 

Cheese - Vacuum Packed LADISMITH 

Cheese - Vacuum Packed LANCEWOOD 

Cheese - Vacuum Packed PARMALAT 

Cheese - Vacuum Packed PICK N PAY 

Cheese - Vacuum Packed SIMONSBERG 

Cheese - Vacuum Packed SPAR 

Cheese - Vacuum Packed WOOLWORTHS 

Chest Rubs FAIRSUN 

Chest Rubs PUMA 

Chest Rubs ROLFE 

Chest Rubs VICKS 

Chicken - Frozen CC CHICKEN 

Chicken - Frozen CHICAROO 

Chicken - Frozen CHUBBY 

Chicken - Frozen COUNTRY FAIR 

Chicken - Frozen COUNTRY RANGE 

Chicken - Frozen DAYBREAK 

Chicken - Frozen ECONO 

Chicken - Frozen FARMERS CHOICE 

Chicken - Frozen FRESHERS 
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Category Brand 

Chicken - Frozen GOLDI 

Chicken - Frozen GRAINFIELD 

Chicken - Frozen HENWIL 

Chicken - Frozen HOFFMANS 

Chicken - Frozen JWAYELANI 

Chicken - Frozen NEW ERA 

Chicken - Frozen NEW SUPREME 

Chicken - Frozen NO NAME 

Chicken - Frozen NON BARCODE 

Chicken - Frozen OBC 

Chicken - Frozen RAINBOW 

Chicken - Frozen SPAR 

Chicken - Frozen SUPREME 

Chicken - Frozen TASTI-CHIC 

Chicken - Frozen TYDSTROOM 

Chicken Products COUNTRY FAIR 

Chicken Products COUNTRY RANGE 

Chicken Products GOLDI 

Chicken Products GRAINFIELD 

Chicken Products NO NAME 

Chicken Products RAINBOW 

Chicken Products SUPA STAR 

Chicken Products SUPERIOR 

Chicken Products SUPREME 

Chicken Products Z WWS 

Chilled Processed Meats ALAMIEN 

Chilled Processed Meats APOLLO 

Chilled Processed Meats BARKLEY 

Chilled Processed Meats BMS 

Chilled Processed Meats BOKKIE 

Chilled Processed Meats BOXER BEST 

Chilled Processed Meats BOXER CONFINED LABEL 

Chilled Processed Meats BRAVO 

Chilled Processed Meats BRITO 

Chilled Processed Meats CAMBRIDGE 

Chilled Processed Meats CHAMPION 

Chilled Processed Meats CHOICE 

Chilled Processed Meats CLASSIC 

Chilled Processed Meats CLASSIC GOLD 

Chilled Processed Meats COMBINED MEATS 

Chilled Processed Meats COUNTRY MEAT 

Chilled Processed Meats ENTERPRISE 

Chilled Processed Meats ESKORT 

Chilled Processed Meats FARMERS CHOICE 

Chilled Processed Meats FARMERS DELI 

Category Brand 

Chilled Processed Meats FREYS 

Chilled Processed Meats HERCULES 

Chilled Processed Meats HERTI 

Chilled Processed Meats HOUSEBRAND 

Chilled Processed Meats MAXO 

Chilled Processed Meats MEAT 2000 

Chilled Processed Meats MEGASAVE 

Chilled Processed Meats MIELIEKIP 

Chilled Processed Meats MIGHTY MEATS 

Chilled Processed Meats NESTA 

Chilled Processed Meats NEW STYLE PORK 

Chilled Processed Meats NO NAME 

Chilled Processed Meats NON BARCODE 

Chilled Processed Meats PALMO 

Chilled Processed Meats PICK N PAY 

Chilled Processed Meats RAINBOW 

Chilled Processed Meats RAINBOW SIMPLY CHICKEN 

Chilled Processed Meats RENOWN 

Chilled Processed Meats RICA 

Chilled Processed Meats RIO RIDGE 

Chilled Processed Meats RITE BRAND 

Chilled Processed Meats SKY 

Chilled Processed Meats SNAX 

Chilled Processed Meats SPAR 

Chilled Processed Meats STAR 

Chilled Processed Meats SUPER 

Chilled Processed Meats SUPERFECTA 

Chilled Processed Meats SUPERSAVE 

Chilled Processed Meats THE SMOKEHOUSE 

Chilled Processed Meats THOMPSONS 

Chilled Processed Meats TIP TOP 

Chilled Processed Meats UNICO 

Chilled Processed Meats VENCOR 

Chilled Processed Meats WATSONS 

Chilled Processed Meats WOODYS 

Chilled Processed Meats WOOLWORTHS 

Chocolate Coated Line 5 STAR 

Chocolate Coated Line AERO 

Chocolate Coated Line ALL IN ONE 

Chocolate Coated Line ANYTIME 

Chocolate Coated Line ASTROS 

Chocolate Coated Line BAR ONE 

Chocolate Coated Line BEACON 

Chocolate Coated Line BOUNTY 

Chocolate Coated Line CADBURY DAIRY MILK 
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Category Brand 

Chocolate Coated Line CANDEREL 

Chocolate Coated Line CELEBRATION 

Chocolate Coated Line CHOCOLATE LOG 

Chocolate Coated Line CHOCOYOCO 

Chocolate Coated Line CHOMP 

Chocolate Coated Line COTI 

Chocolate Coated Line CRUNCHIE 

Chocolate Coated Line DAMASCUS 

Chocolate Coated Line DOPINGO 

Chocolate Coated Line FIORI 

Chocolate Coated Line FLAKE 

Chocolate Coated Line FRYS 

Chocolate Coated Line JELLY TOTS 

Chocolate Coated Line JUNGLE ENERGY 

Chocolate Coated Line KEES BEYER 

Chocolate Coated Line KINDER 

Chocolate Coated Line KIT KAT 

Chocolate Coated Line LINDT 

Chocolate Coated Line LINDT LINDOR 

Chocolate Coated Line LUNCH BAR 

Chocolate Coated Line M & M 

Chocolate Coated Line MR SWEET 

Chocolate Coated Line NESTLE 

Chocolate Coated Line NIKI 

Chocolate Coated Line NOSH 

Chocolate Coated Line P.S. 

Chocolate Coated Line PEPPERMINT CRISP 

Chocolate Coated Line ROLO 

Chocolate Coated Line SALLY WILLIAM 

Chocolate Coated Line SMARTIES 

Chocolate Coated Line SNACKER 

Chocolate Coated Line SNICKERS 

Chocolate Coated Line SYMPHONY 

Chocolate Coated Line TAYAS 

Chocolate Coated Line TEX 

Chocolate Coated Line TIFFANY 

Chocolate Coated Line TUMBLES 

Chocolate Coated Line TV BAR 

Chocolate Coated Line TWIX 

Chocolate Coated Line WHIPPY BAR 

Chocolate Coated Line WHISPERS 

Chocolate Coated Line WONDER BAR 

Chocolate Coated Line WOOLWORTHS 

Chocolate Coated Line YONKERS 

Coffee - Creamers CREMORA 

Category Brand 

Coffee - Creamers ELLIS BROWN 

Coffee - Creamers HOUSEBRAND 

Coffee - Creamers KREMELO 

Coffee - Creamers MY CREEMER 

Coffee - Creamers NON BARCODE 

Coffee - Creamers RITE BRAND 

Coffee - Creamers SHOPRITE/CHECKERS 

Coffee - Ground / Beans ACE 

Coffee - Ground / Beans F.G. 

Coffee - Ground / Beans HOUSE OF COFFEES 

Coffee - Ground / Beans KENNA 

Coffee - Ground / Beans KLOOF 

Coffee - Ground / Beans KOFFIEHUIS 

Coffee - Ground / Beans TREKKER 

Coffee - Instant ANTIQUA 

Coffee - Instant BOSTON 

Coffee - Instant CAFE ENRISTA 

Coffee - Instant DOUWE EGBERTS 

Coffee - Instant FRISCO 

Coffee - Instant HOC HUG IN A MUG 

Coffee - Instant HOUSEBRAND 

Coffee - Instant IMPORTERS 

Coffee - Instant JACOBS 

Coffee - Instant KOFFIEHUIS 

Coffee - Instant MOKATE 

Coffee - Instant NESCAFE 

Coffee - Instant NON BARCODE 

Coffee - Instant PICK N PAY 

Coffee - Instant RICOFFY 

Coffee - Instant RITE BRAND 

Coffee - Instant SPAR 

Coffee - Total ACE 

Coffee - Total ANTIQUA 

Coffee - Total BOSTON 

Coffee - Total CAFE ENRISTA 

Coffee - Total DOUWE EGBERTS 

Coffee - Total F.G. 

Coffee - Total FRISCO 

Coffee - Total HOC HUG IN A MUG 

Coffee - Total HOUSE OF COFFEES 

Coffee - Total HOUSEBRAND 

Coffee - Total IMPORTERS 

Coffee - Total JACOBS 

Coffee - Total KENNA 

Coffee - Total KLOOF 
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Category Brand 

Coffee - Total KOFFIEHUIS 

Coffee - Total MOKATE 

Coffee - Total NESCAFE 

Coffee - Total NON BARCODE 

Coffee - Total PICK N PAY 

Coffee - Total RICOFFY 

Coffee - Total RITE BRAND 

Coffee - Total SPAR 

Coffee - Total TREKKER 

Coffee - Total WOOLWORTHS 

Cold & Flu Remedies (Liquid) ACTOFLEM 

Cold & Flu Remedies (Liquid) ADCO 

Cold & Flu Remedies (Liquid) ALCOPHYLLEX 

Cold & Flu Remedies (Liquid) ALLERGEX 

Cold & Flu Remedies (Liquid) BENYLIN 

Cold & Flu Remedies (Liquid) BE-TABS 

Cold & Flu Remedies (Liquid) BORSTOL 

Cold & Flu Remedies (Liquid) BRONCOL 

Cold & Flu Remedies (Liquid) BRONKESE 

Cold & Flu Remedies (Liquid) DILINCT 

Cold & Flu Remedies (Liquid) DINALEX 

Cold & Flu Remedies (Liquid) DOKTOR MOM 

Cold & Flu Remedies (Liquid) DPH EXPECTORANT 

Cold & Flu Remedies (Liquid) EXPECTALIN 

Cold & Flu Remedies (Liquid) FLUTEX 

Cold & Flu Remedies (Liquid) HIMALAYA 

Cold & Flu Remedies (Liquid) IBUMOL 

Cold & Flu Remedies (Liquid) L.C.C. 

Cold & Flu Remedies (Liquid) LENNON 

Cold & Flu Remedies (Liquid) ONE DAY FLU CURE 

Cold & Flu Remedies (Liquid) PROSPAN 

Cold & Flu Remedies (Liquid) PUMA 

Cold & Flu Remedies (Liquid) SOLPHYLLEX 

Cold & Flu Remedies (Liquid) STEARNS 

Cold & Flu Remedies (Liquid) THEOPHEN 

Cold & Flu Remedies (Liquid) VICKS 

Cold & Flu Remedies (Liquid) WOODS 

Condensed Milk CLOVER 

Condensed Milk GOLD CROSS 

Condensed Milk HOUSEBRAND 

Condensed Milk LA ITALIANA 

Condensed Milk NESTLE 

Condensed Milk PICK N PAY 

Condensed Milk POT O GOLD 

Condensed Milk RITE BRAND 

Category Brand 

Condensed Milk SPAR 

Condensed Milk TREAT 

Conditioners - Leave On ELVIVE 

Conditioners - Leave On GLYCO LEMON 

Conditioners - Leave On PANTENE 

Conditioners - Rinse Off AQUAMARINE 

Conditioners - Rinse Off COLGATE 

Conditioners - Rinse Off DARK & LOVELY 

Conditioners - Rinse Off DOVE 

Conditioners - Rinse Off ELVIVE 

Conditioners - Rinse Off GARNIER ULTIMATE BLENDS 

Conditioners - Rinse Off GLISS 

Conditioners - Rinse Off GLYCO LEMON 

Conditioners - Rinse Off HEAD&SHOULDER 

Conditioners - Rinse Off JOHNSONS 

Conditioners - Rinse Off KAIR 

Conditioners - Rinse Off ORGANICS 

Conditioners - Rinse Off PANTENE 

Conditioners - Rinse Off PROTEIN FEED 

Conditioners - Rinse Off REVLON FLEX 

Conditioners - Rinse Off SUNSILK 

Conditioners - Rinse Off TRESEMME 

Cooking Oil BIG SAVE 

Cooking Oil B-WELL 

Cooking Oil CAMBRIDGE 

Cooking Oil CANOLA 

Cooking Oil CHECK VALUE 

Cooking Oil CONTINENTAL 

Cooking Oil COOK N BAKE 

Cooking Oil COTONA 

Cooking Oil CRISPA 

Cooking Oil CROWN 

Cooking Oil D LITE 

Cooking Oil DELO 

Cooking Oil ECONO 

Cooking Oil EXCELLA 

Cooking Oil FLAMENCO 

Cooking Oil FLORO 

Cooking Oil FLOWER GOLD 

Cooking Oil FOOD LOVERS 

Cooking Oil GOLDEN GLO 

Cooking Oil GOLDEN RAY 

Cooking Oil GOLDEN SUN 

Cooking Oil GREAT VALUE 

Cooking Oil HAPPY FAMILY 
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Category Brand 

Cooking Oil HELIOS 

Cooking Oil HOUSEBRAND 

Cooking Oil NO NAME 

Cooking Oil NOLA 

Cooking Oil NON BARCODE 

Cooking Oil OK BAZAARS 

Cooking Oil PAN 

Cooking Oil PICK N PAY 

Cooking Oil RITE BRAND 

Cooking Oil S LITE 

Cooking Oil SAFA 

Cooking Oil SAFLO 

Cooking Oil SAVEMORE 

Cooking Oil SAVERSLANE 

Cooking Oil SPAR 

Cooking Oil SUN STAR 

Cooking Oil SUN SUN 

Cooking Oil SUNCO 

Cooking Oil SUNFIELDS 

Cooking Oil SUNFOIL 

Cooking Oil SUNFRY 

Cooking Oil SUNGLO 

Cooking Oil SUNGOLD 

Cooking Oil SUNLO 

Cooking Oil SUNOLA 

Cooking Oil SUNPICK 

Cooking Oil SUNSEED 

Cooking Oil SUNSHINE D 

Cooking Oil SUNSTAR 

Cooking Oil SUPA 

Cooking Oil THE KITCHEN 

Cooking Oil WOOLWORTHS 

Cordials and Squashes CERES 

Cordials and Squashes DALYS FRUITY 

Cordials and Squashes DALYS PREMIUM 

Cordials and Squashes ELVIN 

Cordials and Squashes FRUITREE 

Cordials and Squashes HALLS 

Cordials and Squashes LOW CAL 

Cordials and Squashes MAZOE 

Cordials and Squashes OROS 

Cordials and Squashes PICK N PAY CHOICE 

Cordials and Squashes RASCALS 

Cordials and Squashes RITE BRAND 

Cordials and Squashes ROSES 

Category Brand 

Cordials and Squashes SAVEMORE 

Cordials and Squashes SLIMSY 

Cordials and Squashes SPAR 

Cordials and Squashes SUNFIRST 

Cordials and Squashes SUNSHINE 

CSDs 7 UP 

CSDs ANGRY BIRDS 

CSDs BUBBILEE 

CSDs CALIFORNIA 

CSDs CAMBRIDGE 

CSDs CHOPPIES 

CSDs COCA COLA CHERRY 

CSDs COCA COLA LIFE 

CSDs COCA COLA REG 

CSDs COCA-COLA LIGHT 

CSDs COCA-COLA ZERO 

CSDs COO-EE 

CSDs COUNTRY CLUB 

CSDs DELICIOUS 

CSDs DOUBLE O 

CSDs FANTA 

CSDs FRANKIES 

CSDs FRESHERS 

CSDs HOUSEBRAND 

CSDs IRON BREW 

CSDs ISLAND 

CSDs JIVE 

CSDs KINGSLEY 

CSDs MIRINDA 

CSDs MOUNTAIN DEW 

CSDs NO NAME 

CSDs PEPSI COLA 

CSDs PICK N PAY 

CSDs PICK N PAY CHOICE 

CSDs PLANET 

CSDs REFRESH 

CSDs RITE BRAND 

CSDs SCHWEPPES 

CSDs SODA T 

CSDs SPAR 

CSDs SPARLETTA 

CSDs SPRITE 

CSDs SQUEEZA 

CSDs STONEY GINGER BEER 

CSDs STONEY GINGER BEER ZERO 
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CSDs TAB 

CSDs TWIST 

CSDs TWIZZA 

CSDs WOOLWORTHS 

CSDs ZIP 

Curry Powder BOMBAY 

Curry Powder CARTWRIGHTS 

Curry Powder CURRY KING 

Curry Powder EASTERN GEM 

Curry Powder HOT SPICE 

Curry Powder INDIAN SPICE 

Curry Powder LALLAS 

Curry Powder NON BARCODE 

Curry Powder OSMANDS 

Curry Powder PAKCO 

Curry Powder PICK N PAY CHOICE 

Curry Powder RAJAH 

Curry Powder RITE BRAND 

Curry Powder SPICE DELITE 

Curry Powder SPICE MECCA 

Curry Powder SUN SPICE 

Curry Powder TAJMAHAL 

Custard (Liquid) CLOVER 

Custard (Liquid) CRYSTAL VALLEY 

Custard (Liquid) FIRST CHOICE 

Custard (Liquid) PARMALAT 

Custard (Liquid) SPAR 

Custard (Liquid) ULTRAMEL 

Custard (Liquid) ULTRAMEL DELIGHT 

Custard (Liquid) WOOLWORTHS 

Custard Powder HINDS 

Custard Powder MODAKS 

Custard Powder MOIRS 

Custard Powder NON BARCODE 

Custard Powder SNOWFLAKE 

Deodorants 24 SEVEN 

Deodorants ADIDAS 

Deodorants AXE 

Deodorants BALLET 

Deodorants BLACK LACE 

Deodorants BLUE ICE 

Deodorants BLUE STRATOS 

Deodorants BOND STREET 

Deodorants BRAMLEY 

Deodorants BRUT 

Category Brand 

Deodorants CHARLIE 

Deodorants CHASE 

Deodorants CLICKS CONFINED LABEL 

Deodorants CREZ 

Deodorants DESIGNER NOTES 

Deodorants DIVA 

Deodorants DORALL COLLECTION 

Deodorants DOVE 

Deodorants EAST WEST 

Deodorants ENGLISH BLAZER 

Deodorants ENIGMA 

Deodorants ENSIGN 

Deodorants ESP 

Deodorants EXCLAMATION 

Deodorants FIRE & ICE 

Deodorants GARNIER 

Deodorants GIRLFRIEND 

Deodorants GOLD SERIES 

Deodorants GORGEOUS 

Deodorants GRAVITY 

Deodorants HOITY TOITY 

Deodorants I LOVE 

Deodorants IMPULSE 

Deodorants JONTUE 

Deodorants KALEIDOSCOPE 

Deodorants LACE 

Deodorants LADY SPEED STICK 

Deodorants LEGACY 

Deodorants LOVE HER MADLY 

Deodorants LOVE LETTER 

Deodorants LOVE THAT RED 

Deodorants MASCULIN 

Deodorants MITCHUM 

Deodorants MOONDROPS 

Deodorants MUM 21 

Deodorants MUM LADIES 

Deodorants MUM MEN 

Deodorants NIVEA 

Deodorants NON BARCODE 

Deodorants OLD SPICE 

Deodorants PANACHE 

Deodorants PASSIONE 

Deodorants PINK HAPPINESS 

Deodorants PLAY GIRL 

Deodorants PLAYBOY 
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Category Brand 

Deodorants PRECIOUS 

Deodorants PRIDE 

Deodorants RADOX 

Deodorants RENEW 

Deodorants SADIE 

Deodorants SANEX 

Deodorants SERENDIPITY 

Deodorants SHIELD 

Deodorants SHOWER TO SHOWER 

Deodorants SOLO 

Deodorants SPAR 

Deodorants SPEED STICK 

Deodorants STATUS 

Deodorants STITCH 

Deodorants SWANKIE 

Deodorants THAT MAN 

Deodorants TRAMP 

Deodorants UNFORGETABLE 

Deodorants WHISPER 

Deodorants WHITE SATIN 

Deodorants YARDLEY 

Deodorants YOU RE THE FIRE 

Desiccated Coconut IMBO 

Desiccated Coconut MOIRS 

Desiccated Coconut TRUMPS 

Dishwashing Liquids (Hand wash) AJAX 

Dishwashing Liquids (Hand wash) CHEMICO 

Dishwashing Liquids (Hand wash) CRYSTAL 

Dishwashing Liquids (Hand wash) HOUSEBRAND 

Dishwashing Liquids (Hand wash) HOUSEWIVES 

Dishwashing Liquids (Hand wash) HOUSEWIVES FABRIC 

Dishwashing Liquids (Hand wash) KWIK-SHINE 

Dishwashing Liquids (Hand wash) MAQ 

Dishwashing Liquids (Hand wash) MIRACLE 

Dishwashing Liquids (Hand wash) MISSYS 

Dishwashing Liquids (Hand wash) NEWDON 

Dishwashing Liquids (Hand wash) NO NAME 

Dishwashing Liquids (Hand wash) PICK N PAY 

Dishwashing Liquids (Hand wash) PLUSH 

Dishwashing Liquids (Hand wash) POLAGRIC 

Dishwashing Liquids (Hand wash) RAINBOW 

Dishwashing Liquids (Hand wash) RED GLOVE 

Dishwashing Liquids (Hand wash) RITE BRAND 

Dishwashing Liquids (Hand wash) SAVEMORE 

Dishwashing Liquids (Hand wash) SHINE 

Category Brand 

Dishwashing Liquids (Hand wash) SPAR 

Dishwashing Liquids (Hand wash) SPLASH 

Dishwashing Liquids (Hand wash) STAR 

Dishwashing Liquids (Hand wash) STARBRIGHT 

Dishwashing Liquids (Hand wash) STARLITE 

Dishwashing Liquids (Hand wash) SUNLIGHT 

Dishwashing Liquids (Hand wash) THUNDER 

Dishwashing Liquids (Hand wash) WHIPP 

Dishwashing Powder / Rinse Aid 
(Machine wash) 

BIOCRYSTAL 

Dishwashing Powder / Rinse Aid 
(Machine wash) 

FINISH 

Dishwashing Powder / Rinse Aid 
(Machine wash) 

MARINA 

Dishwashing Powder / Rinse Aid 
(Machine wash) 

PICK N PAY 

Dishwashing Powder / Rinse Aid 
(Machine wash) 

SALGO 

Disinfectants JEYES 

Disinfectants NEWDON 

Disinfectants NON BARCODE 

Eggs ALFER FARMS 

Eggs ALPHA 

Eggs ALZU 

Eggs ARMSTRONG 

Eggs BARNEYS 

Eggs BARTLET 

Eggs BASHEWA 

Eggs BECKLEY 

Eggs BIG CITY 

Eggs BLOUKRUIN 

Eggs BOSPARADYS 

Eggs BOXER BEST 

Eggs BUFFELSDRIFT 

Eggs CAMBRIDGE 

Eggs CANONBURY 

Eggs CHECK VALUE 

Eggs CHECKOUT 

Eggs CHOICE 

Eggs CHOPPIES 

Eggs COCORICO 

Eggs D LUND 

Eggs DAGBREEK 

Eggs ECO 

Eggs ECONO 

Eggs EGGBERT 

Eggs EGGSPERT 

Eggs EMERALDENE 
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Category Brand 

Eggs FAIRACRES 

Eggs FAMILY FAVORITE 

Eggs FARM GRADE 

Eggs FARMERS FAVOURITE 

Eggs FARMHOUSE 

Eggs FIVE STAR 

Eggs FRANCHISE 

Eggs GOLDEN LAY 

Eggs GOLDEN YOLK 

Eggs GREAT VALUE 

Eggs HARCOS 

Eggs HEIDEL 

Eggs HENS PRIDE 

Eggs HOFINA POULTRY 

Eggs HOUSE BRAND 

Eggs HUMPTY DUMPTY 

Eggs JUST LAID 

Eggs KENTBURY 

Eggs KIEPERSOL 

Eggs KLEINPLAAS 

Eggs L GROMER 

Eggs LAID BACK 

Eggs LAYWELL 

Eggs MAGNUM 

Eggs MARALOU 

Eggs MIDLANDS 

Eggs MORESON 

Eggs MORNINGSIDE 

Eggs NO NAME 

Eggs NON BARCODE 

Eggs NU DAWN 

Eggs NULAID 

Eggs ONEY 

Eggs OUTENIQUA 

Eggs QUANTUM 

Eggs QUTENIQUA 

Eggs RHINO 

Eggs RITE BRAND 

Eggs SAFE 

Eggs SAPUMA 

Eggs SAVEMORE 

Eggs SPAR 

Eggs STARLAID 

Eggs SUNNYSIDE 

Eggs SUNRISE 

Category Brand 

Eggs THE BIG EGG 

Eggs TOPLAY 

Eggs U-MAC 

Eggs VLEI VIEW 

Eggs VRYLOOP 

Eggs WELDHAGEN 

Eggs WILTJE 

Eggs WINDMEUL 

Eggs WOHLFAHRT 

Eggs WOLMA 

Eggs WOOLWORTHS 

Eggs XING XING 

Essences MOIRS 

Essences ROBERTSONS 

Evaporated Milk CRYSTAL VALLEY 

Evaporated Milk IDEAL 

Fabric Softener BIO CLASSIC 

Fabric Softener CAMBRIDGE 

Fabric Softener CHECKOUT 

Fabric Softener COMFORT 

Fabric Softener COUNTRY PRIDE 

Fabric Softener HOUSEBRAND 

Fabric Softener MAQ 

Fabric Softener NO NAME 

Fabric Softener PERSONAL TOUCH 

Fabric Softener PICK N PAY 

Fabric Softener PICK N PAY CHOICE 

Fabric Softener RITE BRAND 

Fabric Softener SHOPRITE/CHECKERS 

Fabric Softener SPAR 

Fabric Softener STA SOFT 

Fabric Softener STARLITE 

Fabric Softener SUNLIGHT 

Face Care - Ethnic AFRICAN EXTRACT ROOIBOS 

Face Care - Ethnic CLERE 

Face Care - Ethnic CLICKS 

Face Care - Ethnic CUTICURA 

Face Care - Ethnic DERMO EXPERTISE 

Face Care - Ethnic E SKIN 

Face Care - Ethnic EVEN&LOVELY 

Face Care - Ethnic GARNIER 

Face Care - Ethnic GENTLE MAGIC 

Face Care - Ethnic JOHNSONS 

Face Care - Ethnic LEMON LITE 

Face Care - Ethnic NIVEA 
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Category Brand 

Face Care - Ethnic NON BARCODE 

Face Care - Ethnic OIL OF OLAY 

Face Care - Ethnic PONDS 

Face Care - Ethnic PORTIA M 

Flavoured Milk DENEYS SWISS 

Flavoured Milk FIRST CHOICE 

Flavoured Milk MILO 

Flavoured Milk NON BARCODE 

Flavoured Milk OH MY GOODNESS 

Flavoured Milk PARMALAT 

Flavoured Milk PICK N PAY CHOICE 

Flavoured Milk SMARTDRINK 

Flavoured Milk SPAR 

Flavoured Milk STERI STUMPIE 

Flavoured Milk SUPER M 

Flavouring FLOYDS 

Flavouring KNORR AROMAT 

Flavouring MAGGI 

Floor Polish COBRA 

Floor Polish JEWEL 

Floor Polish MR MUSCLE 

Floor Polish PICK N PAY 

Floor Polish PLEDGE 

Floor Polish PLUSH 

Floor Polish SUNBEAM 

Flour AZAM 

Flour BAKERS DREAM 

Flour BEST BAKE 

Flour BLUE RIBBON 

Flour BOXER BEST 

Flour CAMBRIDGE 

Flour ECONO 

Flour FIRST VALUE 

Flour GOLDEN CLOUD 

Flour HAPPY FAMILY 

Flour MAIZENA 

Flour NATURES FARM 

Flour NON BARCODE 

Flour PICK N PAY 

Flour POWER 

Flour PRIZE 

Flour RITE BRAND 

Flour SASKO FLOUR 

Flour SNOWFLAKE 

Flour SPAR 

Category Brand 

Flour SUPA BAKE 

Flour SUPREME 

Flour WHEATFIELD 

Flour WHEATLANDS 

Flour WOOLWORTHS 

Food Wrap / Bags ACE 

Food Wrap / Bags FLAAI HAAI 

Food Wrap / Bags GARBIE 

Food Wrap / Bags GLAD 

Food Wrap / Bags GREAT VALUE 

Food Wrap / Bags HOUSEBRAND 

Food Wrap / Bags NO NAME 

Food Wrap / Bags OK BAZAARS 

Food Wrap / Bags PADDY 

Food Wrap / Bags PICK N PAY 

Food Wrap / Bags PRESIDENT HYPER 

Food Wrap / Bags QUALITY 

Food Wrap / Bags RANDBURG 

Food Wrap / Bags RITE BRAND 

Food Wrap / Bags SPAR 

Food Wrap / Bags SUPA MAMA 

Food Wrap / Bags SYLKO 

Food Wrap / Bags TUFFY 

Food Wrap / Bags TWIN SAVERS 

Food Wrap / Bags UNSGAARD 

Food Wrap / Bags WOOLWORTHS 

Food Wrap / Bags WRAP IT 

Food Wrap / Bags ZIPLOC 

Foot Care CLICKS CONFINED LABEL 

Foot Care EULACTOL 

Fresh Cream CLOVER 

Fresh Cream CRICKLEY 

Fresh Cream CRYSTAL VALLEY 

Fresh Cream DARLING 

Fresh Cream DENMAR 

Fresh Cream DEW FRESH 

Fresh Cream DOUGLASDALE 

Fresh Cream FAIR CAPE 

Fresh Cream FIRST CHOICE 

Fresh Cream HANCOR 

Fresh Cream HONEYDEW 

Fresh Cream LANCEWOOD 

Fresh Cream LEEUWENBOSCH 

Fresh Cream NESTLE 

Fresh Cream ORANGE GROVE 
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Category Brand 

Fresh Cream ORLEY 

Fresh Cream PARMALAT 

Fresh Cream PICK N PAY 

Fresh Cream PICK N PAY CHOICE 

Fresh Cream SPAR 

Fresh Cream WOOLWORTHS 

Fresh Milk AKBAR 

Fresh Milk BOXER BEST 

Fresh Milk CAMBRIDGE 

Fresh Milk CLOVER 

Fresh Milk CRICKLEY 

Fresh Milk CRYSTAL VALLEY 

Fresh Milk DAIRY CORPORATION 

Fresh Milk DAIRY MART 

Fresh Milk DAIRY QUEEN 

Fresh Milk DAIRYBELLE 

Fresh Milk DARLING 

Fresh Milk DENMAR 

Fresh Milk DEW FRESH 

Fresh Milk DOUGLASDALE 

Fresh Milk ECONO 

Fresh Milk FAIR CAPE 

Fresh Milk FAIR VALUE 

Fresh Milk FAIRFIELD 

Fresh Milk FIRST CHOICE 

Fresh Milk FRESH PACK 

Fresh Milk HANCOR 

Fresh Milk HONEYDEW 

Fresh Milk HOUSEBRAND 

Fresh Milk JERSEY 

Fresh Milk MAKRO 

Fresh Milk MONTIC 

Fresh Milk MOUNTAIN VIEW 

Fresh Milk NON BARCODE 

Fresh Milk OAKLANDS 

Fresh Milk ORANGE GROVE 

Fresh Milk PICK N PAY 

Fresh Milk RED GLOVE 

Fresh Milk SONNEDAL 

Fresh Milk SPAR 

Fresh Milk SPRING MEADOW 

Fresh Milk WOOLWORTHS 

Frozen Fish ARCTIC FROST 

Frozen Fish BRECO 

Frozen Fish CAPE POINT 

Category Brand 

Frozen Fish CHAPMANS 

Frozen Fish IRVIN & JOHNSON 

Frozen Fish NON BARCODE 

Frozen Fish PICK N PAY 

Frozen Fish RITE BRAND 

Frozen Fish SEA HARVEST 

Frozen Fish SPAR 

Frozen Prepared Meals BELLA VITA 

Frozen Prepared Meals BIG T 

Frozen Prepared Meals BRITOS 

Frozen Prepared Meals COUNTY FAIR 

Frozen Prepared Meals DC LOCAL 

Frozen Prepared Meals DEEP PIZZA 

Frozen Prepared Meals DENNY 

Frozen Prepared Meals DR OETKER 

Frozen Prepared Meals ESKORT 

Frozen Prepared Meals FARMER BROWN 

Frozen Prepared Meals FATIMAS 

Frozen Prepared Meals FLORIDA 

Frozen Prepared Meals FRYS 

Frozen Prepared Meals GOLDI 

Frozen Prepared Meals GREEN VALLEY 

Frozen Prepared Meals HAPPY DAYS 

Frozen Prepared Meals HM  FOODS 

Frozen Prepared Meals HOUSEBRAND 

Frozen Prepared Meals IRVIN & JOHNSON 

Frozen Prepared Meals ITAL 

Frozen Prepared Meals JULLIEN 

Frozen Prepared Meals KING PIE 

Frozen Prepared Meals MA BAKER 

Frozen Prepared Meals MAMAS 

Frozen Prepared Meals MC CAIN 

Frozen Prepared Meals MEDITERANEAN 

Frozen Prepared Meals MY O MY FOODS 

Frozen Prepared Meals NA 

Frozen Prepared Meals NADIA 

Frozen Prepared Meals NICE N EASY 

Frozen Prepared Meals NO NAME 

Frozen Prepared Meals PASTRY PRIDE 

Frozen Prepared Meals PENNYWISE 

Frozen Prepared Meals PICK N PAY 

Frozen Prepared Meals PICK N PAY CHOICE 

Frozen Prepared Meals PIEMANS 

Frozen Prepared Meals POPPIES 

Frozen Prepared Meals PROSPECT 
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Category Brand 

Frozen Prepared Meals QUORN 

Frozen Prepared Meals RAINBOW SIMPLY CHICKEN 

Frozen Prepared Meals RISTORANTE 

Frozen Prepared Meals RITE BRAND 

Frozen Prepared Meals SPAR 

Frozen Prepared Meals SUN C FOOD 

Frozen Prepared Meals SUPERSAVE 

Frozen Prepared Meals TODAY 

Frozen Prepared Meals VEG CUISINE 

Frozen Prepared Meals WOOLWORTHS 

Frozen Vegetables AGRAFROST 

Frozen Vegetables AVIKO 

Frozen Vegetables CAMBRIDGE 

Frozen Vegetables CATER CRAFT 

Frozen Vegetables DC LOCAL 

Frozen Vegetables FARM FRESH 

Frozen Vegetables FINDUS 

Frozen Vegetables GENADENDAL 

Frozen Vegetables GOLDEN HARVEST FROZEN 

Frozen Vegetables GREEN VALLEY 

Frozen Vegetables GREENS 

Frozen Vegetables GROWER 

Frozen Vegetables HARVESTIME 

Frozen Vegetables HOUSEBRAND 

Frozen Vegetables MC CAIN 

Frozen Vegetables NATURES GARDEN 

Frozen Vegetables NO NAME 

Frozen Vegetables NON BARCODE 

Frozen Vegetables PENNYLANE 

Frozen Vegetables PICK N PAY 

Frozen Vegetables PICK N PAY CHOICE 

Frozen Vegetables POT O GOLD 

Frozen Vegetables RITE BRAND 

Frozen Vegetables SELECT 

Frozen Vegetables SPAR 

Frozen Vegetables SUPERGOLD 

Frozen Vegetables TENDER HARVEST 

Frozen Vegetables TOP 

Frozen Vegetables WOOLWORTHS 

Fruit Juice - Concentrates DRINK O POP 

Fruit Juice - Concentrates ESTO 

Fruit Juice - Concentrates SIX O 

Fruit Juice - Concentrates SWEET O 

Fruit Juice - Long Life ALEO 

Fruit Juice - Long Life ALL GOLD 

Category Brand 

Fruit Juice - Long Life AMAZING 

Fruit Juice - Long Life APPLETISER 

Fruit Juice - Long Life BELOW ZERO 

Fruit Juice - Long Life CAPRI SUN 

Fruit Juice - Long Life CERES 

Fruit Juice - Long Life CHOPPIES 

Fruit Juice - Long Life COOL SUN 

Fruit Juice - Long Life DEW FRESH 

Fruit Juice - Long Life ELVIN 

Fruit Juice - Long Life FRUITREE 

Fruit Juice - Long Life GRAPETISER 

Fruit Juice - Long Life HALLS 

Fruit Juice - Long Life INFACARE 

Fruit Juice - Long Life JUST JUICE 

Fruit Juice - Long Life KRUSH 

Fruit Juice - Long Life LIQUI FRUIT 

Fruit Juice - Long Life MAGALIES 

Fruit Juice - Long Life ORCHARD 

Fruit Juice - Long Life OROS 

Fruit Juice - Long Life PICK N PAY 

Fruit Juice - Long Life PICK N PAY CHOICE 

Fruit Juice - Long Life PURE JOY 

Fruit Juice - Long Life PURITY 

Fruit Juice - Long Life RASCALS 

Fruit Juice - Long Life RHODES 

Fruit Juice - Long Life RITE BRAND 

Fruit Juice - Long Life RUGANI 

Fruit Juice - Long Life SAFARI 

Fruit Juice - Long Life SHELFORD 

Fruit Juice - Long Life SPAR 

Fruit Juice - Long Life SUPER FRUIT 

Fruit Juice - Long Life TROPIKA 

Fruit Juice - Long Life WOOLWORTHS 

Fruit Juice - Long Life ZING 

Fruit Juice - Long Life ZOOM 

Fruit Juice - Short Life CABANA 

Fruit Juice - Short Life CLOVER LIFE 

Fruit Juice - Short Life DANAO 

Fruit Juice - Short Life DARLING 

Fruit Juice - Short Life DENMAR 

Fruit Juice - Short Life FRUITIME 

Fruit Juice - Short Life HANCOR 

Fruit Juice - Short Life HENTIES 

Fruit Juice - Short Life HONEYDEW 

Fruit Juice - Short Life KRUSH 
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Category Brand 

Fruit Juice - Short Life MOORDDRIFT 

Fruit Juice - Short Life NATURES BEST 

Fruit Juice - Short Life ORANGE GROVE 

Fruit Juice - Short Life PICK N PAY 

Fruit Juice - Short Life PICK N PAY CHOICE 

Fruit Juice - Short Life QUALI 

Fruit Juice - Short Life REAL  MC COY 

Fruit Juice - Short Life RITE BRAND 

Fruit Juice - Short Life SPAR 

Fruit Juice - Short Life TAKE 5 

Fruit Juice - Short Life TROPIKA 

Fruit Juice - Short Life WOOLWORTHS 

Fruit Juice - Short Life WYNN WITH 

Furniture Polish COBRA 

Furniture Polish DUSTER PLUS 

Furniture Polish FURNIGLOS 

Furniture Polish JEWEL 

Furniture Polish MASTER BURMESE 

Furniture Polish MR MIN 

Furniture Polish MR SHEEN 

Furniture Polish NEWDON 

Furniture Polish PLEDGE 

Furniture Polish PLUSH 

Furniture Polish SPAR 

Gravy (Defined) BISTO 

Gravy (Defined) BRAVO 

Gravy (Defined) IMANA 

Gravy (Defined) INA PAARMANS 

Gravy (Defined) PICK N PAY 

Gravy Other IMANA 

Gravy Other JIKELELE SISHEBO 

Hair Care - Ethnic BEAUTIFUL BEGINNING 

Hair Care - Ethnic BLACK CHIC 

Hair Care - Ethnic BLACK SILK 

Hair Care - Ethnic CAIVIL 

Hair Care - Ethnic DARK & LOVELY 

Hair Care - Ethnic EASY WAVES 

Hair Care - Ethnic HAIRGLO 

Hair Care - Ethnic JUST FOR KIDS 

Hair Care - Ethnic NON BARCODE 

Hair Care - Ethnic PRECISE 

Hair Care - Ethnic REALISTIC 

Hair Care - Ethnic RESTORE PLUS 

Hair Care - Ethnic SHEEN 

Hair Care - Ethnic SOF`N FREE 

Category Brand 

Hair Care - Ethnic STA-SOFFRO 

Hair Care - Ethnic SUNSILK 

Hair Colourants KAIR 

Hair Styling Preps FIESTA 

Hair Styling Preps JANE SEYMOUR 

Hair Styling Preps NON BARCODE 

Hair Styling Preps PERFECT TOUCH 

Hair Styling Preps REVLON FLEX 

Hair Styling Preps TRESEMME 

Hand and Body Creams AMB 

Hand and Body Creams BCO 

Hand and Body Creams BELA 

Hand and Body Creams BENNETTS 

Hand and Body Creams BEPANTHEN 

Hand and Body Creams BIO OIL 

Hand and Body Creams BODY TALK 

Hand and Body Creams BRAMLEY 

Hand and Body Creams CLERE 

Hand and Body Creams CLICKS 

Hand and Body Creams CLICKS CONFINED LABEL 

Hand and Body Creams CONNIE 

Hand and Body Creams COTY 

Hand and Body Creams DAWN 

Hand and Body Creams DISCHEM 

Hand and Body Creams DOVE 

Hand and Body Creams E45 

Hand and Body Creams EPIMAX 

Hand and Body Creams EPIZONE 

Hand and Body Creams HERBA FORCE 

Hand and Body Creams HOITY TOITY 

Hand and Body Creams INGRAMS 

Hand and Body Creams JOHNSONS 

Hand and Body Creams JOHNSONS BABY 

Hand and Body Creams JUST 4 BABY 

Hand and Body Creams LOVIES 

Hand and Body Creams LUX 

Hand and Body Creams MAKHALENG 

Hand and Body Creams NIKKI 

Hand and Body Creams NIVEA 

Hand and Body Creams NON BARCODE 

Hand and Body Creams PRIDE 

Hand and Body Creams PURITY ELIZABETH ANNE 

Hand and Body Creams REITZER 

Hand and Body Creams RENEW 

Hand and Body Creams REVLON 
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Category Brand 

Hand and Body Creams RIVAGE 

Hand and Body Creams ROYAL 

Hand and Body Creams SKIN CLINIC 

Hand and Body Creams SPAR 

Hand and Body Creams TOP SOCIETY 

Hand and Body Creams VASELINE INTENSIVE CARE 

Hand and Body Creams VEEROX 

Hand and Body Creams YARDLEY 

Hand and Body Creams ZAMBUK 

Heavy Duty Detergents ARIEL 

Heavy Duty Detergents BINGO 

Heavy Duty Detergents BIO CLASSIC 

Heavy Duty Detergents DYNAMIC 

Heavy Duty Detergents ENERGY 

Heavy Duty Detergents EXELLO 

Heavy Duty Detergents HOUSEBRAND 

Heavy Duty Detergents MAQ 

Heavy Duty Detergents NO NAME 

Heavy Duty Detergents OMO 

Heavy Duty Detergents PICK N PAY 

Heavy Duty Detergents RAVE 

Heavy Duty Detergents REEF 

Heavy Duty Detergents RITE BRAND 

Heavy Duty Detergents SKIP 

Heavy Duty Detergents SPAR 

Heavy Duty Detergents SUNLIGHT 

Heavy Duty Detergents SURF 

Heavy Duty Detergents TRIDAN 

Heavy Duty Detergents WOOLITE 

Herbs / Spices A VOGEL 

Herbs / Spices ALLIFAS 

Herbs / Spices BEAN TREE 

Herbs / Spices CALCUTTA SPICE 

Herbs / Spices CAPE HERBS 

Herbs / Spices CEREBOS 

Herbs / Spices CROWN 

Herbs / Spices EASTERN GEM 

Herbs / Spices EXOTIC 

Herbs / Spices FREDDY HIRCH 

Herbs / Spices GOLD SPICE 

Herbs / Spices GOLDEN STAR 

Herbs / Spices HELDERBERG 

Herbs / Spices HINDS 

Herbs / Spices HOT SPICE 

Herbs / Spices HULLEY & RICE 

Category Brand 

Herbs / Spices INDIAN SPICE 

Herbs / Spices INNA PAARMANS 

Herbs / Spices KHANS 

Herbs / Spices LALLAS 

Herbs / Spices MAKRO 

Herbs / Spices MARINA 

Herbs / Spices MR SPICE 

Herbs / Spices MUANDI 

Herbs / Spices NON BARCODE 

Herbs / Spices OSMANDS 

Herbs / Spices PELLO 

Herbs / Spices PICK N PAY 

Herbs / Spices PICK N PAY CHOICE 

Herbs / Spices RITE BRAND 

Herbs / Spices ROBERTSONS 

Herbs / Spices ROBS 

Herbs / Spices SCALLIS 

Herbs / Spices SMART 

Herbs / Spices SONNEDAL 

Herbs / Spices SOUTH SPICES 

Herbs / Spices SPAR 

Herbs / Spices SPICE MECCA 

Herbs / Spices STEERS 

Herbs / Spices SUN SPICE 

Herbs / Spices TAJMAHAL 

Herbs / Spices TOP CLASS 

Herbs / Spices WALKERS BAY 

Herbs / Spices WOOLWORTHS 

Household Cleaners 123 

Household Cleaners BINGO 

Household Cleaners CHEMICO 

Household Cleaners CLEEN GREEN 

Household Cleaners CLICKS 

Household Cleaners DETTOL 

Household Cleaners HANDY ANDY 

Household Cleaners HOUSEBRAND 

Household Cleaners HOUSEWIFE JOY 

Household Cleaners JEYES 

Household Cleaners MAQ 

Household Cleaners MIRACLE MOM 

Household Cleaners MR MUSCLE 

Household Cleaners MR SHEEN 

Household Cleaners NEW LOOK 

Household Cleaners NEWDON 

Household Cleaners NO NAME 

51



APRIL 2018 

Category Brand 

Household Cleaners PICK N PAY 

Household Cleaners PLUSH 

Household Cleaners RITE BRAND 

Household Cleaners SPAR 

Household Cleaners SPICK & SPAN 

Household Cleaners VIM 

Household Cleaners WHIPP 

Household Cleaners WINDOWLENE 

Ice Cream AMERICAN PARLOUR 

Ice Cream AYLESBURY 

Ice Cream CADBURY 

Ice Cream CORNETTO 

Ice Cream DAIRYMAID 

Ice Cream GATTIS 

Ice Cream GINO GINELLI 

Ice Cream MAGNUM 

Ice Cream NESTLE 

Ice Cream NICE CREAM 

Ice Cream NON BARCODE 

Ice Cream OLA PIE 

Ice Cream PADDLE POP 

Ice Cream PICK N PAY 

Ice Cream POLAR 

Ice Cream RICH `N CREAMY 

Ice Cream SNOW PIE 

Ice Cream STAR 

Ice Cream WOOLWORTHS 

Iced Tea FUZE 

Iced Tea LIPTON 

Iced Tea MANHATTAN 

Iced Tea PICK N PAY CHOICE 

Insecticides BAYGON 

Insecticides BUZZ OFF 

Insecticides DOOM 

Insecticides DYANT 

Insecticides DYNEST 

Insecticides DYROACH 

Insecticides EFEKTO 

Insecticides FAST KILL 

Insecticides GREEN LEAF 

Insecticides KOMBAT 

Insecticides MORTEIN 

Insecticides PEACEFUL SLEEP 

Insecticides RAID 

Instant Mash EASY MASH 

Category Brand 

Instant Mash SMASH 

Instant Puddings MOIRS 

Instant Puddings SIMPLY DELICIOUS 

Jellies HAPPY HIPPO 

Jellies HOUSEBRAND 

Jellies MODAKS 

Jellies MOIRS 

Jellies OK BAZAARS 

Jellies PICK N PAY CHOICE 

Jellies SHOPRITE/CHECKERS 

Jellies SIMPLY DELICIOUS 

Jellies SPAR 

Jellies TOWERS 

Jellies TROTTERS 

Laundry Bar Soap ADVANCE 

Laundry Bar Soap ASTRA 

Laundry Bar Soap BOXER RED GLOVE 

Laundry Bar Soap BRITELITE 

Laundry Bar Soap DAILY 

Laundry Bar Soap ECONO 

Laundry Bar Soap ELANGENI 

Laundry Bar Soap GOLD BAR 

Laundry Bar Soap GOLDEN GLO 

Laundry Bar Soap ILANGA 

Laundry Bar Soap MAQ 

Laundry Bar Soap NON BARCODE 

Laundry Bar Soap PREEM 

Laundry Bar Soap RAVE 

Laundry Bar Soap RED GLOVE 

Laundry Bar Soap RITE BRAND 

Laundry Bar Soap SAVEMORE 

Laundry Bar Soap SPAR 

Laundry Bar Soap SUNLIGHT 

Laxatives BROOKLAX 

Laxatives FRESHEN 

Laxatives HAMBURG 

Laxatives LACSON 

Laxatives LAXADOR 

Laxatives MOVICOL 

Laxatives SOFLAX 

Lemon Concentrates BOSTON 

Lemon Concentrates FRESHERS 

Lemon Concentrates HOUSEBRAND 

Lemon Concentrates KINGS 

Lemon Concentrates LECOL 
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Category Brand 

Lemon Concentrates MODAKS 

Lemon Concentrates PICK N PAY CHOICE 

Lemon Concentrates RITE BRAND 

Lemon Concentrates SAHARA 

Lemon Concentrates SPAR 

Lemon Concentrates TRU LEM 

Maas AMASI 

Maas AMASI AMAHLE 

Maas ANAMAFUTHA 

Maas BIG RIVER 

Maas BONNITA 

Maas BOSPARADYS 

Maas BOXER BEST 

Maas CAMBRIDGE 

Maas CLOVER 

Maas CRICKLEY 

Maas CRYSTAL VALLEY 

Maas DAIRY CORPORATION 

Maas DAIRY QUEEN 

Maas DAIRYDALE 

Maas DANONE 

Maas DARLING 

Maas DAWSON DAIRY 

Maas DOUGLASDALE 

Maas FAIR CAPE 

Maas FAIRFIELD 

Maas FAR END 

Maas FIRST CHOICE 

Maas FISCHERS 

Maas FRESH PACK 

Maas GAUTENG DAIRY 

Maas GROBLER 

Maas HANCOR 

Maas HONEYDEW 

Maas INKOMAZI 

Maas KRUIN DAIRY 

Maas LIMPOPO 

Maas MAJAYIVE 

Maas MATAFIN 

Maas MELBA 

Maas MILKMANS 

Maas MONTIC 

Maas MOORDDRIFT 

Maas MOUNTAIN VIEW 

Maas NON BARCODE 

Category Brand 

Maas OMNDENI 

Maas ORANGE GROVE 

Maas PARMALAT 

Maas PICK N PAY 

Maas PICK N PAY CHOICE 

Maas SAPPI 

Maas SEREMA 

Maas SONNEDAL 

Maas SPAR 

Maas SPRING MEADOW 

Maas SPRINGFIELD 

Maas STRIKER 

Maas SUNNINGDALE 

Maas WOOLWORTHS 

Maas WYNN AMASI 

Maas ZERMATT 

Maize (Ready To Eat) ACE 

Maize (Ready To Eat) INVICTA 

Maize (Ready To Eat) IWISA 

Maize (Ready To Eat) OTK 

Maize Drink (Fermented Non 
Alcoholic) 

ASEMZANSI 

Maize Drink (Fermented Non 
Alcoholic) 

CRYSTAL VALLEY 

Maize Drink (Fermented Non 
Alcoholic) 

DANONE 

Maize Drink (Fermented Non 
Alcoholic) 

DENMAR SEREMA 

Maize Drink (Fermented Non 
Alcoholic) 

MABELE 

Maize Drink (Fermented Non 
Alcoholic) 

MADU 

Maize Drink (Fermented Non 
Alcoholic) 

MAGEU NO 1 

Maize Drink (Fermented Non 
Alcoholic) 

MNANDI 

Maize Drink (Fermented Non 
Alcoholic) 

PHUZIMPILO 

Maize Drink (Fermented Non 
Alcoholic) 

SPAR 

Maize Drink (Fermented Non 
Alcoholic) 

SUPER MAGEU 

Maize Drink (Fermented Non 
Alcoholic) 

TAKE 5 

Maize Drink (Fermented Non 
Alcoholic) 

THE REAL 

Maize Drink (Fermented Non 
Alcoholic) 

UKHOZI 

Maize Meal ACE 

Maize Meal BATHO BOTLHE MAIZE MEAL 

Maize Meal BIG SAVE 

Maize Meal BLUE BIRD 

Maize Meal BOXER CONFINED LABEL 

Maize Meal CAMBRIDGE 
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Category Brand 

Maize Meal CHOPPIES 

Maize Meal FIVE STAR 

Maize Meal GWK 

Maize Meal IMPALA 

Maize Meal ITAU 

Maize Meal IWISA 

Maize Meal LUCKY 

Maize Meal MADODA 

Maize Meal MAGNIFISAN 

Maize Meal MAMAS 

Maize Meal MEALIE KING 

Maize Meal NON BARCODE 

Maize Meal NYALA 

Maize Meal OTK 

Maize Meal PAPAS 

Maize Meal PICK N PAY 

Maize Meal POWER SPECIAL 

Maize Meal PREMIER 

Maize Meal PRIDE 

Maize Meal RITE BRAND 

Maize Meal ROYAL 

Maize Meal SAFARI 

Maize Meal SHOPRITE/CHECKERS 

Maize Meal SIX STAR 

Maize Meal SPAR 

Maize Meal SUPER BRAAI 

Maize Meal SUPER SUN 

Maize Meal TAFELBERG 

Maize Meal TKO 

Maize Meal TLOU 

Maize Meal TOP WHITE 

Maize Meal WABONA 

Maize Meal WHITE STAR 

Maize Meal WOOLWORTHS 

Margarine BLOSSOM 

Margarine CANOLA 

Margarine CORDON BLEU 

Margarine D LITE 

Margarine FLORA 

Margarine FLOWERGOLD 

Margarine HELIOS 

Margarine HOUSEBRAND 

Margarine MARVELLO 

Margarine NO NAME 

Margarine NUVO 

Category Brand 

Margarine OLE 

Margarine PICK N PAY 

Margarine RAMA 

Margarine RITE BRAND 

Margarine ROMI 

Margarine RONDO 

Margarine RUBY 

Margarine SAVEMORE 

Margarine SPAR 

Margarine STORK 

Margarine SUNFOIL 

Margarine SUNSHINE D 

Margarine ULTRA 

Margarine WOODEN SPOON 

Mayonnaise ALL GOLD 

Mayonnaise B WELL 

Mayonnaise CAMBRIDGE 

Mayonnaise CHOPPIES 

Mayonnaise CLOVER 

Mayonnaise CROSSE & BLACKWELL 

Mayonnaise EXCELLA 

Mayonnaise GOLDEN RAY 

Mayonnaise HELLMANS 

Mayonnaise HOUSEBRAND 

Mayonnaise HYPERAMA 

Mayonnaise KRAFT 

Mayonnaise MAGIC 

Mayonnaise NOLA 

Mayonnaise PICK N PAY 

Mayonnaise RITE BRAND 

Mayonnaise SPAR 

Mayonnaise TAYSTI 

Mayonnaise WEIGHLESS 

Mayonnaise WELLINGTONS 

Mayonnaise WOOLWORTHS 

Meal Solutions AMINAS 

Meal Solutions CASTLE 

Meal Solutions CHAMPIONSHIP 

Meal Solutions DENNY 

Meal Solutions IMANA 

Meal Solutions INA PAARMANS 

Meal Solutions JIMMY 

Meal Solutions KNORR 

Meal Solutions LAPPIES 

Meal Solutions MAGGI 
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Category Brand 

Meal Solutions MEISTER 

Meal Solutions PAKCO 

Meal Solutions PICK N PAY 

Meal Solutions PICK N PAY CHOICE 

Meal Solutions ROYAL AMINAS 

Meal Solutions ROYCO 

Meal Solutions SPAR 

Meal Solutions SPUR 

Meal Solutions STEERS 

Meal Solutions WELLINGTONS 

Meal Solutions WOOLWORTHS 

Metal Polish BRASSO 

Metal Polish MR MUSCLE 

Metal Polish SILVO 

Milk Modifiers  (Hot) ANTIGUA 

Milk Modifiers  (Hot) BOSTON 

Milk Modifiers  (Hot) CADBURY 

Milk Modifiers  (Hot) HOC HUG IN A MUG 

Milk Modifiers  (Hot) NESTLE 

Milk Modifiers  (Hot) PICK N PAY CHOICE 

Milk Modifiers (Cold) BOSTON 

Milk Modifiers (Cold) NESQUIK 

Milk Modifiers (Cold) PICK N PAY CHOICE 

Mineral Water AQUARTZ 

Mineral Water AQUELLE 

Mineral Water BENE 

Mineral Water BON AQUA 

Mineral Water CERES 

Mineral Water CRYSTAL MOUNT 

Mineral Water EAST HIGHLANDS 

Mineral Water FOOD LOVERS 

Mineral Water GLACEAU 

Mineral Water HALO 

Mineral Water HIGHLANDS 

Mineral Water JUST WATER 

Mineral Water OASIS 

Mineral Water OH MY GOODNESS 

Mineral Water PICK N PAY CHOICE 

Mineral Water PURE LIFE 

Mineral Water SPAR 

Mineral Water THIRSTI 

Mineral Water TSITSIKAMMA 

Mineral Water TWIZZA 

Mineral Water VALPRE 

Mineral Water VITA COCO 

Category Brand 

Mineral Water WOOLWORTHS 

Moisturisers BIO CLAIRE 

Moisturisers SNOW WHITE 

Moisturisers TOP SOCIETY 

Moulded Slab / Bar Chocolate AERO 

Moulded Slab / Bar Chocolate ALBANY 

Moulded Slab / Bar Chocolate BEACON 

Moulded Slab / Bar Chocolate BEACON HEAVENLY BUBBLES 

Moulded Slab / Bar Chocolate BOURNVILLE 

Moulded Slab / Bar Chocolate CADBURY DAIRY MILK 

Moulded Slab / Bar Chocolate CHOCOCO 

Moulded Slab / Bar Chocolate CLASSIC 

Moulded Slab / Bar Chocolate COTI 

Moulded Slab / Bar Chocolate CRUNCH 

Moulded Slab / Bar Chocolate DRA TEVA 

Moulded Slab / Bar Chocolate DREAM 

Moulded Slab / Bar Chocolate JELLY TOTS 

Moulded Slab / Bar Chocolate KIT KAT 

Moulded Slab / Bar Chocolate LINDT 

Moulded Slab / Bar Chocolate LINDT EXCELLENCE 

Moulded Slab / Bar Chocolate LINDT LINDOR 

Moulded Slab / Bar Chocolate MILKY BAR 

Moulded Slab / Bar Chocolate MILO BAR 

Moulded Slab / Bar Chocolate PEPPERMINT CRISP 

Moulded Slab / Bar Chocolate ROLO 

Moulded Slab / Bar Chocolate SMARTIES 

Moulded Slab / Bar Chocolate SYMPHONY 

Moulded Slab / Bar Chocolate TAAMAN 

Moulded Slab / Bar Chocolate TV BAR 

Mouth Wash AQUAFRESH 

Mouth Wash CLICKS 

Mouth Wash COLGATE 

Mouth Wash CORSODYL 

Mouth Wash LISTER-FLOUR 

Mouth Wash LISTERINE 

Mouth Wash ORALWISE 

Mouth Wash PLAX 

Mouth Wash REITZER 

Mouth Wash SENSODYNE 

Mouth Wash SPAR 

Mustard ALL GOLD 

Mustard ALL JOY 

Mustard COLMANS 

Mustard KUHNE 

Mustard MASTER FOOD 
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Category Brand 

Mustard SPAR 

Mustard STEERS 

Mustard TOP 

Mustard WIMPY 

Nuts BEEPO 

Nuts CLICKS 

Nuts DISCHEM 

Nuts HOUSE BRAND 

Nuts KARA 

Nuts LOVE ME 

Nuts MESSARIS 

Nuts MONTAGUE 

Nuts NAT TOPS 

Nuts NON BARCODE 

Nuts PADKOS 

Nuts PICK N PAY 

Nuts RITE BRAND 

Nuts SAFARI 

Nuts SHOPRITE/CHECKERS 

Nuts SIMBA 

Nuts SNACKS 

Nuts SUNNY 

Nuts TAITS 

Nuts WOOLWORTHS 

Oven Cleaners COBRA ZEB 

Oven Cleaners HOUSEWIFES 

Oven Cleaners MR MUSCLE 

Oven Cleaners SHIELD 

Paper Towels CLICKS 

Paper Towels CORREL 

Paper Towels DINU 

Paper Towels HOUSEBRAND 

Paper Towels PICK N PAY 

Paper Towels RITE BRAND 

Paper Towels SPAR 

Paper Towels TWINSAVER 

Paper Towels WOOLWORTHS 

Pasta A1 

Pasta AUSTIN 

Pasta BELA 

Pasta DIVELLA 

Pasta ECONO 

Pasta EZEE 

Pasta FATTIS & MONIS 

Pasta FIRST VALUE 

Category Brand 

Pasta HOUSEBRAND 

Pasta LA ITALIANA 

Pasta MARCO 

Pasta MARIAS 

Pasta MEXICORN 

Pasta MG PASTA 

Pasta MILANO 

Pasta MONTEVERDE 

Pasta MR PASTA 

Pasta NATURES FARMS 

Pasta NO NAME 

Pasta NOVA 

Pasta PASTA EXPRESS 

Pasta PASTA GRANDE 

Pasta PASTA HAT 

Pasta PASTA JOY 

Pasta PICK N PAY 

Pasta PICK N PAY CHOICE 

Pasta POLANA 

Pasta RITE BRAND 

Pasta RONI 

Pasta SEMOLO 

Pasta SERENA 

Pasta SPAR 

Pasta SUNSHINE 

Pasta THE CHINESE KITCHEN 

Pasta TOSCANA 

Pasta WOOLWORTHS 

Pasta - Convenience ALHAMI 

Pasta - Convenience FATTIS & MONIS 

Pasta - Convenience GOLF 

Pasta - Convenience HOWE 

Pasta - Convenience KELLOGGS 

Pasta - Convenience MAGGI 

Pasta - Convenience MR PASTA 

Pasta - Convenience PICK N PAY CHOICE 

Pasta - Convenience PURITY 

Pasta - Convenience ROKA 

Pasta - Convenience SPAR 

Pasta - Convenience SPEEDY 

Pasta - Convenience WOOLWORTHS 

Pasteurised Milk ALPRO 

Pasteurised Milk BONNITA 

Pasteurised Milk CAMBRIDGE 

Pasteurised Milk CLOVER 
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Category Brand 

Pasteurised Milk COASTAL VIEW 

Pasteurised Milk CREAMLINE 

Pasteurised Milk CRYSTAL VALLEY 

Pasteurised Milk DAIRYBELLE 

Pasteurised Milk DEW FRESH 

Pasteurised Milk EASYGEST 

Pasteurised Milk ECOFRESH 

Pasteurised Milk EVERFRESH 

Pasteurised Milk FAR END 

Pasteurised Milk FARMGATE 

Pasteurised Milk FIRST CHOICE 

Pasteurised Milk FIRST GROWTH 

Pasteurised Milk GOLDEN RAY 

Pasteurised Milk GOOD HOPE 

Pasteurised Milk GREAT VALUE 

Pasteurised Milk HONEYDEW 

Pasteurised Milk HOUSEBRAND 

Pasteurised Milk MAKRO 

Pasteurised Milk NO NAME 

Pasteurised Milk NON BARCODE 

Pasteurised Milk ORANGE GROVE 

Pasteurised Milk PICK N PAY 

Pasteurised Milk RITE BRAND 

Pasteurised Milk SPAR 

Pasteurised Milk ULTRA 

Pasteurised Milk WOOLWORTHS 

Petroleum Jelly ANGEL 

Petroleum Jelly BABY LINE 

Petroleum Jelly CLERE 

Petroleum Jelly CLICKS 

Petroleum Jelly COMAFRICA 

Petroleum Jelly CREZ 

Petroleum Jelly CUTICURA 

Petroleum Jelly INGRAMS 

Petroleum Jelly JOHNSONS BABY 

Petroleum Jelly JUST 4 BABY 

Petroleum Jelly KRAYONS 

Petroleum Jelly MAKHALENG 

Petroleum Jelly NEWDON 

Petroleum Jelly NON BARCODE 

Petroleum Jelly PICK N PAY 

Petroleum Jelly PURITY ELIZABETH ANNE 

Petroleum Jelly SPAR 

Petroleum Jelly VASELINE 

Petroleum Jelly ZANA 

Category Brand 

Pickled Vegetables CARMEL 

Pickled Vegetables CHOICE 

Pickled Vegetables KOO 

Pickled Vegetables MIAMI 

Pickled Vegetables OFFENAU 

Pickled Vegetables POT O GOLD 

Pickled Vegetables RHODES 

Pickled Vegetables SPAR 

Popcorn ACT 2 

Popcorn BIGGI 

Popcorn BRENNCO 

Popcorn CLICKS 

Popcorn CROSSBOW 

Popcorn DIDDLE DADDLE 

Popcorn DROEGENOT 

Popcorn EASTCAPE 

Popcorn EAZY POP 

Popcorn ELZEA 

Popcorn FARMERS 

Popcorn HOPPITY POPPITY 

Popcorn IMBO 

Popcorn JUMPIN JACK 

Popcorn LION 

Popcorn MAMAS 

Popcorn NAMLA BRAND 

Popcorn NO NAME 

Popcorn NON BARCODE 

Popcorn OSMANS 

Popcorn PICK N PAY 

Popcorn POPZ 

Popcorn RITE BRAND 

Popcorn SIMBA 

Popcorn SPAR 

Popcorn STANTON BIGGLEY 

Popcorn SULTANS 

Popcorn TAITS 

Popcorn WOOLWORTHS 

Powdered Milk COUNTRY PASTURE 

Powdered Milk CRYSTAL VALLEY 

Powdered Milk GOLDEN RAY 

Powdered Milk NON BARCODE 

Powdered Milk (Pure) KLIM 

Powdered Milk (Pure) NESPRAY 

Powdered Soft Drinks AMILA 

Powdered Soft Drinks DRINK O POP 
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Category Brand 

Powdered Soft Drinks KOOL U UP 

Powdered Soft Drinks OROS 

Pre Wash Cleaners PICK N PAY 

Pre Wash Cleaners VANISH 

Rheumatic Rubs CLICKS 

Rheumatic Rubs DEEP FREEZ 

Rheumatic Rubs DEEP HEAT 

Rheumatic Rubs JOINT EZE 

Rheumatic Rubs MOOV 

Rheumatic Rubs PANAMOR 

Rheumatic Rubs SOLS 

Rheumatic Rubs VOLTAREN 

Rice ALABAMA 

Rice ALLSOME 

Rice AUNT CARO-LINE 

Rice BIMRIE 

Rice BOXER RED GLOVE 

Rice CAMBRIDGE 

Rice CHEFS CHOICE 

Rice CHOPSTICK 

Rice CRESTA 

Rice DLITE 

Rice ECONOMY 

Rice ELITE 

Rice FESTIVE 

Rice GOLDEN DELIGHT 

Rice GOLDEN GRAIN 

Rice GOLDEN STAR 

Rice HAPPY FAMILY 

Rice HARVEST DAWN 

Rice HOUSEBRAND 

Rice KNIFE 

Rice LIGHT & RIGHT 

Rice MAHARANI 

Rice NICE 

Rice NO NAME 

Rice NON BARCODE 

Rice OSMANDS 

Rice PICK N PAY 

Rice PICK N PAY CHOICE 

Rice POT O GOLD 

Rice RITE BRAND 

Rice ROYAL 

Rice SAVEMORE 

Rice SELA 

Category Brand 

Rice SELECT 

Rice SHAKTI 

Rice SPAR 

Rice SPEKKO 

Rice STA RICE 

Rice SUNNY 

Rice SUPA CHOICE 

Rice TAJMAHAL 

Rice TASTIC 

Rice TILDAI 

Rice WILLINTON 

Rice WOOLWORTHS 

Rice - Flavoured MONTEVERDE 

Rice - Flavoured TASTIC 

Salad Dressing DINKY 

Salad Dressing INNA PAARMANS 

Salad Dressing KNORR 

Salad Dressing MANOLO 

Salad Dressing NOLA 

Salad Dressing PICK N PAY 

Salad Dressing ROYCO 

Salad Dressing SPUR 

Salad Dressing STEERS 

Salad Dressing THE KITCHEN 

Salad Dressing WOOLWORTHS 

Salt BEST VALUE 

Salt BOXER BEST 

Salt BUFFALO 

Salt CALINA 

Salt CAMBRIDGE 

Salt CEREBOS 

Salt CLASSIC 

Salt CROWN 

Salt ECONO 

Salt FIRST VALUE 

Salt GOLDEN CREST 

Salt HIMALAYAN 

Salt HOUSEBRAND 

Salt KIM 

Salt KRISHNAS 

Salt LIGHTHOUSE 

Salt LION 

Salt MARINA 

Salt NO NAME 

Salt NON BARCODE 
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Category Brand 

Salt ORANGE SALT WORKS 

Salt PICK N PAY 

Salt ROYAL SALT 

Salt SAVEMORE 

Salt SEEPO 

Salt SHOPRITE/CHECKERS 

Salt SPAR 

Samp ACE 

Samp BATHO BOTLHE MAIZE MEAL 

Samp BOXER CONFINED LABEL 

Samp BRENNCO 

Samp CHAMPION 

Samp EASTCAPE 

Samp ECONO 

Samp GOLDEN DICE 

Samp INDUNA 

Samp INVICTA 

Samp ITAU 

Samp IWISA 

Samp LION 

Samp NON BARCODE 

Samp NYALA 

Samp OTK 

Samp PLAZA 

Samp SOUTH AFRICA 

Samp SPAR 

Samp STAR 

Samp SUPA BOWL 

Samp TEMBA 

Samp THOKOZA 

Samp THUSO 

Samp TRIM 

Samp WESTRA 

Sanitary Cleaners ALBEX 

Sanitary Cleaners BINGO 

Sanitary Cleaners DOMESTOS 

Sanitary Cleaners FLUSH CLEAN 

Sanitary Cleaners HARPIC 

Sanitary Cleaners JEYES 

Sanitary Cleaners MAQ 

Sanitary Cleaners MR MUSCLE 

Sanitary Cleaners MYSTIFY 

Sanitary Cleaners NON BARCODE 

Sanitary Cleaners PICK N PAY 

Sanitary Cleaners PICK N PAY CHOICE 

Category Brand 

Sanitary Cleaners PLUSH 

Sanitary Cleaners SPAR 

Sanitary Cleaners TERMINATE 

Sanitary Cleaners TOILET DUCK 

Sanitary Pads and Panty Liners ALWAYS 

Sanitary Pads and Panty Liners CLICKS 

Sanitary Pads and Panty Liners COMFITEX 

Sanitary Pads and Panty Liners COMFORT 

Sanitary Pads and Panty Liners DISCREET 

Sanitary Pads and Panty Liners KOTEX 

Sanitary Pads and Panty Liners LIBRESSE 

Sanitary Pads and Panty Liners LILLETS 

Sanitary Pads and Panty Liners NINA FEMME 

Sanitary Pads and Panty Liners PATTER 

Sanitary Pads and Panty Liners SIMPLY DRY 

Sanitary Pads and Panty Liners SPAR 

Sanitary Pads and Panty Liners STAY FREE 

Sanitary Pads and Panty Liners SUNFREE 

Sanitary Pads and Panty Liners SUNNY GIRL 

Sanitary Pads and Panty Liners ULTREX 

Sauce - Dry / Powder BISTO 

Sauce - Dry / Powder FLOYDS 

Sauce - Dry / Powder IMANA 

Sauce - Dry / Powder KNORR 

Sauce - Dry / Powder PICK N PAY 

Sauce - Dry / Powder PICK N PAY CHOICE 

Sauce - Dry / Powder ROYCO 

Sauces - Chutney ALL JOY 

Sauces - Chutney HOT SPICE 

Sauces - Chutney HOUSEBRAND 

Sauces - Chutney LITTLE OAKS 

Sauces - Chutney MRS BALLS 

Sauces - Chutney NO NAME 

Sauces - Chutney NON BARCODE 

Sauces - Chutney OK BAZAARS 

Sauces - Chutney PICK N PAY 

Sauces - Chutney PICK N PAY CHOICE 

Sauces - Chutney RITE BRAND 

Sauces - Chutney SPAR 

Sauces - Chutney WELLINGTONS 

Sauces - Relish MIAMI 

Sauces - Relish NON BARCODE 

Sauces - Relish RHODES 

Sauces - Relish STEERS 

Sauces - Soya ALL JOY 
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Category Brand 

Sauces - Soya HASTY TASTY 

Sauces - Soya STAFFORDS 

Sauces - Soya VITAL 

Sauces - Table ALL JOY 

Sauces - Table DEWKIST 

Sauces - Table HASTY TASTY 

Sauces - Table MIAMI 

Sauces - Table MINNIES 

Sauces - Table MR SAUCE 

Sauces - Table NANDO`S 

Sauces - Table SAUCE-IT 

Sauces - Table SPAR 

Sauces - Table SPUR 

Sauces - Table STEERS 

Sauces - Table TABASCO 

Sauces - Table WELLINGTONS 

Sauces - Tomato ALL GOLD 

Sauces - Tomato ALL JOY 

Sauces - Tomato BANDITOS 

Sauces - Tomato COUNTRY FOODS 

Sauces - Tomato COUNTRY GOLD 

Sauces - Tomato COUNTRYS BEST 

Sauces - Tomato HEINZ 

Sauces - Tomato HOT SPICE 

Sauces - Tomato HOUSEBRAND 

Sauces - Tomato HUGOS 

Sauces - Tomato JUST 

Sauces - Tomato JUST CHILLI 

Sauces - Tomato MAGGI 

Sauces - Tomato MAMAS 

Sauces - Tomato MINNIES 

Sauces - Tomato MRS BALLS 

Sauces - Tomato NANDO`S 

Sauces - Tomato NO NAME 

Sauces - Tomato NON BARCODE 

Sauces - Tomato PICK N PAY 

Sauces - Tomato RITE BRAND 

Sauces - Tomato SAVEMORE 

Sauces - Tomato SPAR 

Sauces - Tomato STEERS 

Sauces - Tomato TABASCO 

Sauces - Tomato TOP 

Sauces - Tomato WELLINGTONS 

Sauces - Tomato WIMPY 

Sauces - Wet Pasta ALL GOLD 

Category Brand 

Sauces - Wet Pasta ALL JOY 

Sauces - Wet Pasta DENNY 

Sauces - Wet Pasta INA PAARMANS 

Sauces - Wet Pasta WOOLWORTHS 

Scouring Pads ADDIS 

Scouring Pads CAPTAIN CLEAN 

Scouring Pads EASY CLEAN 

Scouring Pads ECONO 

Scouring Pads FAMILY FAVORITE 

Scouring Pads G3 

Scouring Pads GMT 

Scouring Pads GOLDILOCKS 

Scouring Pads GOOD LIVING 

Scouring Pads HOUSE BRAND 

Scouring Pads MAGIC MARY 

Scouring Pads PANBRITE 

Scouring Pads PICK N PAY 

Scouring Pads PREMIER 

Scouring Pads RITE BRAND 

Scouring Pads SAVEMORE 

Scouring Pads SCOTCH BRITE 

Scouring Pads SCRUBBERS 

Scouring Pads SELENA 

Scouring Pads YOU SAVE 

Scouring Pads ZAP IT 

Shampoo AMLA 

Shampoo AQUAMARINE 

Shampoo BEAUTIFUL BEGINNING 

Shampoo COLGATE 

Shampoo DARK & LOVELY 

Shampoo DOVE 

Shampoo ELVIVE 

Shampoo GARNIER ULTIMATE BLENDS 

Shampoo GILL 

Shampoo GLISS 

Shampoo GLYCO LEMON 

Shampoo HEAD&SHOULDER 

Shampoo JOHNSONS BABY 

Shampoo LOVIES 

Shampoo NON BARCODE 

Shampoo ORGANICS 

Shampoo PANTENE 

Shampoo PROTEIN FEED 

Shampoo PURITY ELIZABETH ANNE 

Shampoo RENEW 
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Category Brand 

Shampoo REVLON FLEX 

Shampoo SALON QUALITY 

Shampoo SOF`N FREE 

Shampoo SUNSILK 

Shampoo TRESEMME 

Shampoo V.O.5 

Shoe Polish CONDERE 

Shoe Polish KIME 

Shoe Polish KIWI 

Shoe Polish LION 

Shoe Polish MELTONIAN 

Shoe Polish NUGGET 

Shoe Polish PLUSH 

Shoe Polish RHINO 

Snack Products AMIGOS 

Snack Products AWSOME 

Snack Products BAKED 

Snack Products BIG KORN BITES 

Snack Products BIGGA 

Snack Products BUBBLES 

Snack Products CHAMP 

Snack Products CHEAS NAKS 

Snack Products CHEESE CURLS 

Snack Products CHEESE TWIRLS 

Snack Products CHEETOS 

Snack Products CHIPNAX 

Snack Products CHIPNIKS 

Snack Products CHIPPA 

Snack Products CLICKS 

Snack Products CRACK A SNACK 

Snack Products CRAZIES 

Snack Products CRINKLE CUT 

Snack Products CRUNCHOS 

Snack Products DORITOS 

Snack Products ELZEA 

Snack Products FIDDLERS 

Snack Products FIESTA 

Snack Products FLANAGANS 

Snack Products FLINGS 

Snack Products FLYERS 

Snack Products FOXI 

Snack Products FRESH N KRISPY 

Snack Products FRESHERS 

Snack Products FRIMAX 

Snack Products FRITOS 

Category Brand 

Snack Products GHOST POPS 

Snack Products GO SLOS 

Snack Products HOT POPS 

Snack Products IQ 

Snack Products JOROY 

Snack Products KRUNCH 

Snack Products LAYS 

Snack Products MAMAS 

Snack Products MESSARIS 

Snack Products NIKNAKS 

Snack Products NON BARCODE 

Snack Products ORIGINAL CUT 

Snack Products PICK N PAY 

Snack Products PICK N PAY CHOICE 

Snack Products POP SHOTS 

Snack Products POPPERS 

Snack Products POPS 

Snack Products PRINGLES 

Snack Products RAGO 

Snack Products REDOS 

Snack Products SIMBA 

Snack Products SNACK A TAC 

Snack Products SNACK HEAVEN 

Snack Products SNACKWELLS 

Snack Products SNAPPERS 

Snack Products SNEAKER 

Snack Products SNIGGLES 

Snack Products SPAR 

Snack Products SPOOKIES 

Snack Products STAR FOODS 

Snack Products STYLOS 

Snack Products SUPER SNACKS 

Snack Products SUZ MATIES 

Snack Products T.J. 

Snack Products TAITS 

Snack Products TRUDER 

Snack Products TWIGGLES 

Snack Products TWISTER 

Snack Products V CUT 

Snack Products VITAL 

Snack Products WOOLWORTHS 

Snack Products YANK SNACK 

Snack Products YUMM SNACKS 

Snack Products ZIZU 

Soup - Canned ALL GOLD 
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Category Brand 

Soup - Canned DENNY 

Soup - Canned DIVINE 

Soup - Canned GOLDCREST 

Soup - Canned WOOLWORTHS 

Soup - Foil Pack CHIEFS 

Soup - Foil Pack CHOPPIES 

Soup - Foil Pack HOUSEBRAND 

Soup - Foil Pack IMANA 

Soup - Foil Pack KNORR 

Soup - Foil Pack KNORROX 

Soup - Foil Pack NO NAME 

Soup - Foil Pack OK BAZAARS 

Soup - Foil Pack PICK N PAY 

Soup - Foil Pack RITE BRAND 

Soup - Foil Pack ROYCO 

Soup - Foil Pack SAVEMORE 

Soup - Foil Pack SPAR 

Soup - Instant KNORR 

Soup - Instant PICK N PAY 

Soup - Instant ROYCO 

Soup - Instant SPAR 

Soup - Low Priced IMANA 

Soup - Low Priced KNORROX 

Soup - Low Priced TOP CLASS 

Soya Based Substitutes BOXER 

Soya Based Substitutes FAMILY FAVORITE 

Soya Based Substitutes IMANA 

Soya Based Substitutes KNORROX 

Soya Based Substitutes NON BARCODE 

Soya Based Substitutes PICK N PAY 

Soya Based Substitutes ROBS 

Soya Based Substitutes ROYCO 

Soya Based Substitutes SAVEMORE 

Soya Based Substitutes TOP CLASS 

Soya Based Substitutes VIVA 

Soya Based Substitutes WOZA WOZA 

Sports & Energy Drinks 7 STARS 

Sports & Energy Drinks BURN 

Sports & Energy Drinks DRAGON 

Sports & Energy Drinks ELITE 

Sports & Energy Drinks ENERGADE 

Sports & Energy Drinks GAME 

Sports & Energy Drinks LUCOZADE 

Sports & Energy Drinks MONSTER 

Sports & Energy Drinks PLAY 

Category Brand 

Sports & Energy Drinks POWERADE 

Sports & Energy Drinks REBOOST 

Sports & Energy Drinks RED BULL 

Sports & Energy Drinks REFRESH 

Sports & Energy Drinks SCORE 

Sports & Energy Drinks SWITCH 

Spreads - Cheese BUTRO 

Spreads - Cheese LANCEWOOD 

Spreads - Cheese LURPAK 

Spreads - Cheese MELROSE 

Spreads - Cheese NOLA 

Spreads - Cheese PARMALAT 

Spreads - Fish and Meat Extracts PECKS 

Spreads - Fish and Meat Extracts REDRO 

Spreads - Jam ALL GOLD 

Spreads - Jam EVERYDAY 

Spreads - Jam HAZELDENE 

Spreads - Jam HOUSEBRAND 

Spreads - Jam HUGOS 

Spreads - Jam HYPERAMA 

Spreads - Jam KOO 

Spreads - Jam MORE 

Spreads - Jam NO NAME 

Spreads - Jam NON BARCODE 

Spreads - Jam PICK N PAY 

Spreads - Jam POT O GOLD 

Spreads - Jam RHODES FRUIT FARM 

Spreads - Jam RITE BRAND 

Spreads - Jam SAVEMORE 

Spreads - Jam SPAR 

Spreads - Jam SUNSHINE 

Spreads - Meat and Vegetable 
Extracts 

BOVRIL 

Spreads - Meat and Vegetable 
Extracts 

MARMITE 

Spreads - Meat and Vegetable 
Extracts 

OXO 

Spreads - Peanut Butter BLACK CAT 

Spreads - Peanut Butter DURSOTS 

Spreads - Peanut Butter ECONO 

Spreads - Peanut Butter HOUSEBRAND 

Spreads - Peanut Butter JUMBO 

Spreads - Peanut Butter MORE 

Spreads - Peanut Butter MUNCHI 

Spreads - Peanut Butter NO NAME 

Spreads - Peanut Butter NON BARCODE 

Spreads - Peanut Butter NUTELLA 
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Category Brand 

Spreads - Peanut Butter NUTTYP 

Spreads - Peanut Butter PICK N PAY 

Spreads - Peanut Butter POT O GOLD 

Spreads - Peanut Butter RED BICYCLE 

Spreads - Peanut Butter RITE BRAND 

Spreads - Peanut Butter SAVEMORE 

Spreads - Peanut Butter SPAR 

Spreads - Peanut Butter THOKOMAN 

Spreads - Peanut Butter WOOLWORTHS 

Spreads - Peanut Butter YUM YUM 

Spreads - Sandwich CROSSE & BLACKWELL 

Spreads - Sandwich NOLA 

Spreads - Sandwich PEPPADEW 

Spreads – Syrup HONEYFIELDS 

Spreads – Syrup HULETTS 

Spreads – Syrup ILLOVO 

Spreads – Syrup LYLES 

Spreads – Syrup PICK N PAY 

Stock Cube / Tab / Powder BENNY 

Stock Cube / Tab / Powder BOXER 

Stock Cube / Tab / Powder BOXER BEST 

Stock Cube / Tab / Powder IMANA 

Stock Cube / Tab / Powder KNORROX 

Stock Cube / Tab / Powder MAGGI 

Stock Cube / Tab / Powder RITE BRAND 

Stock Cube / Tab / Powder SPAR 

Stock Cube / Tab / Powder WOOLWORTHS 

Stomach Remedies ALKA FIZZ 

Stomach Remedies BABA SUUR 

Stomach Remedies CITRO SODA 

Stomach Remedies ENO FRUIT SALTS 

Stomach Remedies ENO TUMS 

Stomach Remedies GAVISCON 

Stomach Remedies GELACID 

Stomach Remedies HYOSPASMOL 

Stomach Remedies LENNON 

Stomach Remedies MUTI WENYONI 

Stomach Remedies PECTROLYTE 

Stomach Remedies PHIPPS 

Stomach Remedies PROPAN 

Stomach Remedies RENNIES 

Sugar AKILA 

Sugar B&H 

Sugar BEST CHOICE 

Sugar CAMBRIDGE 

Category Brand 

Sugar CHECKOUT 

Sugar CHOPPIES 

Sugar CLASSIQUE 

Sugar D LITE 

Sugar DE CASTRO 

Sugar DYSON & LINCOLN 

Sugar ECONO 

Sugar GOLDEN PRIDE 

Sugar GOLDEN RAY 

Sugar GREAT VALUE 

Sugar HOUSEBRAND 

Sugar HUBBERTS 

Sugar HULETTS 

Sugar ILLOVO 

Sugar JUMBO 

Sugar NO NAME 

Sugar NON BARCODE 

Sugar OBC 

Sugar OK BAZAARS 

Sugar ONE 

Sugar PRESIDENT 

Sugar RITE BRAND 

Sugar ROYAL 

Sugar SAVEMORE 

Sugar SELATI 

Sugar SPAR 

Sugar SPLENDID 

Sugar SUGARFIELDS 

Sugar WOOLWORTHS 

Tampons CLICKS 

Tampons KOTEX 

Tampons LILLETS 

Tampons SPAR 

Tampons TAMPAX 

Tea 11 O`CLOCK 

Tea CARMIEN 

Tea CHINA JASMIN 

Tea CLOSEMYER 

Tea CUPPA TEA 

Tea ECONO 

Tea EVES 

Tea FIVE ROSES 

Tea FRESHPAK 

Tea GLEN 

Tea GOODKOP 
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Category Brand 

Tea HOUSE BRAND 

Tea JOKO 

Tea LAAGER 

Tea LIPTON 

Tea NEW LOOK 

Tea NO NAME 

Tea NON BARCODE 

Tea PHENDULA 

Tea PICK N PAY CHOICE 

Tea PURITY 

Tea RED LABEL 

Tea RITE BRAND 

Tea SAVEMORE 

Tea SOUTHALLS 

Tea SPAR 

Tea TEA CUPP 

Tea TEA PARTY 

Tea TEA POT 

Tea TEA TIME 

Tea TEASPOON TIPS 

Tea TEECO 

Tea TETLEYS 

Tea TRINCO 

Tea WOOLWORTHS 

Tissues CLICKS 

Tissues DISCHEM 

Tissues DRAGON 

Tissues HOUSE BRAND 

Tissues KLEENEX 

Tissues MOMENTS 

Tissues NO NAME 

Tissues PICK N PAY 

Tissues RITE BRAND 

Tissues SATIN SOFT 

Tissues SATIN TOUCH 

Tissues SOFTI 

Tissues SPAR 

Tissues TEMPO 

Tissues TWINSAVER 

Toilet Paper AERO SOFT 

Toilet Paper AFRICAN SUN 

Toilet Paper BABY SOFT 

Toilet Paper BATIK 

Toilet Paper BLUE SKY 

Toilet Paper BREEZE 

Category Brand 

Toilet Paper BUTSOFT 

Toilet Paper CAMBRIDGE 

Toilet Paper CARING 

Toilet Paper CARLTON 

Toilet Paper CHIMES 

Toilet Paper CLICKS 

Toilet Paper CORREL 

Toilet Paper DAISY 

Toilet Paper DAISY SOFT 

Toilet Paper DIANNAH 

Toilet Paper DINU 

Toilet Paper DISCHEM 

Toilet Paper DYNAMIC 

Toilet Paper ECONO 

Toilet Paper FEATHER SOFT 

Toilet Paper FEEL SOFT 

Toilet Paper FINESSE 

Toilet Paper FLAMINGO 

Toilet Paper GARDENIA 

Toilet Paper GENTLE TOUGH 

Toilet Paper GRACE 

Toilet Paper HOUSEBRAND 

Toilet Paper HUGGIE 

Toilet Paper KITTEN SOFT 

Toilet Paper LUCKY 

Toilet Paper LUXURY SOFT 

Toilet Paper MAHARANI 

Toilet Paper NON BARCODE 

Toilet Paper NOVA 

Toilet Paper OH SO 

Toilet Paper OK BAZAARS 

Toilet Paper PAPILION 

Toilet Paper PICK N PAY 

Toilet Paper PILLOW 

Toilet Paper PRIVATE JOY 

Toilet Paper PROMISE 

Toilet Paper PUPPY LOVE 

Toilet Paper RAINBOW 

Toilet Paper RIPPLES 

Toilet Paper RITE BRAND 

Toilet Paper ROSE BUD 

Toilet Paper SAVEMORE 

Toilet Paper SKY 

Toilet Paper SND 

Toilet Paper SNOW SOFT 
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Category Brand 

Toilet Paper SOFT CARE 

Toilet Paper SOFT FEATHER 

Toilet Paper SOFT TOUCH 

Toilet Paper SOFTEX 

Toilet Paper SPAR 

Toilet Paper SPRING SOFT 

Toilet Paper SUPRA 

Toilet Paper THONGA 

Toilet Paper TISSEL 

Toilet Paper TOP 

Toilet Paper TWINSAVER 

Toilet Paper TWINSAVER ECONO 

Toilet Paper VIBE JIVE 

Toilet Paper VIRGIN 

Toilet Paper VITALLI 

Toilet Paper WHISPER 

Toilet Paper WOOLWORTHS 

Toilet Soap - Bars AL RAJAH 

Toilet Soap - Bars BREEZE 

Toilet Soap - Bars CUTICURA 

Toilet Soap - Bars DETTOL 

Toilet Soap - Bars DOVE 

Toilet Soap - Bars EVE 

Toilet Soap - Bars FRUIT SCENE 

Toilet Soap - Bars HI GENE 

Toilet Soap - Bars HOUSEBRAND 

Toilet Soap - Bars JOHNSONS 

Toilet Soap - Bars JOHNSONS BABY 

Toilet Soap - Bars LIFEBUOY 

Toilet Soap - Bars LUX 

Toilet Soap - Bars NON BARCODE 

Toilet Soap - Bars PALMOLIVE 

Toilet Soap - Bars PREEM 

Toilet Soap - Bars PROTEX 

Toilet Soap - Bars PURITY ELIZABETH ANNE 

Toilet Soap - Bars REGAL 

Toilet Soap - Bars RITE BRAND 

Toilet Soap - Bars SANTOOR 

Toilet Soap - Bars SAVLON 

Toilet Soap - Bars SECUREX 

Toilet Soap - Bars SONA SOAP 

Toilet Soap - Bars SPAR 

Toilet Soap - Bars SUNLIGHT 

Toilet Soap - Bars TETMOSOL 

Toilet Soap - Bars TOUCH OF PEARLS 

Category Brand 

Toilet Soap - Bars TRU ESSENTIAL 

Toilet Soap - Bars VASELINE 

Toilet Soap - Bars VINOLIA 

Toilet Soap - Liquid CLICKS 

Toilet Soap - Liquid CLICKS CONFINED LABEL 

Toilet Soap - Liquid DETTOL 

Toilet Soap - Liquid GARDEN ESSENCE 

Toilet Soap - Liquid KLEENEX 

Toilet Soap - Liquid LIFEBUOY 

Toilet Soap - Liquid LUX 

Toilet Soap - Liquid RADOX 

Toilet Soap - Liquid RENEW 

Toilet Soap - Liquid SATISKIN 

Toilet Soap - Liquid SPAR 

Toilet Soap - Liquid TANGO 

Toothbrushes AQUAFRESH 4 

Toothbrushes CLICKS 

Toothbrushes COLGATE 

Toothbrushes ORAL-B 

Toothbrushes SHOPRITE/CHECKERS 

Toothpaste AQUAFRESH 4 

Toothpaste CLICKS 

Toothpaste CLOSE UP 

Toothpaste COLGATE 

Toothpaste DENTAZYME 

Toothpaste DISCHEM 

Toothpaste MACLEANS 

Toothpaste MEGAFRESH 

Toothpaste MENTADENT P 

Toothpaste NON BARCODE 

Toothpaste ORAL-B 

Toothpaste PEPSODENT 

Toothpaste SENSODYNE 

Toothpaste SHOPRITE/CHECKERS 

Toothpaste WHITE GLO 

Vinegar ANGEL 

Vinegar AUNT SALLY 

Vinegar AZZO 

Vinegar BANTING REVOLUTION 

Vinegar BOLAND 

Vinegar BOSTON 

Vinegar BOXER BEST 

Vinegar CAMBRIDGE 

Vinegar CAPCHEM 

Vinegar CHOPPIES 
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Category Brand 

Vinegar COUNTRY BEST 

Vinegar CRYSTAL 

Vinegar DEWKIST 

Vinegar EAST CAPE 

Vinegar ECONO 

Vinegar ELVIN 

Vinegar EYAKHO 

Vinegar FAMILY FAVORITE 

Vinegar FUNSELA 

Vinegar GROSS 

Vinegar HOUSEBRAND 

Vinegar IDEAL 

Vinegar KAL CHEM 

Vinegar KINGS 

Vinegar MEGAVIN 

Vinegar NATURES CHOICE 

Vinegar NON BARCODE 

Vinegar OK 

Vinegar PARAMOUNT 

Vinegar PICK N PAY 

Vinegar PICK N PAY CHOICE 

Vinegar RITEBRAND 

Vinegar ROBS 

Vinegar SAFARI 

Vinegar SALADS 

Vinegar SAVEMORE 

Vinegar SHOPRITE/CHECKERS 

Vinegar SPAR 

Vinegar SUPER CHEM 

Vinegar THE BEST 

Vinegar TOP STAR 

Vinegar VINEYARD 

Vinegar WINGSON 

Vinegar WOOLWORTHS 

Vitamins / Supplements ANTISTAX 

Vitamins / Supplements BEROCCA 

Vitamins / Supplements BETTAWAY 

Vitamins / Supplements BIO STRATH 

Vitamins / Supplements BIOFORCE 

Vitamins / Supplements BIOPLUS 

Vitamins / Supplements CAL C VITA 

Vitamins / Supplements CALTRATE 

Vitamins / Supplements CENTRUM 

Vitamins / Supplements CLICKS 

Vitamins / Supplements DISCHEM 

Category Brand 

Vitamins / Supplements EFFERFLU 

Vitamins / Supplements ESSENTIALE 

Vitamins / Supplements NATURA 

Vitamins / Supplements OSTEOEZE 

Vitamins / Supplements PHARMATON 

Vitamins / Supplements PROBIFLORA 

Vitamins / Supplements PROCYDIN 

Vitamins / Supplements REVITE 

Vitamins / Supplements SCOTTS EMULSION 

Vitamins / Supplements SHOPRITE/CHECKERS 

Vitamins / Supplements SLOW MAG 

Vitamins / Supplements THRESH HOLD 

Vitamins / Supplements TIBB 

Vitamins / Supplements TURBOVITE 

Vitamins / Supplements VIGRO 

Vitamins / Supplements VITAFORCE 

Vitamins / Supplements VITAL 

Vitamins / Supplements WELLVITA 

Yeast ANCHOR 

Yeast GOLD STAR 

Yeast N C P 

Yeast POWER 

Yeast STAR BAKE 

Yeast SUNRISE 

Yeast SUPA FAST 

Yoghurt BOSPARADYS 

Yoghurt CHOICE 

Yoghurt CLOVER 

Yoghurt CLOVER BLISS 

Yoghurt CLOVER CLASSIC 

Yoghurt CLOVER NUTRIKIDS 

Yoghurt CRICKLEY 

Yoghurt CRYSTAL VALLEY 

Yoghurt DAIRYBELLE 

Yoghurt DANONE 

Yoghurt DARLING 

Yoghurt DENMAR 

Yoghurt DEW FRESH 

Yoghurt FABULITE 

Yoghurt FAIR CAPE 

Yoghurt FAIRFIELD 

Yoghurt FRUITS OF EDEN 

Yoghurt GERO 

Yoghurt HONEYDEW 

Yoghurt INNESFREE 
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Category Brand 

Yoghurt LANCEWOOD 

Yoghurt LEEWENBOSCH 

Yoghurt LIMPOPO 

Yoghurt MOORDDRIFT 

Yoghurt NON BARCODE 

Yoghurt ORANGE GROVE 

Yoghurt PARMALAT 

Yoghurt PARMALAT YUM CHUM 

Yoghurt PICK N PAY 

Yoghurt PICK N PAY CHOICE 

Yoghurt REAL  MC COY 

Yoghurt ROYALE 

Yoghurt SAPPI 

Yoghurt SNAX 

Yoghurt SPAR 

Yoghurt SUNNINGDALE 

Yoghurt WOOLWORTHS 

Yoghurt - Drinking DANONE 

Yoghurt - Drinking DARLING 

Yoghurt - Drinking HONEYDEW 

Yoghurt - Drinking MAYO 

Yoghurt - Drinking MELKWEG 

Yoghurt - Drinking NO NAME 

Yoghurt - Drinking ORANGE GROVE 

Yoghurt - Drinking PARMALAT 

Yoghurt - Drinking SIP UP 

Yoghurt - Drinking SPAR 

Yoghurt - Drinking SUNNINGDALE 

Yoghurt - Drinking WOOLWORTHS 

Yoghurt - Drinking WYNN AMASI 
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*Frequent online user is defined as having used the internet in the past month

The study was conducted in South Africa from September to November 2018.

A sample of 1,104 frequent* online users aged 15 years and above was captured; using an online 
survey methodology.  Participants were sent an email and invited to complete the online survey; via 
any connected device.

Quotas were set based on key demographic variables, to ensure a sample representative of the 
frequent online population was obtained.  These were set for age, gender, population group and 
province. In line with the online profile, the sample was largely metropolitan/ large urban.

The data provided has been weighted to IHS population estimates, in order to deliver a complete 
representative sample.

The study focuses on the online population.  There is no analysis of the behaviours or profile 
of consumers who do not use the internet.
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NIELSEN MARKETS SURVEYED

Indonesia
Malaysia
Philippines
South Korea
Thailand

Belgium
Brazil
Greece
Italy
Mexico

EAST WEST

Netherlands
Spain
South Africa
Ukraine
UK

15 Markets
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TYPES OF DEVICES USED

45%

SMARTPHONE COMPUTER TABLET

48% 7%
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TARGET QUOTAS

Male
Female

15 – 24
25 – 34
35 – 49

50 +

Eastern Cape
Free State
Gauteng

KwaZulu-Natal
Limpopo

Mpumalanga
North West

Northern Cape
Western Cape

GENDER AGE PROVINCE

Black
Coloured

Indian / Asian
White

POPULATION 
GROUP
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UNWEIGHTED SAMPLE
% Quota

Male

Female

49.21

50.79

541

559

15 – 24

25 – 34

35 – 49

50+

29.49

33.43

25.09

11.99

324

368

276

132

Black

Coloured

Indian / Asian

White

74.17

9.35

3.47

13.01

816

103

38

143

% Quota

Eastern Cape

Free State

Gauteng

KwaZulu-Natal

Limpopo

Mpumalanga

North West

Northern Cape

Western Cape

10.81

4.71

31.32

17.44

7.85

7.03

5.64

1.64

13.55

119

52

345

192

86

77

62

18

149
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WEIGHTED PROPORTIONS

% 000’s

Male

Female

49.07

50.93

9 586

9 948

15 – 24

25 – 34

35 – 49

50+

29.37

33.53

25.23

11.86

5 738

6 550

4 929

2 317

Black

Coloured

Indian / Asian

White

71.88

9.13

3.41

12.95

14 042

1 783

667

2 529

% 000’s

Eastern Cape

Free State

Gauteng

KwaZulu-Natal

Limpopo

Mpumalanga

North West

Northern Cape

Western Cape

11.01

4.69

31.30

17.78

7.64

6.93

5.48

1.41

13.77

2 150

916

6 115

3 474

1 492

1 353

1 070

275

2 689
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DIGITAL CONSUMER SURVEY 2019 QUESTIONNAIRE 

________________________________________________________________________________________________________________ 

INTRODUCTION 
Thank you for agreeing to participate in this survey.  Your views are important to us and your answers will be kept in strict confidence. 

Q1.  First of all, how often have you used the internet on any smartphone and/ or tablet in the past 4 weeks?  
(This includes access anywhere, via smartphone and/ or tablet; doing any activity including email, streaming video or music, etc. and using a browser or 
app) 

● Every day
● A few times a week
● Once a week
● About once every 2 weeks
● About once a month
● Not in the past month

Q2.  How often have you used the internet on any Computer/ Laptop in the past 4 weeks?  
(This includes access anywhere, via computer/ laptop; doing any activity including email, streaming video or music, etc. and using a browser or app) 

● Every day
● A few times a week
● Once a week
● About once every 2 weeks
● About once a month
● Not in the past month

Q3.  In which one of the following provinces do you live? 
Please select one. 

● Eastern Cape
● Free State
● Gauteng
● KwaZulu-Natal
● Limpopo
● Mpumalanga
● North West
● Northern Cape
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● Western Cape
● Outside of South Africa

Q4.  Which of the following age groups do you fall into? 
Please select one. 

● Under 15
● 15 to 17
● 18 to 20
● 21 to 24
● 25 to 29
● 30 to 34
● 35 to 39
● 40 to 44
● 45 to 49
● 50 to 54
● 55 to 59
● 60 to 64
● 65 to 69
● 70 or over
● Refuse

Q5.  Are you?  Please select one. 

● Male
● Female
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Please respond to the following questions based on your personal usage, i.e. not work-related.  But please include any personal activities that you might 
perform while you are at work. 

HOW YOU USE THE INTERNET 

Q6.  How many hours do you spend on the internet in an average week, via any internet connected device?  
Please keep in mind that we are asking about the total hours you spend each week accessing the internet (i.e. emails, web browsing, social networking, 
banking, watching online video etc.) and by any device (i.e. computer, laptop, internet-connected smartphone, app, tablet like an iPad or Galaxy Tab, 
games console with internet access, etc.).  
Please type in to the nearest half hour, where half an hour is '0.5', one hour is '1', '1.5' etc. 

● Computer/ Laptop
● Smartphone
● Tablet
● All other devices

Q7.  Where do you regularly access the internet?  
Please select as many as apply.  Remember, this includes your use of apps. 

● At home on weekdays/evenings
● At home on the weekend
● At work (incl. Conferences)
● At school, university, college, in a library
● While commuting/using on transport
● In coffee shops, bars, restaurants etc. (excluding internet cafés)
● While travelling/in hotel rooms, airport etc.
● Friend/relative's home
● In a shopping centre/in a shop
● In a public place (e.g. beach, gym, park)
● At an event, gig, concert, performance, festival, show etc.
● Internet cafe
● Other place. Please specify _________________
● Unsure
● None of these
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Q8.  On which type of device do you regularly access the internet? 
Please select as many as apply.  Remember, this includes the use of apps. 

● Desktop Computer
● Laptop/ Notebook
● Smartphone (e.g. a cellphone that can access the internet)
● Games console (e.g. Xbox, PlayStation)
● Tablet (e.g. iPad, Galaxy Tab)
● Smart TV/ TV connected to the internet (e.g. Samsung Smart TV, Sony Bravia)
● Connected Device such as PVR/ DVR/ apple TV (e.g. DStv, Chrome Cast etc. (router based hardware per country)
● Handheld media player (e.g. iPod Touch, e-book reader)
● Wearable device (e.g. internet connected watch, fitness band etc.)
● Others ___________________
● None of these

Q9.  And which do you use most often to access the internet? 
Please select one. Remember, this includes the use of apps. 

● Desktop Computer
● Laptop/ Notebook
● Smartphone (e.g. a cellphone that can access the internet)
● Games console (e.g. Xbox, PlayStation)
● Tablet (e.g. iPad, Galaxy Tab)
● Smart TV/ TV connected to the internet (e.g. Samsung Smart TV, Sony Bravia)
● Connected Device such as PVR/ DVR/ apple TV (e.g. DStv, Chrome Cast etc.(router based hardware per country)
● Handheld media player (e.g. iPod Touch, e-book reader)
● Wearable device (e.g. internet connected watch, fitness band etc.)
● Others _________________
● None of these

YOUR MEDIA HABITS AND PREFERENCES 

Q10.  There are many different ways you can watch TV/ movies these days.  In which of the following ways do you watch TV/ movies? 
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Please select all that apply 

● Standard live broadcast TV & DStv (i.e.TV set)
● Time-shifted TV (i.e. recorded TV program using a smart TV or connected device (PVR/ DVR, DStv etc. and watched at a later time)
● TV programs and movies you source from the internet (e.g. online 'catch up TV', 'IPTV' or 'video on demand' services)
● TV or movie clips or entire shows streamed on sites like YouTube, Vimeo etc.
● Internet Subscription of TV Shows/ Movies (eg. Iflix, Netflix, Showmax, Amazon Prime video etc.)
● User generated content from sites like YouTube
● I do not watch TV

Q11.  Why don't you watch TV programs or movies from internet sources/ video on demand services? 
Please select all that apply 

● I don't know how to do it
● It's difficult to find the programs/ movies I want to watch online
● My internet connection is too slow
● It's too difficult to set up and do
● There are too many ads
● I'm not sure what TV shows/ movies are on there
● I don't want to watch TV via a computer, tablet or smartphone
● I have no need to, standard live broadcast TV is sufficient
● I don't have the right devices/ technology/ connections etc. to be able to do it
● I have no interest in watching TV programs at all
● I don't watch TV shows/ movies online because subscription is expensive
● I do not find any interesting content
● Other, please specify _________________

INTERNET TV/ VIDEO ON DEMAND 

Q12.  When watching TV or movies from internet sources (e.g. catch up TV, IPTV, video on demand), which online sources and services do you use? 
Please select all that apply including legal and illegal (pirated) sources 

● Youtube
● Iflix
● Showmax
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● Netflix
● Amazon Prime video
● Mediabox
● Google play movies
● JustWatch
● Deod
● Other sources such as BitTorrent etc.
● Other, please specify  ____________

Q13.  What types of TV programs do you watch via internet sources or video on demand services?  This includes both legal and illegal (pirated content) 
sources of TV and movies.  
Please also indicate whether you watch full program/ movie content and/or shorter clips such as highlights, segments or other short snippets. 
Please select all that apply for each row 

MH1ca - Full length 
program/movie 

MH1cb - Segments, 
highlights or short clips 

1. Movies  

2. News/current affairs from local TV networks  

3. News/current affairs from overseas TV networks
(e.g. CNN, BBC)

 

4. Local drama series  

5. Overseas drama series  

6. Local sport, available on local TV  

7. Overseas sport not easily accessible to local
audiences on TV

 

8. Entertainment (comedy, reality, celebrity, talk
shows, talent shows, panel shows, game shows
etc.)

 

9. Lifestyle (cooking, travel, home renovation,
fashion, health and wellbeing etc.)

 

10. Children's programs  

11. Music shows/music videos  
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12. Documentaries  

13. Other, please specify ____________  

Q14.  And, on average, how often do you watch TV/ movies from internet sources (e.g. 'catch up' TV services, Subscription TV eg. Netflix, IPTV, video on 
demand, video sites like YouTube, Vimeo etc and/or pirated sources (e.g. BitTorrent)? 
Please select one 

● Daily (1)
● About every other day (2)
● A few times each week (3)
● About once a week (4)
● About once every 2 weeks (5)
● About once a month (6)
● Less often than once a month (7)

Q15.  On average, how many hours per week do you spend watching TV in the following ways? 
Please type in to the nearest half hour, where half an hour is '0.5', one hour is '1', '1.5' etc. Enter '0' if not applicable 

1. Standard live broadcast TV (i.e. watching TV at the 
scheduled program time on a TV set) 

_____________________________
_ 

2. Catch-up TV (i.e. recorded using Digital Video Recorder, 
Online catch-up TV) 

_____________________________
_ 

3. Legal (non pirated) internet sources of movies and TV 
programs (i.e iflix, Netflix, Showmax) 

_____________________________
_ 

4. Illegal (pirated) sources of TV shows or movies that you 
have downloaded or streamed from the internet 

_____________________________
_ 

5. TV snippets or entire shows streamed on video sites like 
YouTube, Vimeo etc 

_____________________________
_ 

Q16.  How do you watch ANY TV content/ movies from internet sources or video on demand services? 
Please select all that apply 

● On my TV screen (e.g. through a smart TV)
● On a desktop computer/ laptop/ notebook
● On a tablet
● On a Smartphone (e.g. a cellphone that can access the internet)
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● On a portable media player (e.g. iPod Touch) or handheld games device (e.g. PSP, DS, etc.)
● Games Console (e.g. Xbox, PlayStation)
● Other, please specify ____________
● I don't know

Q17.  Where do you watch TV / movies from internet sources or video on demand services? 
Please select all that apply 

● At home
● Friend/relative's home
● At work/ school/ university/ college etc.
● While commuting/ on bus, train, car, taxi
● While travelling/ on holiday, in hotel, airport, on flight, in car etc.
● In an outdoor place (e.g. beach, gym, park)
● In an internet café or Gaming centre
● Other, please specify ____________

THE TIME YOU SPEND WITH DIFFERENT MEDIA 

Q18.  On average, how many hours per week would you spend doing the following (to the nearest half hour)? 
Please type in to the nearest half hour, where half an hour is '0.5', one hour is '1', '1.5' etc. Enter '0' if you do not do this media activity in a typical week 

1. Listening to the radio (not via the internet) ____________________________ 
2. Listening to the radio online ____________________________ 
3. Reading a newspaper (printed version) ____________________________ 
4. Accessing news online, on websites or apps ____________________________ 
5. Reading a magazine (printed version)
6. Accessing magazine content online, on websites

or apps
7. Watching TV (not online)

____________________________ 
____________________________ 

8. Watching TV online ____________________________ 
9. Accessing the internet via smartphone (this

includes all internet activities i.e. Facebook Twitter
etc)

____________________________ 
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10. Accessing the internet via a tablet (e.g. iPad) (this
includes all internet activities i.e. Facebook,
Twitter etc)

____________________________ 

11. Accessing the internet via Computer/Laptop (this
includes all internet activities i.e. Facebook,
Twitter, Skype, Video, Music, News, Online radio
etc)

____________________________ 

Q19.  On average, how many hours per week would you spend watching online video via the following devices (to the nearest half hour)? 
Please type in to the nearest half hour, where half an hour is '0.5', one hour is '1', '1.5' etc. Enter '0' if you do not do this media activity in a typical week 

● Computer/ Laptop _____________________________
_ 

● Smartphone _____________________________
_ 

● Tablet _____________________________
_ 

● Smart TV _____________________________
_ 

● All other devices _____________________________
_ 

Q20.  On which sites / apps do you watch online video?  Please select all that apply 

● DStv
● Showmax
● iflix
● netflix
● Amazon Prime video
● Youtube
● Mediabox
● Google play movies
● facebook
● JustWatch
● Deod TV
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● Instagram
● Vimeo
● Other, please specify  ____________

Q21.  When you are online on average how many hours per week are you spending doing the following (to the nearest half hour)?  Please type in to the 
nearest half hour, where half an hour is '0.5', one hour is '1', '1.5' etc. Enter '0' if you do not do this media activity in a typical week 

1. Watching user generated video (for example
via YouTube, Facebook)

______________________________ 

2. Watching TV programs or movies ______________________________ 
3. Participating on social media platforms (e.g.

Facebook, Viber, WhatsApp, etc)
______________________________ 

4. Research, search and general browsing ______________________________ 
5. Reading or watching News ______________________________ 
6. Shopping ______________________________ 

HOW YOU USE DIFFERENT DEVICES AND MEDIA THROUGHOUT THE DAY 

Before 9am (Morning) 
Q22.  Please select all activities that apply for this time of day.  If you don’t do any of the activities at that time of the day please select “I do not do of the 
above activities at this time of day” 

● Listening to the radio (standard live broadcast radio – not internet radio)
● Listening to the radio online
● Reading a printed newspaper
● Accessing news online (on websites or apps)
● Reading a printed magazine
● Accessing magazine content online (on websites or apps)
● Watching standard live broadcast TV (i.e. via a TV set)
● Watching TV from internet sources or video on demand services (legal or illegal (pirated) sources  of TV programs or movies via the internet)
● Watching online video other than TV/ movies (e.g. news stories, home videos etc)
● Accessing social media (e.g. Facebook, Twitter etc.)
● Shopping via the internet (buying items as well as researching/browsing products and services online)
● Other online activities (i.e. search, email and anything else not listed above)
● I do not do any of the above activities at this time of the day
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Before 9am (Morning) 
Q23.  In a typical week (include weekend device usage as well), please let us know what device/s you are using to conduct online activities at this time of 
the day. 
Please select all the devices you use at various times of the day.  Select all that apply for each time period and please select at least one response. 

● Desktop Computer
● Laptop/Notebook
● Smartphone
● Tablet
● Games Console (eg X-Box, PlayStation)
● Smart TV/ Internet-connected TV
● Other internet capable device (eg. Apple TV, Chrome Cast)
● None of the above

9am to 3pm (Mid-day/ Working Hours)  
Q24.  Please select all activities that apply for this time of day. If you don’t do any of the activities at that time of the day please select “I do not do any of the 
above activities at this time of day” 

● Listening to the radio (standard live broadcast radio – not internet radio)
● Listening to the radio online
● Reading a printed newspaper
● Accessing news online (on websites or apps)
● Reading a printed magazine
● Accessing magazine content online (on websites or apps)
● Watching standard live broadcast TV (i.e. via a TV set)
● Watching TV from internet sources or video on demand services (legal or illegal (pirated) sources  of TV programs or movies via the internet)
● Watching online video other than TV/ movies (e.g. news stories, home videos etc)
● Accessing social media (e.g. Facebook, Twitter etc.)
● Shopping via the internet (buying items as well as researching/browsing products and services online)
● Other online activities (i.e. search, email and anything else not listed above)
● I do not do any of the above activities at this time of the day
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9am to 3pm (Mid-day/Working Hours) 
Q25.   In a typical week (include weekend device usage as well), please let us know what device/s you are using to conduct online activities at this time of 
the day. 
Please select all the devices you use at various times of the day.  Select all that apply for each time period and please select at least one response. 

● Desktop Computer
● Laptop/Notebook
● Smartphone
● Tablet
● Games Console (eg X-Box, PlayStation)
● Smart TV/ Internet-connected TV
● Other internet capable device (eg. Apple TV, Chrome Cast)
● None of the above

3pm to 6pm (Afternoon)  
Q26.  Please select all activities that apply for this time of day. If you don’t do any of the activities at that time of the day please select “I do not do any of the 
above activities at this time of day”. 

● Listening to the radio (standard live broadcast radio – not internet radio)
● Listening to the radio online
● Reading a printed newspaper
● Accessing news online (on websites or apps)
● Reading a printed magazine
● Accessing magazine content online (on websites or apps)
● Watching standard live broadcast TV (i.e. via a TV set)
● Watching TV from internet sources or video on demand services (legal or illegal (pirated) sources  of TV programs or movies via the internet)
● Watching online video other than TV/ movies (e.g. news stories, home videos etc)
● Accessing social media (e.g. Facebook, Twitter etc.)
● Shopping via the internet (buying items as well as researching/browsing products and services online)
● Other online activities (i.e. search, email and anything else not listed above)
● I do not do any of the above activities at this time of the day
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3pm to 6pm (Afternoon) 
Q27.   In a typical week (include weekend device usage as well), please let us know what device/s you are using to conduct online activities at this time of 
the day.  Please select all the devices you use at various times of the day.  Select all that apply for each time period and please select at least one 
response. 

● Desktop Computer
● Laptop/Notebook
● Smartphone
● Tablet
● Games Console (eg X-Box, PlayStation)
● Smart TV/ Internet-connected TV
● Other internet capable device (eg. Apple TV, Chrome Cast)
● None of the above

6pm to 10pm (Evening) 
Q28.  Please select all activities that apply for this time of day. If you don’t do any of the activities at that time of the day please select “I do not do any of the 
above activities at this time of day”. 

● Listening to the radio (standard live broadcast radio – not internet radio)
● Listening to the radio online
● Reading a printed newspaper
● Accessing news online (on websites or apps)
● Reading a printed magazine
● Accessing magazine content online (on websites or apps)
● Watching standard live broadcast TV (i.e. via a TV set)
● Watching TV from internet sources or video on demand services (legal or illegal (pirated) sources  of TV programs or movies via the internet)
● Watching online video other than TV/ movies (e.g. news stories, home videos etc)
● Accessing social media (e.g. Facebook, Twitter etc.)
● Shopping via the internet (buying items as well as researching/browsing products and services online)
● Other online activities (i.e. search, email and anything else not listed above)
● I do not do any of the above activities at this time of the day

6pm to 10pm (Evening) 
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Q29.  In a typical week (include weekend device usage as well), please let us know what device/s you are using to conduct online activities at this time of 
the day. 
Please select all the devices you use at various times of the day.  Select all that apply for each time period and please select at least one response. 

● Desktop Computer
● Laptop/Notebook
● Smartphone
● Tablet
● Games Console (eg X-Box, PlayStation)
● Smart TV/ Internet-connected TV
● Other internet capable device (eg. Apple TV, Chrome Cast)
● None of the above

10pm Onwards (Late Evening)  
Q30.  Please select all activities that apply for this time of day. If you don’t do any of the activities at that time of the day please select “I do not do any of the 
above activities at this time of day” 

● Listening to the radio (standard live broadcast radio – not internet radio)
● Listening to the radio online
● Reading a printed newspaper
● Accessing news online (on websites or apps)
● Reading a printed magazine
● Accessing magazine content online (on websites or apps)
● Watching standard live broadcast TV (i.e. via a TV set)
● Watching TV from internet sources or video on demand services (legal or illegal (pirated) sources  of TV programs or movies via the internet)
● Watching online video other than TV/ movies (e.g. news stories, home videos etc)
● Accessing social media (e.g. Facebook, Twitter etc.)
● Shopping via the internet (buying items as well as researching/browsing products and services online)
● Other online activities (i.e. search, email and anything else not listed above)
● I do not do any of the above activities at this time of the day

10pm Onwards (Late Evening) 
Q31.  In a typical week (include weekend device usage as well), please let us know what device/s you are using to conduct online activities at this time of 
the day. 
Please select all the devices you use at various times of the day.  Select all that apply for each time period and please select at least one response. 
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● Desktop Computer
● Laptop/Notebook
● Smartphone
● Tablet
● Games Console (eg X-Box, PlayStation)
● Smart TV/ Internet-connected TV
● Other internet capable device (eg. Apple TV, Chrome Cast)
● None of the above

USING DIFFERENT MEDIA AT THE SAME TIME 

Q32.  How often, if ever, do you watch TV and use the internet at the same time? 
Please note, 'watching TV' includes watching any type of TV, (e.g. standard live broadcast TV, internet TV/ video on demand, recorded TV etc.) and 'using 
the internet' includes internet access from any device (eg computer/ smartphone/ tablet) 

● Daily
● Almost every day
● Several times per week
● Once per week
● Once or twice per month
● Less often
● I never watch TV and use the internet at the same time

Q33.  When you are watching TV and using the internet at the same time, what device are you using most often to access the internet? 
Please select as many as apply in the first column and only one response in the second column. 

SIM5c - Use 
regularly 

SIM5b - Use 
most  
often 

1. Desktop Computer  

2. Laptop/Notebook  

3. SmartPhone  

4. Tablet (e.g. iPad)  

5. Games Console  
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6. Smart TV (internet enabled)  

7. Portable media player (i.e. iPod
Touch)  

8. Other, please specify ____________  

Q34.  Do you remember seeing Ads that appear on TV on these following devices as well? 
Please select as many as apply 

SIM6phA - 
Computer/ Laptop 

SIM6phB – 
Smartphone 

SIM6phC 
- Tablet

Not 
applicable 

1. Website Video Ad    

2. Smartphone Video Ad    

3. Youtube Video Ad    

4. Facebook Video Ad    

5. Twitter Video Ad    

6. Instagram Video Ad    

THE TECHNOLOGY IN YOUR HOME 

Q35.  Which of the following (if any) does your household currently have or intend to acquire in the next 12 months? 

Internet & Computer Technology  
Please select one response for each row 

Currently 
own 

No but intend to 
acquire in next 

12 months 

No and don’t 
intend to acquire 
in next 12 months 

1. A desktop computer   

2. A laptop/notebook computer   

3. A home internet connection   

4. Home wireless network (LAN)   

5. Tablet (e.g. iPad, Galaxy Tab)   

91



DIGITAL CONSUMER SURVEY 2019 QUESTIONNAIRE 

________________________________________________________________________________________________________________ 

6. Pay/ subscription TV (Set-Top Box, DStv)   

7. Smart TV (e.g. Samsung Smart TV, Sony
Bravia, Toshiba Smart TV, LG Smart TV)   

8. TV which can connect to the internet via a
separate device (e.g. via Blu-ray player, video
streaming device, Computer, Xbox, PlayStation,
Wii)

  

9. Games console/handheld games device (e.g.
PlayStation, Xbox, Wii, PSP, Nintendo DS)   

10. Smartphone (Internet capable phone)   

Q36.  How often have you done the following as a result of seeing an online video ad? 
Please make one selection in each row that best describes how often you respond with the following as a result of seeing an online video ad 

Most of 
the time 

Sometime
s 

I have never done this 
as a result of seeing 
an online video ad  

1. Conducted an online search (i.e. to find
out more information)   

2. Viewed related videos on Social Media
feed (e.g. Facebook, Twitter, etc.)   

3. Viewed additional information or content
on Review Websites   

4. Contacted the company/organisation
advertising the product/service (i.e.
phoned, emailed, etc.)

  

5. Visited the store in person   

6. Purchased the product or service that
was advertised – purchased in person   

7. Purchased the product or service that
was advertised – purchased online   

8. Told another person about the ad or
product/service being advertised   

9. I did nothing after watching an Ad   

92



DIGITAL CONSUMER SURVEY 2019 QUESTIONNAIRE 

________________________________________________________________________________________________________________ 

Q37.  How often have you done the following as a result of seeing an ad on TV? 
Please make one selection in each row that best describes how often you respond with the following as a result of seeing a TV ad. 

Most of 
the time 

Sometime
s 

I have never done this 
as a result of seeing 

1. Conducted an online search (i.e. to find
out more information)   

2. Viewed related videos on Social Media
feed (e.g. Facebook, Twitter, etc.)   

3. Viewed additional information or content
on Review Websites   

4. Contacted the company/organisation
advertising the product/service (i.e.
phoned, emailed, etc.)

  

5. Visited the store in person   

6. Purchased the product or service that
was advertised – purchased in person   

7. Purchased the product or service that
was advertised – purchased online   

8. Told another person about the ad or
product/service being advertised   

9. I did nothing after watching an Ad   
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Q38.  When you are online what device do you prefer to use for each of these activities? 

AD3a 
–Computer/

Laptop 

AD3b - 
Smartphon

e 
AD3c - 
Tablet 

AD3d - TV 
Screen (via 
smart tv or 
connected 

device) 
1. Searching and browsing    

2. Watching video/TV programs    

3. Social media (e.g. Facebook,
Twitter etc.)    

4. Shopping online    

5. Travel booking    

6. Emailing (eg. Yahoo, Gmail    

7. Messaging (eg. Chatting through
Skype etc.    

8. eLearning Portals    

9. Professional Services (eg.
Banking, Billing, etc)    

10. News    

11. Gaming    

12. Other Activities    

13. I do not do any activities on this
device    

The next few categories focus on social networking and other ‘social’ activities you can do via the internet. Remember, please respond based on your 
participation in these activities via computer/laptop, internet-connected smartphone, tablet like an iPad, games console etc. 
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SOCIAL MEDIA 
Q39.  Please select the response that best describes your personal experience. 

Very 
Often Occasionally Rarely 

I have 
never done 

this 
1. Connecting with/interacting with

organisations or companies via social
media sites including visiting their
social media page/'Liking'/ 'Following'/
'Pinning', etc.

   

2. Interacting with others/ posting
comments about TV programs (incl
sport) or movies as you are watching
them or those you watched recently

   

3. Reading other people’s comments
about TV programs (incl sport) or
movies as you are watching them or
those you watched recently

   

Q40.  When watching online video on YouTube, what type of content do you usually watch? 

● Sport
● Music
● Movie (short or long)
● Children’s Program
● Vlog (i.e. blog in a video form)
● Education/ Tutorial
● Funny Videos
● Animal Videos
● TV Programs (drama series, soap operas, tv shows, etc.)
● News
● Documentaries
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Q41.  How do you interact/ post comments or read other people’s comments about TV programs or movies you are watching, or those you recently 
watched?  Please select all that apply 

● Via Facebook
● Via Twitter
● Via YouTube
● Via Google+
● Via Instagram
● Via email
● Forums, message boards, blogs
● On the TV program’s website or app/ TV channel’s website
● Via SMS/texting (including apps like WhatsApp, Viber, WeChat etc.)
● Other, please specify (97)____________

Q42.  You mentioned having ever used the below devices for your online activities.  Can you please let us know specifically which device(s) you use for 
each of the following online activities 
Please select all the types of online devices you have used to conduct online activities over the past year. This includes your use of apps (applications) 

1 
Comp
uter/ 
Laptop 

2 
Sma
rtPh
one 

3 
Games 
Consol
e 

4 
Sma
rt 
TV/ 
TV 
that 
conn
ects 
to 
the 
inter
net 

5 
Media 
box 
(e.g. 
Apple 
TV, 
Andro
id TV 
box 
etc.) 

6 
Tablet 
(e.g. iP
ad) 

7 
Other 
internet
-conne
cted
device

8 
Weara
ble 
device 
(e.g. 
internet 
connec
ted 
watch, 
fitness 
band 
etc.) 

Watching online 
video        

Interacting with 
others/posting 
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reading other 
people's  
comments about 
TV programs 
(incl sport) or 
movies as you 
are  
watching them or 
those you had 
watched recently 

And now, some final questions about you 
Q43.  Which of the following best represents your household? 
Please select one 

● Single person household (living alone)
● Living with parents
● Student – university campus, school or other
● Couple with no children
● Shared/Communal living (e.g. flat-mates)
● Parent(s) with children - mainly preschool or younger
● Parent(s) with children - mainly school age
● Parent(s) with children - mainly finished school
● Other

Q44.  Including yourself, how many people are there living altogether in your household? 
Include any children or boarders, however please exclude any helpers or domestics in the household. 
Please select one 

● 1
● 2
● 3
● 4
● 5
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● 6
● 7
● 8

Q45.  Do you have any children in the following age groups? 
Please select as many as apply 

● 0-3 years
● 4-6 years
● 7-9 years
● 10-12  years
● 13-14years
● 15-17 years
● No children of these ages

Q46.  What is the highest level of education you have received? 
Please select one 

● No schooling
● Some Primary School
● Completed Primary School
● Some High School
● Completed High School (Matric)
● Artisan’s certificate obtained
● Technikon diploma/degree completed
● Some University
● Completed University
● Some Postgraduate (Master of Art/ Master of Science)/Postgraduate (PhD)
● Completed Postgraduate (Master of Art/ Master of Science)/Postgraduate (PhD)
● Technical
● Secreterial
● Refuse to answer

Q47.  Which of the following represents your occupational status? 

98



DIGITAL CONSUMER SURVEY 2019 QUESTIONNAIRE 

________________________________________________________________________________________________________________ 

Please select one 

● Work full time
● Work part time or casually
● Unemployed
● Housewife/Househusband
● Student
● Retired
● Refused

Q48.  Which of these groups describes your occupation? 
Please select one 

● Administrative/clerical (secretary, PA, book-keeper, bank teller, librarian, receptionist, etc) – Credit Controller, Compliance Officer, Import Controller,
Claim Processor, General Assistant, SETA, Rental & Government coordinator

● Artistic/Musical/Writer (fashion designer/buyer, merchandise planner, musician, music producer/writer etc)
● Customer service (call centre agent, cashier, beauty consultant, waitron, cabin attendant, steward, tour guide, etc) – Librarian, Tour Guide, Meter

Reader, Feeding Scheme, Part Selector, Volunteer worker, Community Project, Traffic controller, Tourism
● Education (teacher, tutor, lecturer, professor, school principal, college director, etc)
● Executive/senior management (company director, MD, CEO, CFO, etc)
● Finance (CA, Actuary, Financial specialist, etc) – Forex trader
● Government/political (Mayor, MEC, member of parliament etc) – Fire detection, Public officer, Ward counsellor, Counsellor
● Information technology (systems developer, programmer, java architect, web developer, IT analyst etc)
● Legal (lawyer, advocate, judge, etc) – Sheriff, Sheriff’s office
● Manual worker (brick layer, gardener, cleaner, farm labourer, etc)
● Manual worker (domestic worker, nanny or childminder)
● Media (journalist, film, radio, TV, print, graphics, video editor, advertising, strategic planner, etc)
● Medical/dental (doctor, dentist, vet, psychologist, psychiatrist, sociologist, nurse, paramedic, occupational therapist, etc)
● Middle management (consultant, advisor, account director, supervisor, brand manager, marketing manager, HR manager, etc)
● Military (police officer, soldier, navy, etc)
● Owner of company – formal sector (events management company, supermarket owner, construction company, etc)
● Owner of company – informal sector (container shop, spaza shop owner, etc)
● Self-employed in informal sector (handyman, building contractor, street hawker, etc)
● Specialist (pilot, professional sportsmen, etc)
● Retail (store manager, merchandising manager, supply chain analyst, etc)

99



DIGITAL CONSUMER SURVEY 2019 QUESTIONNAIRE 

________________________________________________________________________________________________________________ 

● Sales (agents, brokers, car salesman, estate agents, sales representatives, etc)
● Technical/science/ engineering (architect, mechanical, chemical, civil, quantity surveyor, etc)
● Tradesman (driver, miner, technician, plumber, mechanic, butcher, draftsman, etc)
● Transport (taxi driver, bus driver, train driver, deliveries, etc)
● Other self-employment (freelancer, driver, vendor, hawker, etc.) ____________________
● Prefer not to specify
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Q49.  And finally, what is your total monthly household income before tax? 
Please select one 

● R0 – R999
● R1 000 – R1 999
● R2 000 – R2 999
● R3 000 – R3 999
● R4 000 – R4 999
● R5 000 – R5 999
● R6 000 – R6 999
● R7 000 – R7 999
● R8 000 – R8 999
● R9 000 – R9 999
● R10 000 – R11 999
● R12 000 – R13 999
● R14 000 – R15 999
● R16 000 – R19 999
● R20 000 – R24 999
● R25 000 – R29 999
● R30 000 – R39 999
● R40 000 – R49 999
● R50 000 – R59 999
● R60 000 – R79 999
● R80 000+
● Don't know
● Refused

THANK YOU FOR YOUR COOPERATION. 
___________________________________________________________________________________ 
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PAMS 2017 QUESTIONNAIRE 

PRIVATE & CONFIDENTIAL 

Created by Nielsen 

INTRODUCTION 

Good morning/afternoon, my name is ……….  I am from Nielsen South Africa, a research company that conducts surveys about various topics.  

Would you be willing to answer some questions? 

Yes 

No 

_____________________________________________________________________________________________________________________________________________________________________________________ 

▲ CHOOSE THE "HOUSEHOLD" TO BE INTERVIEWED AT THE GIVEN ADDRESS FROM THE RANDOM GRID USING THE QUESTION BELOW.

How many families who arrange their own food live on this property (exclude domestic workers and live-in gardeners)? 
_____________________________________________________________________________________________________________________________________________________________________________________ 

▲ CHOOSE THE RESPONDENT TO BE INTERVIEWED FROM THE RANDOM GRID USING THE QUESTION BELOW.

How many adult females (males) …   [GENDER PRE-ASSIGNED] aged 15 years and over, live in this household?  

_____________________________________________________________________________________________________________________________________________________________________________________ 

SECTION A:  LANGUAGE AND LITERACY 

 TAKE LANGUAGE CARD OUT OF THE PLASTIC POCKET AND SHOW IT  TO THE RESPONDENT UPSIDE DOWN – USE THE CARD MARKED WITH THE REGION MATCHING THIS INTERVIEW 
 (ROTATE BY REGION – DOMINANT LANGUAGE FIRST) 

 IF RESPONDENT WANTS TO BE INTERVIEWED IN A LANGUAGE NOT PRE-LISTED, ASK THE RESPONDENT IF THE INTERVIEW CAN BE CONDUCTED IN ANY OF THE LISTED LANGUAGES

A1. Please could you answer this question for me?  
(The question on the card will read:  What language would you like to be interviewed in?) 

English 
Afrikaans 
Zulu 

Xhosa 
Sesotho 
Sepedi 

Setswana 
CANNOT READ  IF RESPONDENT CANNOT READ, ASK THE QUESTION ON THE CARD 

 RECORD ONE ANSWER 
 SWITCH INTERVIEW TO RESPONDENT’S PREFERRED INTERVIEW LANGUAGE 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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 IF “CANNOT READ” IN A1, SKIP TO SECTION B 

A2. Could you please tell me which languages you read and understand?  

English 
Afrikaans 
Zulu 

Xhosa 
Ndebele 
Swati 

Sesotho 
Sepedi 
Setswana 

Venda 
Tsonga 
Other (Specify) 

 RECORD ANSWER(S) 
_____________________________________________________________________________________________________________________________________________________________________________________ 

A3. Which language do you prefer to read in?  

English 
Afrikaans 
Zulu 

Xhosa 
Ndebele 
Swati 

Sesotho 
Sepedi 
Setswana 

Venda 
Tsonga 
Other (Specify) 

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 
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SECTION B:  READING 

 READ OUT: 

I am now going to ask you a few questions about your reading of Newspapers, Online News Sites, Magazines or Online Magazine content. 

 HAND RESPONDENT THE DEFINITION CARD OF WHAT IS MEANT BY READING AND READ OUT DEFINITION: 

By Reading we mean, that you have personally read, paged through or viewed all or any part of any of these, for one minute or longer.
You could have read a paper version, including any of the separate parts or sections that come with it, OR you could have read these online on your cellphone, computer or tablet.
It does not matter if you paid for them or if they were free.  It also does not matter where you read them.

_____________________________________________________________________________________________________________________________________________________________________________________ 

PLATFORM FILTER QUESTION FOR NEWSPAPERS AND ONLINE NEWS SITES 

 READ OUT: 

First (And now) I am going to ask you about Newspapers and Online News Sites.

B1. In which of these ways, if any, have you personally read, paged  through or viewed any copy of a NEWSPAPER or ONLINE NEWS SITE, at least once, in the PAST 12 MONTHS - for one minute or longer? 

On Paper 
On a Cellphone 
On a Computer (desktop/laptop) 
On a Tablet 
On another device 
None of these 

 RECORD ANSWER(S) OR “NONE OF THESE” 

 IF RESPONDENTS ANSWER THAT THEY HAVE USED A DIGITAL DEVICE – CELLPHONE, COMPUTER, TABLET OR ANOTHER ELECTRONIC DEVICE – TO READ A NEWSPAPER OR ONLINE NEWS SITE IN THE PAST 12 MONTHS
(IN THE PLATFORM FILTER), THEY ARE ROUTED TO THE BRAND FILTER QUESTION FOR PAPER AND DIGITAL. 

 IF THEY ANSWER IN THE PLATFORM FILTER THAT THEY HAVE USED PAPER ONLY FOR READING IN THE PAST 12 MONTHS – OR IF THEY ANSWERED “NONE OF THESE”, – THEY ARE ROUTED TO THE BRAND FILTER QUESTION 
FOR PAPER ONLY FOR NEWSPAPERS. 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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PLATFORM FILTER QUESTION FOR MAGAZINES AND ONLINE MAGAZINE CONTENT 

 READ OUT: 

And now (First) I am going to ask you about Magazines and Online Magazine content.

B2. In which of these ways, if any, have you personally read, paged  through or viewed any copy of a MAGAZINE or ONLINE MAGAZINE CONTENT, at least once, in the PAST 12 MONTHS - for one minute or longer? 

On Paper 
On a Cellphone 
On a Computer (desktop/laptop) 
On a Tablet 
On another device 
None of these 

 RECORD ANSWER(S) OR “NONE OF THESE” 

 IF RESPONDENTS ANSWER THAT THEY HAVE USED A DIGITAL DEVICE – CELLPHONE, COMPUTER, TABLET OR ANOTHER ELECTRONIC DEVICE – TO READ A MAGAZINE OR ONLINE MAGAZINE CONTENT IN THE PAST 12 MONTHS
(IN THE PLATFORM FILTER), THEY ARE ROUTED TO THE BRAND FILTER QUESTION FOR PAPER AND DIGITAL FOR MAGAZINES AND ONLINE MAGAZINE CONTENT. 

 IF THEY ANSWER IN THE PLATFORM FILTER THAT THEY HAVE USED PAPER ONLY FOR READING IN THE PAST 12 MONTHS – OR IF THEY ANSWER “NONE OF THESE” – THEY ARE ROUTED TO THE BRAND FILTER QUESTION FOR 
PAPER ONLY FOR MAGAZINES. 

_____________________________________________________________________________________________________________________________________________________________________________________ 

BRAND FILTER   

BRAND FILTER – PAPER AND DIGITAL 

 IF RESPONDENT HAS CLAIMED USING A DIGITAL DEVICE IN B1 OR B2, QUESTION B3A MUST BE ASKED. BOTH PAPER AND DIGITAL MASTHEADS FOR NEWSPAPERS AND MAGAZINES MUST BE SHOWN 

B3A. I will now pass you this tablet.  You will be shown several screens with the names of Newspapers, Online News sites, Magazines and Online Magazine content on them.  I would like you to look at each screen and select  
which of these you have personally read, paged through or viewed in the PAST 12 MONTHS - for one minute or longer?  

 REMIND RESPONDENT OF THE DEFINITION OF READING BY POINTING TO THE “DEFINTION OF READING” CARD 

You simply touch the picture of the one(s) you have read.  After you have made your selection, you simply tap on the green arrow to go to the next screen.  You may choose several, one or none on each screen.
Let me show you an example of how this is done.

 PASS THE TABLET TO THE RESPONDENT AND SHOW 2 DEMO SCREENS
 SHOW DEMO CARD B3 WITH EXPLANATION , AND READ OUT

 ASK THE RESPONDENT TO HAND BACK THE TABLET AS SOON AS THEY HAVE REACHED THE SCREEN THAT INDICATES “YOU HAVE REACHED THE END OF QUESTION B3A” 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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BRAND FILTER – PAPER ONLY  

 IF ONLY PAPER COPIES OF NEWSPAPERS AND MAGAZINES ARE READ ACROSS B1 AND B2, QUESTION B3B MUST BE ASKED. ONLY SHOW PAPER MASTHEADS FOR BOTH NEWSPAPERS AND MAGAZINES.

B3B. I will now pass you this tablet.  You will be shown several screens with the names of Newspapers or Magazines on them.  I would like you to look at each screen and select which of these you have personally  
read or paged through in the PAST 12 MONTHS - for one minute or longer? 

 REMIND RESPONDENT OF THE DEFINITION OF READING BY POINTING TO THE “DEFINITION OF READING” CARD 

You simply touch the picture of the one(s) you have read.  After you have made your selection, you simply tap on the green arrow to go to the next screen.  You may choose several, one or none on each screen. Let me show you 
an example of how this is done.

 PASS THE TABLET TO THE RESPONDENT AND SHOW 2 DEMO SCREENS.
 SHOW DEMO CARD B3 WITH EXPLANATION , AND READ OUT

 ASK THE RESPONDENT TO HAND BACK THE TABLET AS SOON AS THEY HAVE REACHED THE SCREEN THAT INDICATES “YOU HAVE REACHED THE END OF QUESTION B3B” 
_____________________________________________________________________________________________________________________________________________________________________________________ 

         BRAND FILTER – NONE OF THESE (same screens as Paper Only) 

 IF “NONE OF THESE” IS CLAIMED IN BOTH B1 AND B2, QUESTION B3C MUST BE ASKED. ONLY SHOW PAPER MASTHEADS FOR BOTH NEWSPAPERS AND MAGAZINES.

B3C. Just to make sure, I will now pass you this tablet.  You will be shown several screens with the names of Newspapers or Magazines on them.  I would like you to look at each screen and check whether you have    
personally read or paged through any of these in the PAST 12 MONTHS - for one minute or longer? 

 REMIND RESPONDENT OF THE DEFINITION OF READING BY POINTING TO THE “DEFINITION OF READING” CARD 

You simply touch the picture of the one(s) you have read.  After you have made your selection, you simply tap on the green arrow to go to the next screen.   You may choose several, one or none on each screen .Let me show 
you an example of how this is done. 

 PASS THE TABLET TO THE RESPONDENT AND SHOW 2 DEMO SCREENS.
 SHOW DEMO CARD B3 WITH EXPLANATION , AND READ OUT

 ASK THE RESPONDENT TO HAND BACK THE TABLET AS SOON AS THEY HAVE REACHED THE SCREEN THAT INDICATES “YOU HAVE REACHED THE END OF QUESTION B3C” 
_____________________________________________________________________________________________________________________________________________________________________________________ 

107



PAMS 2017 QUESTIONNAIRE 

PRIVATE & CONFIDENTIAL 

Created by Nielsen 

QUESTIONS FOR PAPER COPIES (NEWSPAPERS OR MAGAZINES) 

 B5-B11 MUST BE ANSWERED FOR ALL PAPER COPIES OF NEWSPAPERS AND MAGAZINES CLAIMED IN B3 

 FOR B5 TO B11 : SHARE THE SCREEN WITH THE RESPONDENT SO THAT THEY CAN CHOOSE THEIR ANSWER(S) FROM THE OPTIONS LISTED ON THE TABLET’S SCREEN, AND SEE THE MASTHEADS 

 SHARE THE SCREEN WITH THE RESPONDENT 

NUMBER OF ISSUES – PAPER  

 ASK B5 FOR EACH PAPER PUBLICATION MENTIONED IN B3 

B5. For each paper copy of the Newspaper and/or Magazine you have read or paged through in the PAST 12 MONTHS, I am going to ask you about the number of different issues you normally read or page through over a 
certain period of time.

 FOR DAILY NEWSPAPERS: 

B5A. Thinking of …… (MENTION DAILY NEWSPAPER), there are FIVE issues published from MONDAY to FRIDAY.  How many different issues do you normally read or page through? 

Monday Tuesday Wednesday Thursday Friday 

NUMBER OF ISSUES OUT OF 5 

 FOR TWICE-WEEKLY NEWSPAPERS: 

B5B. Thinking of …… (MENTION TWICE-WEEKLY NEWSPAPER), there are EIGHT issues published in ONE MONTH.  How many different issues do you normally read or page through? 

Monday Thursday Monday Thursday Monday Thursday Monday Thursday 

Week 1 Week 2 Week 3 Week 4 

Month 

NUMBER OF ISSUES OUT OF 8 

 FOR WEEKLY NEWSPAPERS/MAGAZINES: 

B5C. Thinking of …… (MENTION WEEKLY NEWSPAPER/MAGAZINE), there are normally FOUR issues published in ONE MONTH.  How many different issues do you normally read or page through? 

Week 1 
(Mon-Sun) 

Week 2 
(Mon-Sun) 

Week 3 
(Mon-Sun) 

Week 4 
(Mon-Sun) 

Month 

NUMBER OF ISSUES OUT OF 4 
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 FOR FORTNIGHTLY MAGAZINES: 

B5D. Thinking of …… (MENTION FORTNIGHTLY MAGAZINE), there are normally FOUR issues published in a TWO MONTH period.  How many different issues do you normally read or page through? 

Week 1 / 2 Week 3 /4 Week 5 / 6 Week 7 / 8 

Month 1 Month 2 

NUMBER OF ISSUES OUT OF 4 

 FOR MONTHLY NEWSPAPER/MAGAZINES: 

B5E. Thinking of …… (MENTION MONTHLY NEWSPAPER/MAGAZINE), there are TWELVE issues published in a YEAR.  How many different issues do you normally read or page through? 

January February March April May June July August September October November December 

Year 

NUMBER OF ISSUES OUT OF 12 

 FOR ALTERNATE MONTHLY MAGAZINES: 

B5F. Thinking of …… (MENTION ALTERNATE MONTHLY MAGAZINE), there are SIX issues published in a YEAR.  How many different issues do you normally read or page through? 

January / February March / April May / June July / August September / October November / December 

Year 

NUMBER OF ISSUES OUT OF 6 

 FOR QUARTERLY MAGAZINES: 

B5G. Thinking of …… (MENTION QUARTERLY MAGAZINE), there are FOUR issues published in a YEAR.  How many different issues do you normally read or page through? 

January / February / March April / May / June July / August / September October / November / December 

Year 

NUMBER OF ISSUES OUT OF 4 

_____________________________________________________________________________________________________________________________________________________________________________________ 

 RECORD ONE NUMERIC ANSWER FOR EACH PUBLICATION READ OR PAGED THROUGH IN B3
_____________________________________________________________________________________________________________________________________________________________________________________ 
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WHEN LAST – RECENCY AIR  

 ASK B6 AND B7 FOR EACH PAPER PUBLICATION MENTIONED IN B3
 ASK B6 AND B7 BEFORE CONTINUING WITH THE NEXT PUBLICATION

B6. Not counting today, when last did you personally read or page through a paper copy of …. (MENTION NEWSPAPER/MAGAZINE)? 

Yesterday 
2 Days ago 
3 Days ago 
4 Days ago 
5 Days ago 
6 Days ago 
7 Days ago 
8 Days – 2 Weeks ago 
3 – 4 Weeks ago 
5 – 6 Weeks ago 
7 – 8 Weeks ago 
9 – 12 Weeks ago 
4 – 6 Months ago 
7 – 12 Months ago 

 RECORD ONE ANSWER FOR EACH PAPER PUBLICATION READ OR PAGED THROUGH IN B3 

_____________________________________________________________________________________________________________________________________________________________________________________ 

READING OCCASIONS  - NEWSPAPERS AND MAGAZINES  

B7. Thinking about the paper copy of …. (MENTION NAME OF NEWSPAPER/MAGAZINE) you last read, how many times did you pick it up before you finished with it? 

Once only  
2– 3 times 
4– 5 times 
6 or more times 

 RECORD ONE ANSWER FOR EACH PAPER PUBLICATION READ OR PAGED THROUGH IN B3 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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ORIGIN OF COPY – NEWSPAPERS AND MAGAZINES

 ASK B8 FOR EACH PAPER PUBLICATION MENTIONED IN B3.

B8. Now thinking about the particular issue of …. (MENTION NAME OF NEWSPAPER/MAGAZINE) that you last read, which of the following statements best describes how that particular copy came into your hands? 

Bought it myself 
I subscribe to it myself 
Bought by another member of this household 
Another household member subscribes to it 
Came free to the household 
Obtained or borrowed from a friend, relative or someone else not a household member 
At work 
Picked up somewhere else (e.g. friend's home, store, restaurant, airport, school/campus, taxi rank, train/bus station, transport, hairdresser, doctor's rooms etc.) 
Read at store or supermarket without buying 
Other 

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 

TIME SPENT READING  

 ASK B10 FOR EACH PAPER PUBLICATION MENTIONED IN B3 

B10. Thinking of your reading of …. (MENTION NAME OF NEWSPAPER/MAGAZINE), on average, how long do you spend reading or paging through the paper copy of …. (MENTION NAME OF NEWSPAPER/MAGAZINE)? 

Average Time 

Less than 30 minutes 

Between 30 minutes - 1 hour 

Between 1-2 hours 

Between 2-4 hours 

4 hours or more  

 RECORD ONE ANSWER FOR EACH PUBLICATION READ OR PAGED THROUGH IN B3
_____________________________________________________________________________________________________________________________________________________________________________________ 

SUPPLEMENT SECTION – FOR PAPER COPIES OF RELEVANT NEWSPAPERS  

 ASK B11 FOR EACH PAPER NEWSPAPER MENTIONED IN B3 THAT HAS SUPPLEMENTS

B11. I am now going to ask you about the supplements in some of the paper copies of newspapers you have read or paged through.  By supplements we mean individual sections which are separate from the main newspaper and 
which appear regularly.  

Here is the supplement / a list of the supplements in ... (MENTION NEWSPAPER), which of these do you usually read or page through?

 RECORD ANSWER(S) FOR EACH NEWSPAPER OR “NONE OF THESE” 
_____________________________________________________________________________________________________________________________________________________________________________________ 
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QUESTIONS FOR ONLINE READING (NEWSPAPERS OR MAGAZINES)  

 B12-B15 MUST BE ANSWERED FOR ALL DIGITAL (ONLINE) NEWSPAPERS AND MAGAZINES CLAIMED IN B3

 FOR B12 TO B15 : SHARE THE SCREEN WITH THE RESPONDENT SO THAT THEY CAN CHOOSE THEIR ANSWER(S) FROM THE OPTIONS LISTED 

 HAND “ONLINE READING” DEFINITION CARD TO RESPONDENT 

 READ OUT: 

Now, thinking about your online reading or viewing of news/stories/features/articles on a website, an App, or on social media.
You might have been using a cellphone, computer, tablet or any other device with internet access. 
You could have been anywhere - at home, at work, at an internet café, at a friend's place or out and about.  It does not matter how much or how long you have spent reading or viewing content online.

_____________________________________________________________________________________________________________________________________________________________________________________ 

WHEN LAST – RECENCY AIR  

 ASK B12 FOR EACH ONLINE PUBLICATION MENTIONED IN B3

B12. You mentioned that you have read or viewed online content for …. (MENTION NAME OF ONLINE TITLE).  When last did you read or view this?  

Yesterday 
2 Days ago 
3 Days ago 
4 Days ago 
5 Days ago 
6 Days ago 
7 Days ago 
8 Days – 2 Weeks ago 
3 – 4 Weeks ago 
Longer ago 

 RECORD ONE ANSWER FOR EACH ONLINE PUBLICATION VIEWED IN B3A 


_____________________________________________________________________________________________________________________________________________________________________________________ 
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READING OCCASIONS  - NEWSPAPERS AND MAGAZINES 

 ASK B13 FOR EACH ONLINE PUBLICATION MENTIONED IN B3A

B13. How often do you read or view online content for …. (MENTION NAME OF ONLINE TITLE) in a 7 DAY period?  

   4 or more times a day  
   2 – 3 times a day 
   Once a day 
   2 - 6 times a week 
  Once in the week 
   None 

 RECORD ONE ANSWER FOR EACH ONLINE PUBLICATION READ OR PAGED THROUGH IN B3A 
_____________________________________________________________________________________________________________________________________________________________________________________ 

PLATFORM OF ONLINE READING  

 ASK B14 AND B15 FOR EACH ONLINE PUBLICATION MENTIONED IN B3A BEFORE PROCEEDING TO THE NEXT ONE 

B14. Thinking about the LAST TIME that you have read or viewed content for …. (MENTION NAME OF ONLINE TITLE), which of the following devices was this read or viewed on?  

Cellphone 
Computer (desktop/laptop) 
Tablet 
On another device 

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 

 ASK B15 FOR EACH ONLINE PUBLICATION MENTIONED IN B3A 
 SHARE SCREEN WITH RESPONDENT TO SELECT AN ANSWER 

B15. Again thinking of the LAST TIME you read or viewed content for …. (MENTION NAME OF ONLINE TITLE), did you read or view this on… (READ OUT)? 

  A website on any device 
  An App on any device (mobile, tablet) 
  Digital edition/Copy of the newspaper or PDF 
  On a social media site e.g. Facebook, Twitter, Instagram 
  Somewhere else 

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 
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GENERAL QUESTIONS ON READING 

NEWSPAPER/MAGAZINE TOPICS 

  IF “NONE OF THESE” IN B1 AND NO PAPER NEWSPAPERS IN B3A/B/C, DO NOT ASK B16, GO TO B17

B16. Newspapers cover a wide range of topics, sometimes featuring special sections or editions.  Which of the following, if any, do you make a point of reading?  

 READ OUT TOPICS WHILE SHARING SCREEN WITH RESPONDENT

  TOPICS 

Community News/Local News 

SA News/Current Affairs 

International news 

Sport 

Advertising 

Politics 

Jobs/Careers 

Business/economic/company news 

Personal finance 

Travel 

Motoring 

Education 

Technology 

Entertainment/Movies/TV/Book reviews/Culture & Art 

Home/Gardening/DIY 

Property 

Beauty & Fashion 

Health/Fitness 

Food/Recipes 

Celebrity news 

Comics/cartoons/crossword puzzles 

None of these 

 RECORD ANSWER (S) OR “NONE OF THESE” 
_____________________________________________________________________________________________________________________________________________________________________________________ 
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 IF “NONE OF THESE” IN B2 AND NO PAPER MAGAZINES IN B3A/B/C , DO NOT ASK B17, GO TO B18 

B17. Magazines cover a wide range of topics, sometimes featuring special sections or editions.  Which of the following, if any, do you make a point of reading? 

 READ OUT TOPICS WHILE SHARING SCREEN WITH RESPONDENT

TOPICS 

Pregnancy, Baby and Parenting 

Celebrities 

Real life stories 

Fashion and Beauty  

International News  

Financial and Business 

Personal Finance and Investment 

Careers, Jobs and Appointments 

Food, Cooking and Baking 

Home décor and Gardening  

Agriculture 

Health , Fitness, Weight loss 

Wellness and Relationships 

Holidays and Travel 

Motoring 

Sports 

Technology, Gadgets and Hobbies  

TV guides 

None of these 

 RECORD ANSWER (S) OR “NONE OF THESE” 
_____________________________________________________________________________________________________________________________________________________________________________________ 

ADVERTISING 

 ASK ALL RESPONDENTS 
 SHOW PICTURE ON TABLET’S SCREEN 

B18. Thinking about advertising pamphlets, leaflets or inserts such as these, do you …. ? 

 READ OUT WHILE SHARING SCREEN WITH RESPONDENT

1. Use them to compare prices
2. Use them to plan your shopping
3. Buy products as a result of seeing them 
4. Glance or page through to see if anything interests you
5. Don’t look at them

 RECORD ANSWER(S) OR “DON’T LOOK AT THEM” 
_____________________________________________________________________________________________________________________________________________________________________________________ 
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CELLPHONES 

 ASK ALL RESPONDENTS 

 READ OUT: 

And now I would like to ask you a few questions about cellphones…

C1. How many cellphones are there in your household?  
Please include cellphones that are owned, rented or used by anyone in your household (including your own). 

 RECORD NUMERIC ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 

 IF ONE OR MORE CELLPHONES IN THE HOUSEHOLD, ASK C2: 

C2. Do you personally own or use a cellphone? 

Yes 

No 

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 

 IF YES IN C2, ASK C3 & C4: 

 SHARE SCREEN WITH RESPONDENT AND READ OUT

C3. Thinking about the cellphone you use MOST OFTEN. Is this phone a …(READ OUT) 

Ordinary cellphone – used only for calls and SMS. It has no internet capability. 

Feature phone (not a smartphone) – a cellphone that can access the internet. It has NO touchscreen. 

Smartphone – a cellphone that has a touchscreen and that can access the internet. 

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 

C4. And to which network is this cellphone linked? 

 SHARE SCREEN WITH RESPONDENT

Cell C
MTN 
Telkom Mobile / 8ta 
Vodacom 
Other Network 

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 
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DIGITAL 

 ASK ALL RESPONDENTS 
 READ OUT: 

I am now going to ask you some questions about the internet.  Remember that the internet can be accessed using a cellphone, computer, tablet or other Internet enabled device.

D1. How often do you access the internet? 

 SHARE SCREEN WITH RESPONDENT

Several times a day

Once a day

Several times a week

Once a week

Several times a month

Once a month

Every 3 months 

Less often

Do not access the Internet

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 

 IF “DO NOT ACCESS THE INTERNET” IN D1, SKIP TO D3 

D2. Which of these devices do you normally use to access the internet? 

 SHARE SCREEN WITH RESPONDENT

Cellphone

Computer (Desktop/Laptop)

Tablet 

Other devices (Specify)

 RECORD ANSWER(S) 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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DIGITAL ACTIVITIES 

 ASK ALL RESPONDENTS: 

D3. I am now going to read out some activities that one can do on a cellphone, computer or tablet. Which of the following, if any, have you done in the PAST 4 WEEKS? 

 READ OUT ACTIVITIES WHILE SHARING SCREEN WITH RESPONDENT

 RECORD ANSWER(S) OR “NONE” 
_____________________________________________________________________________________________________________________________________________________________________________________ 

 ASK D4A AND D4B IF D1 IS NOT “DO NOT ACCESS THE INTERNET” AND IF D3 IS NOT “NONE” 

D4a. How long do you spend on the internet on an average weekday (Mon-Fri)?
D4b. And on an average weekend (Sat-Sun)?

 SHARE SCREEN WITH RESPONDENT

D4a. D4b. 

Average Weekday Average Weekend 

Less than 30 minutes  

30 minutes to 1 hour 

Between 1-2 hours 

Between 2-4 hours 

4 hours or more hours 

None 

 RECORD ONE ANSWER FOR D4a AND D4b 

_____________________________________________________________________________________________________________________________________________________________________________________ 

ACTIVITIES (PAST 4 WEEKS) 

Banking 

Check the weather 

Download music (excl. radio) 

Email 

Use WhatsApp or instant messaging or chat 

Look for jobs or property or cars 

Make or receive calls using services like Skype, Facetime or Whatsapp  

Play games 

Buy goods or services 

Search for things 

Watch videos e.g. YouTube 

Book tickets 

Use Facebook 

Use Twitter 

Use or access maps or directions 

Use or download apps 

Visit “buy or sell”  websites 

Other Activities on a cellphone, computer or tablet 

None  
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MOTOR VEHICLES 

       E1. How many motor vehicles do you have in your household?  Please exclude motorbikes, scooters or trucks.  

None 

One 

Two 

Three or more 

 RECORD ONE ANSWER 

_____________________________________________________________________________________________________________________________________________________________________________________ 

E2 Do you PERSONALLY own, use or maintain a motor vehicle?  It can be your own or a company car. 

Yes 

No 

 RECORD ONE ANSWER 

 IF “NO”, SKIP TO FINANCE SECTION 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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 IF “YES” IN E2, ASK E3 AND E4 

E3. What make of vehicle is the one you PERSONALLY drive the MOST? 

Alfa Romeo Lamborghini Volvo 

Aston Martin Land Rover Other 

Audi Lexus Refused 

BMW Mahindra 

Bentley Maserati 

Chana Maxus 

Chery Mazda 

Chevrolet Mercedes-Benz 

Chrysler MG 

Citroen MINI 

Datsun Mitsubishi 

Daewoo Nissan 

Daihatsu Opel 

Dodge Peugeot 

Faw Porsche 

Ferrari Proton 

Fiat Renault 

Ford Rolls-Royce 

Foton Rover 

Geely Smart 

GWM SsangYong 

Honda Subaru 

Hyundai Suzuki 

Infiniti Tata 

Isuzu Toyota 

Jaguar Volkswagen 

Jeep Tata 

JMC Toyota 

KIA Volkswagen 

 RECORD ONE ANSWER 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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E4 Was the vehicle obtained new or second hand (pre-owned)? 

New  

Second-hand / Pre-Owned  

 RECORD ONE ANSWER 

____________________________________________________________________________________________________________________________________________________________________________________ 

FINANCE 

 READ OUT: 

The next few questions will be about banking and finance.  Please note that no sensitive information will be asked here.

F1. With which of these financial institutions, if any, do you have an account(s) or card (s)? 

 SHARE SCREEN WITH RESPONDENT

ABSA 

African Bank 

Capitec Bank 

Discovery 

First National Bank (FNB) 

Investec Bank 

Nedbank 

Postbank/Posbank 

Standard Bank 

Ubank/Teba Bank 

Wesbank 

Other Banks 

Other 

Don’t have a Bank 

 RECORD ANSWER(S) OR “DON’T HAVE A BANK” 

 IF “DON’T HAVE A BANK”, SKIP TO FOOD AND GROCERIES SECTION 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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 ASK F2 IF MORE THAN ONE IN F1. 

F2. Which ONE bank do you regard as your main bank?

 SHARE SCREEN WITH RESPONDENT

ABSA 

African Bank 

Capitec Bank 

Discovery 

First National Bank (FNB) 

Investec Bank 

Nedbank 

Postbank/Posbank 

Standard Bank 

Ubank/Teba Bank 

Wesbank 

Other Banks 

Other 

Don’t have a main bank 

 RECORD ONE ANSWER ONLY 

_____________________________________________________________________________________________________________________________________________________________________________________ 

FOOD AND GROCERIES 

G1. Are you wholly or partly responsible for the day-to-day purchases of the household? 

Yes 

No 

 RECORD ONE ANSWER 

 IF NO, SKIP TO HOUSEHOLD FURNITURE AND APPLIANCES SECTION 

_____________________________________________________________________________________________________________________________________________________________________________________ 

 ASK G2A, G2B. AND G2C IF “YES” IN G1

 SHARE SCREEN WITH RESPONDENT

G2a. At which ONE food and grocery store do you estimate that you spend the MOST money? 

_____________________________________________________________________________________________________________________________________________________________________________________ 

 SHARE SCREEN WITH RESPONDENT

G2b. And SECOND MOST money? 

 IF “NONE”, SKIP TO HOUSEHOLD FURNITURE AND APPLIANCES SECTION

_____________________________________________________________________________________________________________________________________________________________________________________ 
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 SHARE SCREEN WITH RESPONDENT

G2c.  And THIRD MOST money? 

SPEND MOST MONEY  SPEND 2ND MOST MONEY SPEND 3RD  MOST MONEY 

Boxer Superstores Boxer Superstores Boxer Superstores 

Cambridge Food Cambridge Food Cambridge Food 

Checkers/Checkers Hyper Checkers/Checkers Hyper Checkers/Checkers Hyper 

Makro Makro Makro 

OK Grocer OK Grocer OK Grocer 

Pick ‘n Pay/Pick ‘n Pay Hypermarket Pick ‘n Pay/Pick ‘n Pay Hypermarket Pick ‘n Pay/Pick ‘n Pay Hypermarket 

Shoprite Shoprite Shoprite 

Spar/Super Spar Spar/Super Spar Spar/Super Spar 

U Save U Save U Save 

Woolworths Woolworths Woolworths 

Other Outlet Other Outlet Other Outlet 

None None 

 RECORD ONE ANSWER FOR EACH 

_____________________________________________________________________________________________________________________________________________________________________________________ 

HOUSEHOLD FURNITURE AND APPLIANCES  

 READ OUT: 

I am now going to ask you about your shopping for furniture and appliances.  By furniture and appliances we mean items such as lounge suites, dining room/bedroom suites, fridges, kettles, TVs, stoves etc. 

H1.  Have you looked for, or bought any furniture or appliances in the PAST 12 MONTHS? 

Yes 

No 

 RECORD ONE ANSWER 

 IF NO, SKIP TO CLOTHING SECTION

_____________________________________________________________________________________________________________________________________________________________________________________ 

123



PAMS 2017 QUESTIONNAIRE 

PRIVATE & CONFIDENTIAL 

Created by Nielsen 

 ASK H2 IF “YES” IN H1. 

H2. Please tell me which of these shops, if any, you have been to in the PAST 12 MONTHS, to look for or to buy furniture or appliances? 

 SHARE SCREEN WITH RESPONDENT

Ackermans 

At Home 

Barnetts 

Boardmans 

Checkers/Checkers Hyper 

Clicks 

Game 

Geen & Richards 

Hi-Fi Corporation 

Hirsch’s 

House and Home 

Jet Mart 

Joshua Doore 

Lewis 

Makro 

Morkels 

Mr Price Home 

OK Furniture 

Pep Stores 

Pick ‘n Pay/Pick ‘n Pay Hypermarket 

Russells 

Shoprite 

Other Outlet 

 RECORD ANSWER(S) 

_____________________________________________________________________________________________________________________________________________________________________________________ 

CLOTHING 

 READ OUT:

I am now going to ask you about your shopping for clothing.

J1. Have you looked for, or bought clothing in the PAST 6 MONTHS? 

Yes 

No 

 RECORD ONE ANSWER 

 IF NO, SKIP TO LISTENING SECTION 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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 ASK J2 IF “YES” IN J1. 

J2. Please could you tell me which, if any, of these shops you have visited in the PAST 6 MONTHS to buy clothing for you or anyone else in your household? 

  SHARE SCREEN WITH RESPONDENT

Ackermans 

Edgars/Edgars Active 

Fashion Express 

Foschini 

Identity 

Jay Jay’s 

Jet 

Legit 

Markham 

Milady’s 

Mr Price/Mr Price Sport 

Pep Stores 

Pick ‘n Pay/Pick ‘n Pay Hypermarket 

Sportsmans Warehouse 

Sportscene 

Studio 88 

Stuttafords 

Totalsports 

Truworths 

Woolworths 

Other Outlet 

Online retailer e.g. Zando, Spree, Superbalist, etc 

 RECORD ANSWER(S) 

_____________________________________________________________________________________________________________________________________________________________________________________ 

LISTENING 

K1. During an average week, on how many days do you listen to the radio? 

7 days (every day) 

6 days 

5 days 

4 days 

3 days 

2 days 

1 day 

Don’t listen to radio in an average week 

 RECORD ONE ANSWER 

_____________________________________________________________________________________________________________________________________________________________________________________ 
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VIEWING 

L1.During an average week, on how many days do you personally watch TV? 

7 days (every day) 

6 days 

5 days 

4 days 

3 days 

2 days 

1 day 

Don’t watch TV in an average week 

 RECORD ONE ANSWER 

_________________________________________________________________________________________________________________________________________________________________________________ 

SEM QUESTIONS 

M1.  Which of the following do you have in your household? 

 READ OUT AND RECORD ONE ANSWER FOR EACH ITEM 

YES NO 

Built-in kitchen sink 

Hot running water from a geyser 

Flush toilet inside the house 

Home security service 

Fridge or combined fridge/freezer 

Side-by-side fridge and freezer 

Deep freezer which is free standing 

Microwave oven 

Floor polisher or vacuum cleaner 

Washing machine 

Tiles or concrete roofing 

Flush toilet outside the house 

_________________________________________________________________________________________________________________________________________________________________________________ 
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M2. Where does the water you use in your home come from? 

 READ OUT OPTIONS. MORE THAN ONE ANSWER IS POSSIBLE 

Inside the house
Outside the house, on your property/plot
Bought from a store
Outside the house, shared with neighbours

 RECORD ANSWER(S) 

_________________________________________________________________________________________________________________________________________________________________________________ 

M3. How many sleeping rooms does this dwelling have?  

None or one sleeping room 

Two sleeping rooms 

Three or more sleeping rooms 

 RECORD ONE ANSWER 

_________________________________________________________________________________________________________________________________________________________________________________ 

       M4. OBSERVE AND RECORD THE TYPE OF FLOORING (ASK IF NOT SURE) 

None, earth or dung flooring 
Cement, concrete or raw wood flooring 
Finished floor with parquet, carpet, tiles or ceramic flooring 

 RECORD ANSWER(S) 

_________________________________________________________________________________________________________________________________________________________________________________ 

M5. Do you have ….? 

READ OUT: 

YES NO 

A Post office near where you live 

A Police station near where you live 

 RECORD ONE ANSWER FOR EACH 

_________________________________________________________________________________________________________________________________________________________________________________ 
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LSM QUESTIONS 

N1. Which of the following do you have in your household? 

 READ OUT AND RECORD ONE ANSWER FOR EACH ITEM 

YES NO 

TV set 

Swimming pool 

DVD player/ Blu Ray Player 

Pay TV (M-Net/DStv/StarSat) subscription 

Air conditioner (excl. fans) 

Computer (Desktop/ Laptop) 

Dishwashing machine 

Tumble dryer 

Home telephone (excluding a cell) 

Electric stove 

Hi-fi/Music centre 

Home theatre system 

Two or more radios (excluding car radios)  

A domestic worker or household helper (incl. both live-in & part 
time domestics and gardeners) 

Live in a house/cluster or townhouse  

 RECORD ANSWER(S) 

_________________________________________________________________________________________________________________________________________________________________________________ 

DEMOGRAPHICS 

P1. RECORD RESPONDENT’S GENDER (BY OBSERVATION) 

Male 

Female 

 RECORD ONE ANSWER 

_________________________________________________________________________________________________________________________________________________________________________________ 
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P2. Are you ….  ?  

READ OUT: 

Married  

Living with a partner 

Single 

Divorced 

Widowed 

Refused 

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 

P3. Which of these statements describes your working life? 

 SHARE THE SCREEN WITH THE RESPONDENT 

Working full-time 

Working part-time 

Housewife / househusband / home executive 

Not working – looking for work (unemployed) 

Not working – not looking for work 

Student 

Retired 

 RECORD ONE ANSWER 
_____________________________________________________________________________________________________________________________________________________________________________________ 

P4. What is your occupation i.e. what type of work do you do? 

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

 TYPE IN DETAILED ANSWER (Responses will be coded into ES categories)

_____________________________________________________________________________________________________________________________________________________________________________________ 

Would you mind telling me your exact age? 

 PLEASE HAND TABLET TO RESPONDENT

Refusal / Don’t know 

___________________________________________________________________________________________________________________________________________________________________________________ 
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P5. Into which age group do you fall? 

 HAND THE TABLET TO THE RESPONDENT TO SELECT THEIR OWN ANSWER 

 RECORD ONE ANSWER 
 IF REFUSAL/DON’T KNOW – BRING UP A SCREEN THAT INSTRUCTS RESPONDENT TO  HAND TABLET BACK TO INTERVIEWER 

___________________________________________________________________________________________________________________________________________________________________________________ 

P6. What is the highest level of education that you have achieved? 

 SHARE SCREEN WITH RESPONDENT

None/no formal schooling 

Some primary school 

Primary school completed 

Some high school 

Matriculated 

University not complete 

University completed 

Post-graduate qualification 

Any other post-matric qualification (e.g. Artisan college, technical diploma) 

 RECORD ONE ANSWER 
___________________________________________________________________________________________________________________________________________________________________________________ 

15 -19 

20 -24 

25 – 34 

35 – 44 

45 – 49 

50 – 54 

55 – 64 

65+ 

Refusal / Don’t know 
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P7a)  How many MALES, excluding domestic workers and household helpers, but including you, are there in each of the following groups, currently living in this household? 

 READ OUT EACH AGE GROUP WHILE SHARING SCREEN WITH RESPONDENT

Age Group Males  

Under 12 months  

12 - 23 months  

24 - 35 months 

3 - 6 years  

7 - 10 years  

11 - 14 years  

15 - 19 years 

20 - 24 years  

25 - 34 years 

35 - 44 years 

45 -49 years 

50 - 54 years  

55 – 64 years 

65 + years 

TOTAL 

 TYPE IN NUMBER OF MALES WITHIN EACH AGE CATEGORY

___________________________________________________________________________________________________________________________________________________________________________________ 
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P7b)  How many FEMALES, excluding domestic workers and household helpers, but including you, are there in each of the following groups, currently living in this household? 

 READ OUT EACH AGE GROUP WHILE SHARING SCREEN WITH RESPONDENT

Age Group Females  

Under 12 months  

12 - 23 months  

24 - 35 months 

3 - 6 years  

7 - 10 years  

11 - 14 years  

15 - 19 years 

20 - 24 years  

25 - 34 years 

35 - 44 years 

45 -49 years 

50 - 54 years  

55 – 64 years 

65 + years 

TOTAL 

 TYPE IN NUMBER OF FEMALES WITHIN EACH AGE CATEGORY
.

___________________________________________________________________________________________________________________________________________________________________________________ 
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P8. Just a few more questions for statistical purposes only.  Again, please be assured that all your answers will remain confidential and we really appreciate you participation in this survey.  Please tell me into which of these 
categories you estimate that your TOTAL monthly HOUSEHOLD INCOME falls?  By this I mean the total income of all members in your household before tax or any other deductions.  

 HAND TABLET TO RESPONDENT TO SELECT ANSWER 

Household 

R0 – R999 
R1 000 – R1 999 
R2 000 – R2 999 
R3 000 – R3 999 
R4 000 – R4 999 
R5 000 – R5 999 
R6 000 – R7 999 
R8 000 – R9 999 
R10 000 – R11 999 
R12 000 – R13 999 
R14 000 – R 15 999 
R16 000 – R19 999 
R20 000 – R24 999 
R25 000 – R29 999 
R30 000 – R39 999 
R40 000 – R49 999 
R50 000 – R59 999 
R60 000 – R79 999 
R80 000+ 
Don’t know 
Refused 

 RECORD ONE ANSWER 
___________________________________________________________________________________________________________________________________________________________________________________ 

 ASK P9 IF REFUSED OR DON’T KNOW IN P8. OTHERWISE GO TO P10. 

 If “Refused”:
P9A.   I understand that you do not want to disclose your income, but could you tell me if your monthly household income falls into one of the following income brackets?
 If ”Don’t know”:
P9B.   I understand that you do not know your income, but could you tell me if your monthly household income falls into one of the following income brackets?

 HAND TABLET TO RESPONDENT TO SELECT ANSWER 

Household 

R0 – R4 999 
R5 000 – R9 999 
R10 000 – R19 999 
R20 000 – R39 999 
R40 000  - R59 999 
R60 000 – R79 999 
R80 000+ 
Refused 
Don’t know 

 RECORD ONE ANSWER 

___________________________________________________________________________________________________________________________________________________________________________________ 
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P10. And can you tell me into which of these categories you estimate that your total monthly PERSONAL INCOME falls?  This is before tax or any other deductions 

 HAND TABLET TO RESPONDENT TO SELECT ANSWER 

Personal 

R0 – R999 

R1 000 – R1 999 

R2 000 – R2 999 

R3 000 – R3 999 

R4 000 – R4 999 

R5 000 – R5 999 

R6 000 – R7 999 

R8 000 – R9 999 

R10 000 – R11 999 

R12 000 – R13 999 

R14 000 – R 15 999 

R16 000 – R19 999 

R20 000 – R24 999 

R25 000 – R29 999 

R30 000 – R39 999 

R40 000 – R49 999 

R50 000 – R59 999 

R60 000 – R79 999 

R80 000+ 

           Don’t know 

           Refused 

 RECORD ONE ANSWER 
___________________________________________________________________________________________________________________________________________________________________________________ 

 ASK P11 IF REFUSED OR DON’T KNOW IN P10 OTHERWISE SKIP TO P12 

 If “Refused”:
P11a. I understand that you do not want to disclose your income, but could you tell me if your MONTHLY PERSONAL INCOME falls into one of the following income brackets?
 If “Don’t know”:
P11b. I understand that you do not know your income, but could you tell me if your MONTHLY PERSONAL INCOME falls into one of the following income brackets?

 HAND TABLET TO RESPONDENT TO SELECT ANSWER 

Personal 

R0 – R4 999 
R5 000 – R9 999 
R10 000 – R19 999 
R20 000 – R39 999 
R40 000  - R59 999 
R60 000 – R79 999 
R80 000+ 
Refused 
Don’t know 

 RECORD ONE ANSWER 
 IF REFUSED OR DO NOT KNOW IN P9, RESPONDENT TO HAND TABLET BACK  TO INTERVIEWER, AND INTERVIEWER TO  ESTIMATE HOUSEHOLD INCOME AFTER QUESTION P10 
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 INTERVIEWER: RECORD BY OBSERVATION 
P12. Population group of respondent:

Black 

Coloured  

Indian / Asian 

White 

 RECORD ONE ANSWER 
___________________________________________________________________________________________________________________________________________________________________________________ 

P13. Which language do you PERSONALLY speak most often at home? 

English 

Afrikaans 

Zulu 

Xhosa 

Ndebele 

Swati 

Sesotho 

Sepedi 

Setswana 

Venda 

Tsonga  

Other (Please specify) 

___________________________________________________________________________________________________________________________________________________________________________________ 

FLOODED QUESTIONNAIRE 

IF TWO OR MORE 15+ YEAR OLDS IN P7a) AND P7b), CONTINUE, OTHERWISE THANK RESPONDENT AND CLOSE INTERVIEW 
___________________________________________________________________________________________________________________________________________________________________________________ 

To gain a fuller picture of the South African reading behaviour, we would also like to interview other adults in your household on their reading habits. 

These interviews will only take about 15-20 minutes. 

In appreciation of your and their time, we will be giving you this gift (SHOW GIFT) once the additional interviews are complete.  

 A GIFT IS PLACED ONLY IN HOUSEHOLDS WITH A COMPOSITION OF TWO OR MORE 15+ YEAR-OLDS, AND IF ONE OR TWO OF THEM WERE INTERVIEWED ON THE READING SECTION.

You mentioned earlier that there is/ are … (FROM P7a) and P7b) other people in the household who are 15 years or older. 

R1. Please tell me who is at home and available now to be interviewed on their reading of newspapers and magazines.  

      Just give me their name, gender and age. 

 CAPI WILL RANDOMLY SELECT AVAILABLE ADULTS TO INTERVIEW, UP TO A MAXIMUM OF TWO ADDITIONAL ADULTS
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Is person 1 available to be interviewed? 

 R1 ENTER PERSON 1 NAME

 R2 SELECT PERSON 1 GENDER 

Male 

Female 

What is their exact age? 

 HAND TABLET TO THE RESPONDENT

Refusal / Don’t know  

 R3 PLEASE ENTER PERSON 1 AGE BRACKET

Can you please call… (PERSON 1)? 

I would like to ask you a few questions which will take 15-20 minutes.  

YES – RESPONDENT AGREES TO BE INTERVIEWED 

NO – RESPONDENT DOES NOT AGREE TO BE INTERVIEWED (PLEASE SPECIFY WHY RESPONDENT DOES NOT AGREE)  

 CONTINUE WITH THE INTERVIEW STARTING WITH QUESTION A1 
___________________________________________________________________________________________________________________________________________________________________________________ 

 FLOODED INTERVIEWS WILL COVER ONLY THE LANGUAGE AND READING SECTIONS, AND THE FOLLOWING DEMOGRAPHIC QUESTIONS: 

G1. Are you wholly or partly responsible for the day-to-day purchases of the household?

Yes 

No 

___________________________________________________________________________________________________________________________________________________________________________________ 

15 -19 

20 -24 

25 – 34 

35 – 44 

45 – 49 

50 – 54 

55 – 64 

65+ 

Refusal / Don’t know 
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P3. Which of these statements describes your working life? 

 SHARE THE SCREEN WITH THE RESPONDENT

Working full-time 

Working part-time 

Housewife / househusband / home executive 

Not working – looking for work (unemployed) 

Not working – not looking for work 

Student 

Retired 

 RECORD ONE ANSWER 
___________________________________________________________________________________________________________________________________________________________________________________ 

P4. What is your occupation i.e. what type of work do you do? 

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

 TYPE IN DETAILED ANSWER (Responses will be coded into ES categories)

___________________________________________________________________________________________________________________________________________________________________________________ 

P6. What is the highest level of education that you have achieved? 

 SHARE SCREEN WITH RESPONDENT 

None/no formal schooling 

Some primary school 

Primary school completed 

Some high school 

Matriculated 

University not complete 

University completed 

Post-graduate qualification 

Any other post-matric qualification (e.g. Artisan college, technical diploma) 

 RECORD ONE ANSWER 
___________________________________________________________________________________________________________________________________________________________________________________ 

 INTERVIEWER: RECORD BY OBSERVATION

 P12.Population group of respondent: 

Black 

Coloured 

Indian/ Asian 

White 

 RECORD ONE ANSWER 
___________________________________________________________________________________________________________________________________________________________________________________ 

 FLOODED RESPONDENTS ARE INTERVIEWED ON THE LANGUAGE (SECTION A) AND READING (SECTION B) QUESTIONS ONLY
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