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ES BASICS…
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25,000 ANNUAL SAMPLE
REPRESENTATIVE OF THE SA POPULATION
DEMOGRAPHIC / GEOGRAPHIC / LIFESTYLE /PRODUCTS & MULTI-MEDIA LANDSCAPE
CROSS PLATFORM / CROSS DEVICE MEDIA CONSUMPTION
SINGLE SOURCE (IHS POPULATION DATA)
SEM (SEGMENTATION MODEL)

THE ES…
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THE ES JOURNEY…2 YEARS DOWN
Jul 2016 Dec 2016 Jul 2017 Dec 2017 Jul 2018

Jul16-Jun17
n=25,082

Weighted to IHS Jun 2016:

Jul17-Jun18
n=25,053

Weighted to IHS Jun 2017:

15.8 million
HOUSEHOLDS

39.5 million
ADULTS 15+

16.2 million
HOUSEHOLDS

40.1 million
ADULTS 15+



ES SAMPLE…
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ES (unweighted)
CLOSELY REFLECTS THE SA POPULATION 

Source: ES Jul 2017 - Jun 2018 (n=25,053) Source: IHS Individual Population estimates Jun 2017 

Black 82%
Coloured 9%
Indian / Asian 2%
White 7%

Black 79%
Coloured 9%
Indian / Asian 3%
White 9%

IHS Population



WEIGHTING EFFICIENCY…
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HOUSEHOLD 96.1%INDIVIDUAL 83.3%



ES – VITAL SIGNS… 
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NATIONAL SAMPLE

Universe: Population aged 15+40.1 million

25,053 sample
JUL 2017 – JUN 2018

41% Metro

28% Urban

31% Rural

NATIONAL SAMPLE



CURRENCY – VITAL SIGNS… 
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ES BRC RAM™ BRC TAMS PAMS
41% Metro 60% Metro 44% Metro 50% Metro

28% Urban 20% Urban 29% Urban 30% Urban

31% Rural 20% Rural 27% Rural 20% Rural



DEMOGRAPHICLANDSCAPE…
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SA’S GROWING POPULATION…

HOUSEHOLDS ADULTS 15+

15.8 16.2

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

39.5 40.1

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)
Y1 Source: IHS Individual Population estimates Jun 2016
Y2 Source: IHS Individual Population estimates Jun 2017 

Y1 Source: IHS Household Population estimates Jun 2016
Y2 Source: IHS Household Population estimates Jun 2017 

millions millions
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RACE AND GENDER PROFILE…

52 4852 48

Female Male

79

9 9 3

80

9 8 3
Black Coloured White Indian

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

% %
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SHIFTS IN SA AGE PROFILE…

24

2825

15
8 15 - 24

25 - 34
35 - 49
50 - 64
65 +

Y1 (Jul16-Jun17)

23

2726

17
7

Y2 (Jul17-Jun18)
% %
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SHIFTS IN LANGUAGES SPOKENIN SA HOMES…

29 31
18 18 14 13 12

5 3 2 2

34 32
19 18 14 14 12

5 3 3 2
English Zulu Afrikaans Xhosa Sesotho Sepedi Setswana Tsonga Swati Venda Ndebele

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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MONTHLY HOUSEHOLD INCOMETRENDS…
10

24

10

26

18

9

2

1

9

20

9

29

19

10

3

2

R0- R1,999

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

Y1 (Jul16-Jun17)
Y2 (Jul17-Jun18)

%

AVERAGE Y2: R11,649
Y1: R10,497R
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IMPROVEMENT IN EDUCATION LEVELS…
44

42

14

40

45

15

Below Matric

Matric

Tertiary

Y1 (Jul16-Jun17)
Y2 (Jul17-Jun18)

%
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INCREASED WORKINGPOPULATION…
38

11

21

4

13

9

4

39

10

21

4

13

9

4

Working full-time

Working part-time

Unemployed

Not looking for work

Student

Retired

Home executive

Y1 (Jul16-Jun17)
Y2 (Jul17-Jun18)

%

WORKING Y2: 50%
Y1: 49%
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CHILDREN UNDER 15 YEARSLIVING AT HOME…

44%45%

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)



AREA CLASSIFICATION…
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Y1 (Jul16-Jun17) Y2(Jul17-Jun18)

Metro 41% 16.1m 41% 16.4m

Urban 28% 11.2m 28% 11.4m

Rural 31% 12.1m 31% 12.3m



SHIFTS IN POPULATION BYPROVINCE…
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Y1 (Jul16-Jun17) Y2(Jul17-Jun18)
Gauteng 25% 10.0m 25% 10.2m
KwaZulu Natal 19% 7.6m 19% 7.7m
Western Cape 12% 4.8m 12% 4.9m
Eastern Cape 12% 4.8m 12% 4.8m
Limpopo 10% 3.8m 10% 3.9m
Mpumalanga 7% 2.9m 7% 3.0m
North West 7% 2.6m 7% 2.7m
Free State 5% 2.0m 5% 2.0m
Northern Cape 2% 0.9m 2% 0.9m

MP
LP

NW
NC

WC
EC

FS KZN
GP



ELECTRIFICATION BYPROVINCE…
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98 98 97 97 96 96 95 97 91
99 98 98 97 96 96 96 95 94

WC FS KZN LP GP MP NW NC EC

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%



WATER ACCESS BY PROVINCE…

21

88
74

51 47 45 38 37 33
18

88
73

52 46 42 41 39 38

18

WC GP KZN NC FS EC NW MP LP

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%



SHIFTS IN LIFE STAGES…

22

23

9
15

6 7
14

3

2120
14 16

7 7 12
3

19

At-HomeSingles YoungIndependentSingles
MatureSingles YoungCouples MatureCouples YoungFamily MatureFamily Single ParentFamily

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%



LIFESTYLES…
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ALMOST EVERY HOME HAS ACELLPHONE…

24

50

24

46
61

20

39

Smart phone Feature phone Ordinary cellphone

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%



DO HOUSEHOLDS STILL HAVELANDLINES?

25

2%2%

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)



SELF-CATERING HOLIDAYS…
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8%7%

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)



ATTENDING CHURCH/PLACE OFWORSHIP…
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47%45%

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)



ENTERTAINMENT…

28

10 11
18 13

Bar/shebeen/tavern Restaurant

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%



PAST WEEK DESTINATIONS…

29

59

55

48

45

46

38

42

37

65

57

50

47

46

44

43

42

Friend's house

Spaza shop

Shopping mall
Church/place ofworship

Store or shop
Family member'shouse

Work

Neighbour's house

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

24

10

13

8

11

3

2

24

18

14

14

13

11

4

2

The bank/ATM

Bar/shebeen/tavern

School/college

Hospital/clinic

Restaurant
Looking forwork/job*

Stadium

Cinema
%%



GROWTH OF THE TAXI/BUSINDUSTRY BY PROVINCE…

30

64
73 69 61 59 59 51 43 40

76 73 72 69 63 61 57
47 43

LP MP KZN NW GP FS EC WC NC
Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

Y2: 64%
Y1: 59%

%



GROWTH OF THE TAXI/BUSINDUSTRY BY AREA TYPE…

31

57 56
6560 60

72

Metro Urban Rural

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%



MEDIA LANDSCAPE…
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MEDIA LANDSCAPE…P7D REACH TREND
94

84

33
14

50

3

95 88

39
18

58

4
TV Radio Newspapers Magazines Accessed theinternet Cinema(Past Month)

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%



SNAPSHOTS BY MEDIATYPE…

34



LISTENING…

35

Past 7 days
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LISTENING REACH…

71
84 88 89 90 91

75
88 91 92 93 93

Yesterday In the lastweek In the lastmonth In the last 3months In the last 6months In the last 12months
Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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P7D RADIO LISTENERSPOPULATION…

ADULTS 15 YEARS+

33.3 35.4

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)
Y1 Source: IHS Individual Population estimates Jun 2016
Y2 Source: IHS Individual Population estimates Jun 2017 

millions
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P7D RADIO LISTENERSMONTHLY HH INCOME…
9

24

10

27

18

9

2

1

8

20

9

29

20

10

3

2

R0- R1,999

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

Y1 (Jul16-Jun17)
Y2 (Jul17-Jun18)

%

AVERAGE Y2: R11,875
Y1: R10,810R
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LISTENING DEVICE…
86

62

38

21

2

87

66

33

19

2

Radio

Car/taxi/bus

Cellphone

TV set

Laptop/desktop

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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CELLPHONE LISTENING…
76

4

11

8

FM transmitter

Streaming

Both

Don't know

Y2 (Jul17-Jun18)

%



Past 7 days
VIEWING… 
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VIEWING REACH…

90

94 95 96 97 97

92
95 96 97 97 98

Yesterday In the lastweek In the lastmonth In the last 3months In the last 6months In the last 12months
Y1 Jul16-Jun17 Y2 Jul 17-Jun 18

%
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P7D TV VIEWERSPOPULATION…

ADULTS 15 YEARS+

37.1 38.1

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)
Y1 Source: IHS Individual Population estimates Jun 2016
Y2 Source: IHS Individual Population estimates Jun 2017 

millions
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P7D TV VIEWERSMONTHLY HH INCOME…
9

24

10

27

18

9

2

1

8

19

9

29

20

10

3

2

R0- R1,999

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

Y1 (Jul16-Jun17)
Y2 (Jul17-Jun18)

%

AVERAGE Y2: R11,939
Y1: R10,778R



VIEWING DEVICE…

45

97

8

2

1

1

98

5

1

1

1

TV set

Smartphone

Tablet

Laptop/desktop

Games console

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%



Past 7 days
READING…
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NEWSPAPER REACH…

47

13
33 40 43 45 47

15

39 47 51 54 57

Yesterday In the lastweek In the lastmonth In the last 3months In the last 6months In the last 12months
Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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P7D NEWSPAPER READERSPOPULATION…

ADULTS 15 YEARS+

13.1
15.7

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)
Y1 Source: IHS Individual Population estimates Jun 2016
Y2 Source: IHS Individual Population estimates Jun 2017 

millions
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P7D NEWSPAPER READERSMONTHLY HH INCOME…
5

16

8

28

24

13

3

2

5

13

8

27

25

14

5

3

R0- R1,999

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

Y1 (Jul16-Jun17)
Y2 (Jul17-Jun18)

%

AVERAGE Y2: R15,554
Y1: R13,951R



NEWSPAPER PLATFORMUSAGE…

50

89

15

5

5

90

13

4

4

Paper/printed copy

Cellphone

Desktop/laptop

Tablet

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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MAGAZINE REACH…

5
14 22 26 29 32

5
18

28 33 38 42

Yesterday In the lastweek In the lastmonth In the last 3months In the last 6months In the last 12months
Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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MAGAZINE READERSPOPULATION…

ADULTS 15 YEARS+

5.7
7

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)
Y1 Source: IHS Individual Population estimates Jun 2016
Y2 Source: IHS Individual Population estimates Jun 2017 

millions
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P7D MAGAZINE READERSMONTHLY HH INCOME…
5

15

7

25

25

16

5

2

4

11

7

26

26

17

6

3

R0- R1,999

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

Y1 (Jul16-Jun17)
Y2 (Jul17-Jun18)

%

AVERAGE Y2: R17,040
Y1: R15,519R



MAGAZINE PLATFORMUSAGE…

54

%
71

17

6

7

75

13

5

4

Paper/printed copy

Cellphone

Tablet

Desktop/laptop

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)



Past 7 days
DIGITAL… 
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INTERNET REACH…

41
50 52 53 54 5551 58 60 61 62 63

Yesterday In the lastweek In the lastmonth In the last 3months In the last 6months In the last 12months
Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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P7D INTERNET USERSPOPULATION…

ADULTS 15 YEARS+

19.6
23.2

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)
Y1 Source: IHS Individual Population estimates Jun 2016
Y2 Source: IHS Individual Population estimates Jun 2017 

millions
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P7D INTERNET USERS MONTHLY HH INCOME…
5

16

8

28

24

14

4

2

5

13

8

30

24

14

4

2

R0- R1,999

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

Y1 (Jul16-Jun17)
Y2 (Jul17-Jun18)

%

AVERAGE Y2: R14,790
Y1: R14,114R
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DIGITAL DEVICE…
%

94

18

9

96

16

8

Cellphone

Desktop/laptop

Tablet

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)
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P7D INTERNET USAGEBY AGE…

33 33
24

8
2

31 32
25

10
2

15 - 24 25 - 34 35 - 49 50 - 64 65 +

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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P7D INTERNET USAGEBY PROVINCE…

32

20
13

9 8 7 5 4 1

31

21
13 10 7 7 5 4 1

GP KZN WC EC LP MP NW FS NC

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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CONNECTION TO THEINTERNET…

Note: Activities by device used to access internet in past 7 days

% Home Away from home
Mobile data (GPRS, EDGE, 3G, LTE) 93 92

Public WiFi hotspots (e.g. coffee shop) - 23
WiFi or network at work, school or college - 19

ADSL 4 -
Fibre 1 -

I don’t connect to the internet at home 3 -
I don’t connect to the internet away from home - 3

Don’t know 1 1

x
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WEBSITES USUALLY VISITED…

Note: Activities by device used to access internet in past 7 days

%
News and general interest 30

Entertainment and celebrity news 25
Sport 14

Style and fashion 14
Health and fitness 12

Food, cooking and entertainment 12
Motoring 9

Financial and business 8
Travel 6

Home, gardening and leisure 5
Parenting 4

None of these 45



CINEMA…

64

Past month

64
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CINEMA REACH…

1 3 6 9
13

1 4 7
12

16

In the last week In the last month In the last 3months In the last 6months In the last 12months
Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

%
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PAST MONTH CINEMA GOERSPOPULATION…

ADULTS 15 YEARS+

1.2
1.5

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)
Y1 Source: IHS Individual Population estimates Jun 2016
Y2 Source: IHS Individual Population estimates Jun 2017 

millions
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PAST MONTH CINEMA GOERSMONTHLY HH INCOME…
2

5

3

16

29

28

11

7

2

4

3

16

25

29

11

10

R0- R1,999

R2,000- R3,999

R4,000- R4,999

R5,000- R9,999

R10,000- R19,999

R20,000- R39,999

R40,000- R59,999

R60,000+

Y1 (Jul16-Jun17)
Y2 (Jul17-Jun18)

%

AVERAGE Y2: R27,333
Y1: R25,040R



ESTABLISHMENT SURVEYSEM 2018™ 
A SOCIO-ECONOMIC SEGMENTATIONSYSTEM…

68
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ESTABLISHMENT SURVEYSEM™ 2018…

A socio-economic measure that depicts how South Africans live – based on what they haveaccess to in and around their homes



THE POWER OF SEM™ 2018…

70

Reflective of our unequal society and provides a morerealistic picture of SA

Relevant and differentiatingMeaningfully differentiates how people live, along a spectrum from low to high socio-economicliving
Stable. A person’s score doesn’tchange quickly over time (focus on structural items and infrastructure elements, low reliance on durables, no relianceon technology items)

Flexibility of analysis to meettarget market requirements –output is a continuum from 0 to 100, therefore can be sliced anddiced as required

Good predictor of media and purchasing behaviour, and highlycorrelated to various demographics and attitudes



THE 14 SEM™ 2018 INPUTS…

71

Built-in kitchen sink
Water source/ Hot running water
Type of toilet
Motor car
Microwave oven
Washing machine
Deep freezer which is free standing/Side-by-side fridge and freezer
Floor polisher or vacuum cleaner
Type of roof material
Type of floor material
Number of sleeping rooms
Home security service
Post Office nearby
Police station nearby

Focus on structuralitems
Low reliance ondurables
No reliance on technology items
Short and easy touse



THE SEM™ 2018 CONTINUUM

72

Fully customisable: The continuum allows flexibility to group based on anycombination of SEM scores to meet your target market requirements
For example: 0-40; 41-95; 96-100

0 2 4 6 8 10 12 14 16 18 20 22 24 26 28 30 32 34 36 38 40 42 44 46 48 50 52 54 56 58 60 62 64 66 68 70 72 74 76 78 80 82 84 86 88 90 92 94 96 98 10
0

%

Supergroup 1 (0-15)

Low socio-economic living High socio-economic living

Supergroup 2 (16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)
Supergroup 1/2 (0-30) Supergroup 4/5(66-100)Supergroup 3(31-65)



DIFFERENT SEM™ 2018SOLUTIONS…

73

12
16

13
10
10
10

9
7

6
8

SEM 1
SEM 2
SEM 3
SEM 4
SEM 5
SEM 6
SEM 7
SEM 8
SEM 9

SEM 10

6
6

10
6
7

6
5
5
5
6

4
5

4
5

3
3
4

2
4

3

SEM 1 L
SEM 1 H
SEM 2 L
SEM 2 H
SEM 3 L
SEM 3 H
SEM 4 L
SEM 4 H
SEM 5 L
SEM 5 H
SEM 6 L
SEM 6 H
SEM 7 L
SEM 7 H
SEM 8 L
SEM 8 H
SEM 9 L
SEM 9 H

SEM 10 L
SEM 10 H20 groups:For finer targeting 10 groups:For ease of use

%

%



DIFFERENT SEM™ 2018SOLUTIONS…

74

22

20

34

15

10

Supergroup 1(0-15)

Supergroup 2(16-30)

Supergroup 3(31-65)

Supergroup 4(66-85)

Supergroup 5(86-100)

5 supergroups:For simpler targeting

41

34

25

Supergroup 1/2(0-30)

Supergroup 3(31-65)

Supergroup 4/5(66-100)

3 supergroups:For macro targeting and mobilesolutions %%



ES SEM™ 2018 VS. ES LSM…

75

SEM™:
%

LSM:
%

12 16 13 11 11 8 9 7 6 712 16 13 10 10 10 9 7 6 8

SEM 1 SEM 2 SEM 3 SEM 4 SEM 5 SEM 6 SEM 7 SEM 8 SEM 9 SEM 10
Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)

0 1 4
13

21
34

12
5 6 30 1 3

12
21

34

12 6 6 4
LSM 1 LSM 2 LSM 3 LSM 4 LSM 5 LSM 6 LSM 7 LSM 8 LSM 9 LSM 10

Y1 (Jul16-Jun17) Y2 (Jul17-Jun18)



SEM™ 2018 MEDIA PROFILES…

76

81 93 95 97 97

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

TV

77 78 72 74 78

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

Radio

Yesterday

Yesterday

%

%



SEM™ 2018 MEDIA PROFILES…

77

23 28 41 56 68

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

Past week

Past week

7 12 18 26 39

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

Newspapers

Magazines

%

%



SEM™ 2018 MEDIA PROFILES…

78

Yesterday

Past month

0 1 3 7 15
Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

34 42 53 66 81

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

Cinema

Internet

%

%



SEM™ 2018 INPUT VARIABLES…

79

Built-in kitchen sink

Hot running water

1 15
75 99 100

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

0 1
29

92 98

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

%

%



SEM™ 2018 INPUT VARIABLES…

80

Flush toilet inside

1 10
69 99 100

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

Home security service

0 0 3 17

83

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

%

%



SEM™ 2018 INPUT VARIABLES…

81

Motor car

Microwave

0 3 13
72 98

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

21
73 91 99 100

Supergroup 1(0-15) Supergroup 2(16-30) Supergroup 3(31-65) Supergroup 4(66-85) Supergroup 5(86-100)

%

%



DEMOGRAPHIC LANDSCAPE BYSEM™ 2018…

82

Note: HH weights

15 25
51 66 73

Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5

17 29 34 32 26

Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 567
46

14 3 1
Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5

Supergroup 1 (0-15) Supergroup 2 (16-30) Supergroup 3 (31-65) Supergroup 4 (66-85) Supergroup 5(86-100)

%

%

%



MONTHLY HH INCOME BYSEM™ 2018…

83

R4,225 R5,946
R8,831

R19,869

R36,321

Supergroup 1 (0-15) Supergroup 2 (16-30) Supergroup 3 (31-65) Supergroup 4 (66-85) Supergroup 5 (86-100)



Thank you.

84




