
Insights into Wealthy South African’s Reading 

epth
April 2017



17%

21%

23%

24%

24%

24%

26%

27%

27%

30%

30%

31%

32%

35%

43%

47%

52%

58%

59%

61%

Book clubs

 Running

Wine tasting / clubs
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Arts and crafts

Photography

Music Festivals

Theatre

Gardening

DIY

Concerts

Socialising

Home decor

Dining out

Cooking

Travel

Reading

Music

Movies

Q: WHICH OF THE FOLLOWING ACTIVITIES AND PASTIMES ARE YOU INTERESTED IN? (Top 20 only)

Wealthy South Africans are more interested in reading
than traveling, gardening, eating out and socializing!
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Q: Q: WHICH OF THE FOLLOWING DO YOU DO ONLINE?

Wealthy South Africans recognise reading, both online and in general,
as one of their top three activities in life, after (or on par with)

watching movies and listening to music.
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Gamble

Use dating websites

None of these

Visit adult websites

Watch TV

Take online courses

Play games

Listen to radio

Download movies

Make phone calls (e.g. Skype)

Search for jobs

Download music

Read magazines / blogs
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The percentage of wealthy South Africans who buy and who read magazines
has not changed noticeably for the past three years  
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Q. ARE YOU BUYING MAGAZINES MORE, SAME OR LESS THAN YOU WERE A YEAR AGO?

87% of wealthy South Africans read magazines
and 64% still buy magazines
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Same

23%

Less
36%

I don’t buy magazines 
(but still read 
magazines)

23%

I don’t read magazines 
at all

13%

0707



Q: WHY ARE YOU BUYING FEWER MAGAZINES?

Tough economic times and the influence of free web content
are equally responsible for fewer magazine sales
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Other reason My interests have changed The quality of magazines
has dropped

 I don't have as much time
to read

I can't justify the money I get the content I need
online
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Q: HOW OFTEN DO YOU PASS ON OR SHARE YOUR MAGAZINES WITH FRIENDS OR FAMILY?

85% of magazine readers
pass their mags on to family and friends

Never
15%

Rarely
22%

Sometimes

26%

Often

21%

Always

16%
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Q: WHICH OF THE FOLLOWING STATEMENTS DO YOU AGREE WITH WHEN IT COMES TO PRINTED MAGAZINES?

Nearly half (48%) of all readers recognize being able to pick up and dip in multiple times
as the attribute they most associate with magazines
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Printed content is more credible

I like the edited package of content in magazines

I like the fact that magazines have a beginning and an end

There's content in magazines I can't find anywhere else

None of these

I like getting a monthly ‘fix'

Pictures are much better in print than on a digital device

I like being able to collect magazines

I like their ‘touch and feel'

I like that I can pass them on to other people

They are easier to read than digital devices

I like being able to ‘dip in and out’ of a magazine (i.e. pick up the 
same magazine more than once and browse / read through it)
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Q. HOW OFTEN HAVE YOU BOUGHT SOMETHING YOU SAW ADVERTISED IN A PRINTED MAGAZINE?

76% of magazine readers associate magazine adverts as being a direct trigger to purchase!
.

Never
24%

Sometimes

70%

Often

6%
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Q. ARE YOU BUYING NEWSPAPERS MORE, SAME OR LESS THAN YOU WERE A YEAR AGO?

76% of wealthy South Africans still read printed newspapers

More
2%

Same
17%

Less
22%

I don’t buy 
newspapers, but 
still read them

35%

I don’t read 
newspapers at all

24%
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Q: WHICH OF THE FOLLOWING STATEMENTS DO YOU AGREE WITH WHEN IT COMES TO NEWSPAPERS?

1 in 4 wealthy South Africans like the ritual of a printed newspaper
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24%

24%
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32%

Pictures are much better in print than on a digital device

I like the edited package of content in a newspaper

Printed content is more credible than digital

I like the fact that newspapers have a beginning and an end

There's content in newspapers I can't find anywhere else

I like their ‘touch and feel'

I like that I can pass them on to other people

They are easier to read than digital devices

 I like the ritual of a daily or weekly paper

None of these
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Q: WHEN IT COMES TO READING THE FOLLOWING TYPES OF MAGAZINES,
ROUGHLY HOW MANY TIMES DO YOU PICK UP AND READ/PAGE THROUGH A SINGLE COPY?

Magazines - Buy 1 OTS , Get 1 to 2 Free!
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Entertainment & celebrity

Business and news

General interest

Pet magazines

Male interest

Farming and agriculture

Sport and hobby

Travel, holiday and wildlife

Motoring

Science and technology

Female general interest

Pregnancy and parenting

Home décor and gardening

Cooking and entertaining

Once 2 – 3 times 4 or more times Don't know
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3,2
2,7
2,6
2,6
2,6
2,6
2,4
2,4
2,5
2,4
2,3
2,2
2,1
1,9

Avg Read  
Frequency OTS



Q: WHEN IT COMES TO READING THE FOLLOWING TYPES OF NEWSPAPERS,
ROUGHLY HOW MANY TIMES DO YOU PICK UP AND READ/PAGE THROUGH A SINGLE COPY?

Newspapers Buy 1 OTS get 1 Free
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10%
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Daily Newspaper

Weekly Newspaper

Weekend Newspaper

Once 2 – 3 times 4 or more times Don't know
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1,8

2,0

2,0

Avg single issue 
read frequency 

(OTS)




